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Happy school or Traditional school?
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- 8 B G5 R ABHR (2-5%) - FFRLOGO) 1 Epi
=]yt * < 30-sec Instream (Mid-roll) Run-of-site* 73,000 impression
* Programme Promo Inverted L-Shape Banner (with client logo) 172,000 impression
AE O * myTV SUPER FB & IG feed (with client logo) At least 1 time
~1E * YouTube programme highlight( end roll combine logo) At least 1 time

RESHUEZ2EZF(ERER)




%@

\ﬂg‘{{é“‘\ RmiEABSEER-GHER/NRA

$80,000 (Gross)

* Programme Promo Inverted L-Shape Banner (with client logo)
< 30-sec Instream (Mid-roll) Run-of-site

HH NE BE (DS KEA)
B LA A * Product message (30s — 1 mins) 142
e (5T B AR EEE P Em) (A i/ PR AR)
- &R/ MAE-301) - 1 pEEEX FEMD 15
e * 1 timeZ 7 Plus advertorial 1 time
Z PR

322,500 impressions
80,300 impressions
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 myTV SUPER FB & IG feed (with client logo)
* YouTube programme highlight( end roll combine logo)

At least 1 time
100,000 impressions
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‘1? Multiple Touchpoints via Connected TV, Web & Mobile
» myTV SUPER ZfEEH&EE7 - TOBER - RS iEEE

*3 3I\/I 56% 4.3Days

Total Subscribers I\/Ionthly Active Audience  Reach/Wk Visit/Wk
IR EIRE R HEEACE SEIRSHHE

myTV SUPER
#1FBOTT RiRiEEYEs

Source: 2022 Video Consumption Landscape Survey,
Nielsen

Base: HK citizens aged 15-64 who watched any online or
offline video in past 7 days (n=2,538)
Fieldwork period: 12 Jul —= 5 Aug 2022
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# Total Subscribers data period: As of Mar 14,?
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