F L 2RIFAIR AT EE

Title Sponsorship Package

MNMNTV

SUPER




B B 2R

(TG B RS SR

RS EITE - SR - E YERLE
NI TBI EHEEATIAHS AR
B; BUMRRNER  MVARNELET
Hib; 195 > TIHARWBHSRIIHN
B ERSERNSE - BRERRAERR J\
WASEN; Rl BRETHEENEER
AR R - S




ﬁﬁ%ﬁﬂ¢%51ﬁ§ﬁ§ﬁﬂﬂﬁ%@ .

S pYEE
BR?2IR?BUR?

AR EIRRE

/] [I'I 2
?ﬁ%zz‘?ﬁ X 18 T HEE—

Happy school or Traditional school?
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o e “\i\'ﬂ myTV SUPER Entitlements L
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Total Package Cost: $ 150,000 (Gross)
Platform Ad Format No. of weeks Total Impression
= SRS EANS RO IR B
Dedicated Poster with naming right (with client’s logo)
. o N 14 Weeks 100%
BHHAAER (FEEPIEE ’
Connected TV, Web & App
(A8 B, GG BB K -1 e F In-Stream (I?re-roll) (max 30-sec) 14 Weeks 102.000
23t TR & '
In-Stream (Mid-roll) (max 30-sec)
X 14 Weeks 131,200
SRR
Advertorial (Feature article) .
lus & Facebook 1 time -
Rikp =t (7
Station Promotion with client identity (5-Sec billboard) 1 version 3
B EERES(SHWRR)
Social Media Post (Programme Highlight)
myTV SUPER Tty a Ly 14 Weeks (1 post/wk) --
myTV SUPER Triple Banner
- 14 Weeks 1,420,000
A ERES
Google Display AD — LREC
Google , 14 Weeks 220,000
; AR
Facebook Facebook Post AD 14 Weeks 250,000 ‘ “ é ~
Facebook Bt EE )

B N
1



Bridging Digital Channels ST
= Reinforce synergy between Programme & Brand S
= Create awareness, engagement & nurture consideration .- ‘“
= Retarget potential customers

2
@1‘\*\@“\
o

4 {F 8 F 5T Programme Viewership
Retargeting Campaign in GDN

= Capture myTV SUPER Audience and Potential customers
=
= Mapped Users

: Dedicated Poster with client’s logo
= Lookalike Users 4 ' A.

Increase client brand exposure on myTV SUPER

MPM
Poster

Retargeting Campaign in FB Ads

= Facebook engaged users '
= Mapped Users f M E%ER

= |ookalike Users . '¢
Iy

myTV SUPER Retargeting Campaign
= Programme audience
= Mapped users

= | ookalike users

Station Promotion with client identity
- Create synergy between programme & brand

E.
myTV SUPER - In-Stream (Pre,Mid Roll)

@ - Engage myTV SUPER Audience with instream AD

Scoop Plus Advertorial with Facebook boosting

. Soft Selling on client brand & product with Scoop plus platforms
3 Additional engagement with Facebook paid post

myTV SUPER FB & IG Post (With Client logo)
« Engage with myTV SUPER Social media subscribers

Awareness = A | Engagement = E | Consideration =C
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myTV SUPER AD Reference

In Stream (Pre, Mid Roll)

— = A
mﬁ}}ﬁiﬁ =_
(Device: Connected TV, Web, App)

Social Media Post
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Triple Banner
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myTV SUPER AD Reference

FB Post
AN ES

myry., MYTV SUPER @

<EF&E#>
[HEBEFHE222. HHXHE ..see more
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marketing.mytvsuper.com

KEHH > ZXME! B Learn more
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Scoop+ Advertorial & Social Buzz
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Overview s

Scoop+ Advertorial & Social Buzz Package offers a feature advertorial on

Scoop+ platform & additional social engagement of myTV SUPER social media

fanbase in association with the advertiser’ s branding/ product messaging

[ERiR+] BERXRTBRAEERGETIRE [Fik+] FELNESHXY, IMEmE/ERBETEmMyTV
SUPER #13Zige /R RN/ EEH T

The advertorial format achieves great synergy between the Scoop branding &

soft-sell approach of the advertiser’ s brand & product
EEERESHTHEEN, BRT [RIRAE] 68 RMENER RS/ ERNIRIEEEZ F iR BE

The social feature post on myTV SUPER furthers the advertorial messaging to the

core and engaging fanbase and beyond
M myTV SUPER#AZ#REE AV RMA EREE — SRR S EOL B M/ E RIE R
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.. Scoop+ Advertorial & Social Buzz Package &
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Advertorlal Meets Social Buzz N
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Advertorial (Feature Article)
.ﬁ% 7 B

& Scoop+ content team write-up service (max. 1,000 Chinese M =* AR ARRRIR KORRGNi..

< @ FEEER

characters) [BRiR+] NBREEFERRTS (:=%1000=F) IR ONE > . eeanane s

B RS ERPEIL - TEEQ{’H?%*HEEJH ' ?3FEF|.T’.
MR+ NEASNMER -

& The advertorial will be hosted under a relevant Scoop+ B reenscrisuiass ) onxe

category BESETSTERIRIN [3R+] $4E 128

SiER ﬁqﬁﬁ ol » mf*“ e g 'xv-}j;
BEE2MRE 1

. . . . £ (ZEEEZHRCEER) MHEKCAIB N

@ Video/ key visual provided by the advertiser R ranmnma - Re0s 2l
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(ERESEIRERSEE/ERR (KV)

OTwo rounds of feedback and amendment el | T
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Advertorlal Meets Social Buzz R
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Advertorial-Featured Facebook Post

myry MyTV Sq PER®
Sponsored

HIEREFHENXH) Facebook #3253

<EBFEM
[HEREFE2022 . EHXRM ..see more
® A social post featuring the advertorial

1RTURS [5R+ ] hEESEHIAIH R «GRIREEE
29.10-9.11. 2022
€ Standard write-up post copy by Scoop+ content team

[ERik+] NEBRUFERKAIRENSER

€ Max. 3x brand/ product- related hashtag
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& Paid promotion to extend social buzz and reach to ABIH > ZHWEEE  Leammore

engaging & relevant brand-/ product-related °. 8 S
social audience (7 days)
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RS Terms & Conditions

1. All bookings are non-cancellable

2. Bookings will be accepted on a first-come-first served basis. Acceptance of bookings shall be at the entire
discretion of myTV SUPER.

3. Above offers and bookings shall, upon acceptance by myTV SUPER, be subject to the General Terms and Conditions
of Rate card : myTV SUPER 2023.

4. Full payment must be settled in the first broadcast month end.
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o W

Mass Reach, 24/7 Available,
Multiple Touchpoints via Connected TV, Web & Mobile

myTV SUPER EfE[E B &E7 - HUKEER @ AZEER

*3.3M 50% 4 .3pays

Total Subscribers I\/Ionthly Active Audience  Reach/Wk Visit/Wk
el BB = H & EER BRI R SRR HE

myTV SUPER
#1{FEBOTT BiREEEFS

Source: 2022 Video Consumption Landscape Survey,
Nielsen

Base: HK citizens aged 15-64 who watched any online or
offline video in past 7 days (n=2,538)

Fieldwork period: 12 Jul —= 5 Aug 2022

~—

# Total Subscribers data period: As of Mar 14,?
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