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Trailer:
https.//www.youtube.com/watch?v=4bl7ktHDOLk



https://www.youtube.com/watch?v=4bI7ktHDOLk
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Entitlement
Platform Ad Format No. of weeks Total Impression
e EERN EHNE BRAREH
Dedicated Poster with naming right (with client’s logo)
y— e e TBC 100%
SRT R (SEEFEH) °
Connected TV, Web & Apps In-Stream (Pre-roll) (max 30-sec)
(BHEER, MERRFRERR) TayE TBC 114,000
In-Stream (Mid-roll) (max 30-sec)
TRSERE TBC 112,000
Connected TV & App Inverted L-Shape Banner
- . > TBC 411,000
B ER R FRERRER AL ES
Apps Triple Banner
. e B 756,
FHERER AR c R
Additional "SRR+ EER Rt R EE
Scoop Plus Advertorial (Feature article) Advertorial-Featured Facebook Post
iR+ BEE]X HIBESEH Facebook fit 21X
Special Offer (Free) FE4 IE5%
Connected TV & App Program Promo Inverted L-Shape Banner (with client’s logo) TBC 100.000
BRERRFRERRERS EEEEALEES (FEEFER ’
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myTV SUPER AD R

. Y,

In Stream (Pre, Mid Roll) Inverted L-shape Banner
TRAE S BILEES

(Device: Connected TV, Web, App) (Device: Connected TV, App, Web)
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myTV SUPER AD Reference

Program Promo Inverted L-shape Banner Triple Banner
BILEES AUEERES

(Device: Connected TV, App, Web) (Device: App)
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Scoo + Advertorial & Social Buzz
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Scoop+ Advertorial & Social Buzz Package

[ERok+ | BESHRMRAAEAEESR

Overview e

Scoop+ Advertorial & Social Buzz Package offers a feature advertorial on

Scoop+ platform & additional social engagement of myTV SUPER social media

fanbase in association with the advertiser’ s branding/ product messaging

[RiE+] EERNXRHBAEERGQETIRE [Rk+| FELNESRY, TRmE/ERRETEMYTV
SUPER #1RZRESiERE AR EEHE

The advertorial format achieves great synergy between the Scoop branding &

soft-sell approach of the advertiser’ s brand & product
ERERESTONTHEN, BRT [RIRAE] 68 RENEERME/ERORIEER 2 R RSE

The social feature post on myTV SUPER furthers the advertorial messaging to the

core and engaging fanbase and beyond
mmyTV SUPER#AZERAE ERIMT 205 X B REE — SRR SR R mhé/ E m S BRI AL

[ BR5R+ |
Monthly Active User : 880,000+

Data Period : June, 2023
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Advertorial Meets S@Cial B :
B a S Bl R B
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Advertorial (Feature Article)

fmi

@ Scoop+ content team write-up service (max. 1,000 Chinese

characters) [ER5k+| AERE/EFEBIEFREIRTS (a-%’ﬂOOO?—)

@ The advertorial will be hosted under a reIevant Scoop+

category BELSEUIISTEATRBNT B3R+ £)%BrREZE

® Video/ key visual provided by the advertiser
(ERESERMHAVERIR/EEE (KV)

¢ Two rounds of feedback and amendment
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Advertorial I\/Ieets Sac*al B 1zz

BEEHOL A AE ¢

Advertorial-Featured Facebook Post

myry MyTV SUPER @
Sponsored

TR BEESERSIRY Facebook #3EEX

<EF&EM>
[ \iagﬁizozz EEHE . see more

@ A social post featuring the advertorial

TR [3RaR+ ] SREESEIAUM A BREaAsE
" 20,10-9.11.2022
@ Standard write-up post copy by Scoop+ content team

[ERGR+ ] ASRIEEXEVZENSGER 55 1 F@

€ Max. 3x brand/ product-related hashtag
2% 3B M/ E mHRN AT E

marketing.mytvsuper.com

@ Paid promotion to extend social buzz and reach to Amiial, e (SR
engaging & relevant brand-/ product-related
social audience (7 days)

INSBHERENESL(7RK), BAEARE, RHmhEEN
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Terms & Conditions

1. All bookings are non-cancellable

2. Bookings will be accepted on a first-come-first served basis. Acceptance of bookings shall be at the entire

discretion of myTV SUPER.

3. Above offers and bookings shall, upon acceptance by myTV SUPER, be subject to the General Terms and Conditions

of Rate card : myTV SUPER 2023.

4. Full payment must be settled in the first broadcast month end.
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Mass Reach, 24/7 Available,

Multiple Touchpoints via Connected TV, Web & Moblle
myTV SUPER B A > » (TG EEA - RS PEERL (A AR

BT IE TR

*2.9I\/I 56% 4.3Days
Total Subscribers

Monthly Active Audience  Reach/Wk Visit/Wk
VMITV CEEREIANE FHIGEE N BRI R FREIRSTHE
SUPER

—o LAl :l—)]
myTV SUPER . <y ///&
#1FBOTT BREREYES //(}“

Source: 2022 Video Consumption Landscape Survey,
Nielsen

Base: HK citizens aged 15-64 who watched any online d—

or offline video in past 7 days (n=2,538)
Fieldwork period: 12 Jul - 5 Aug 2022

Data Source: Adobe Analytics
*Monthly Active Users data period: May 2023
# Total Subscribers data period: As of May 4, 2023
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Thank You
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