


TDREFESET. EERSSNEE, MTVBEESRANERE, FERBNEREN, URAEHK

TVB [EEEIS] BEEE, =i RE| SEMEF [RESE] , BEE. BRUSRHER, &
TVB—Faifl! EEMLIEEEEER (2] GRE, STEEETRN. EERARE

TVBERRE, HEE—FD#mhL! R
0‘. o

[EE#Ei5] BEEZE is a highly impactful advertising solution combining the power of TV ana the
_extensive resources of TVB’s ensemble artistes and professional production. . ®

‘;5: From creatives, talent lineup, production to spot placements, TVB offers you high |mpact Super value
-and inconvenience. : .

Be quick to.take this super advantage for boosting your business. 4 ‘ &,
- ® s
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Star Artistes
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Effective Production
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Telecast Arrangement
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One-stop_ SerV|ce :
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AR TR _Irr‘esis..-tible Offer

ESSRIEHEAY

Cross-channel Exposure

A\ N
S

—{
ESRERIF

Production of one TVC

—{iL
TVBEA

A Star Artiste

Discount up to 80%

.‘."..:.'..:St’artlhg from I'IK$338 000 “i2

*,E'\uwr«mwaigii nfiJMUFFF%{%BEE’JgJE
Applicable to RC54A" MU Advertlsers only-. -



E%HR@,—1TL$EZHETVB§A% }Eﬁgg One TVB artiste for one TVC

TVBRRERNSRIEAMTESEEA, ERTTRURESEBALE

TVB will propose the artiste for the consideration of Advertisers

TVB_,%__E,\ B{%%E,‘\\bEﬁAZFé*U TVB reserves the right of the final decision of artiste selection ‘

WESERIEEERSBE, EATROREEERZIES

The artistes selected may also promote other products in the same category

}%%H_RBEE/\\\TVBE{L%%T‘%#,EET%E& The TVC can only be telecast on TVB’s 5 TV channels
BSRFN2021FAFESH, BRI aREREN=EAR

The TVC can only be telecast in the year 2021, within 3 consecutive months from the first telecast day o

MBRERES FHIEIH, EFREGIERINER, EERKRITHRE 4

Separate quote will be provided for extending the 3-month telecast period

;ZDE{EF[%?H?E TVB{%WJ E‘fé&;"%xﬂg TVB reserves the right of final decision in case of dlsputes :

B
-



. 26 TVB Artistes
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Ensemble Stars

i —iksCERTS
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One-stop Service
Production and telecast
arrangement inclusive
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- Cross-channel [

Exposure L e X ¥
Extensive reach to - %

target audience

= je 48
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.?ﬁ)ﬂﬁngﬁ D|500u.nt up to 80%

ANERIEE

Budget Friendly

Starting from

HK$338,000i2
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Booking Deadline
#IESR )
2022/11/30 r

” 9 H

Remarks #F: . '

@ For Advertisers who have participated in Rate Card No. 54A Mega- Upfront (MU) Bookmg%c
RBARZMABEERESTAEEIMUBRARENER. :

@ For Advertisers who have participated in Rate Card No. 54A$upe‘ Upfront (SU) or Super Upfron,

RIBFIRESAA EEEEETEEBISURSU- Nrgrﬂr%rﬁmzf’ ) :/ b 4 %% -.".
n Scheme P . , .

3 4 ¥

RBARZ54AMEB RESTEEEIOCERRENEZ S
) Appllcable to all advertisers. 4 :
BRREESER. i .

S te .-.. a.' l

©) For Advertisers who have participated in in Rate Card No6#A Open Contract (0Q) BOOkI
@ e
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Entitlement ZFFfE . > o

TV Channel &EfH5818 DURATION FbE( :
Jade 352 & 30
J2 1284 75

TVB Finance & Information Channel 4L - EHE 75

Grand Total No. of Spots ZHEBURE: 180
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EBEE&Z2022 ®

Jade Spots Breakdown 352 &iERUREI S

TV Channel EfHs81E Time Class BFER Rate #4&7]

J7  Mon-Fri 1855-2255 FB

J6  Sat-Sun 1855-2225 FB

35 Mon-Fri 1745-1845 & 2305-2355 FB
Sat-Sun 2235-2255

14 Mon-Fri 2405-2435 EB
Sat-Sun 1745-1845 & 2305-2435

Mon-Fri 2445-2515 EB
Mon-Sun 1230-1435

Mon-Fri 2525-2605
J2 Mon-Sun 0700-1220 & 1445-1735 FB
Sat-Sun 2445-2605

Total No. of Spots FEBUREL :

J3

. -
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BEE®2022 ¢

J2 Spots Breakdown J2&BHURES 6 .. 2

TV Channel EfR5818 Time Class RFE& Rate %73
B7  Mon-Sun 1855-2355 RB
B5  Mon-Sun 1705-1845 & 2405-2455

B4  Mon-Sun 1005-1655 RB

B2  Mon-Sun 2505-2635 RB

Mon-Sun Station Opens to 0955

Bl & 2645 to Stations Closedown

RB

Total No. of Spots FEBUREL :
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TVB Finance & Information Channel Spots Breakdown o

ESME. BlalEiXEIS

TV Channel Ef35E Time Class BFER Rate 257l
A5  Mon-Sun 1855-2355 RB

A4  Mon-Sun 2405-2515 RB

"

g = T

A3 Mon-Sun 1705-1845 & 2525-2605 RB

A2  Mon-Sun 0855-1655 RB

Mon-Sun Station Opens to 0845 &

2615 to Station Closedown RB

Total No. of Spots FERBUREL :




myTV SUPER In -Stream (Mid Roll) Impression 5 ol
30 FOIRSBRE IR RS W) %,

Commitment Client 420,000 ‘ Ry, ¢ ’
STB, Web & Apps In-Stream (Mid-roll) L ' ~
y, NMATV (Max 30 Sec) * o ¢ %
SUPER \ _ "

ERMIER, BERR ‘
FERER 30 FMRSERE S , >
Non-Commitment Client 310,000 JONog A



Sales Conditions tHE &N

— B3 418
= = }Eri?/z
4 B 52022

Please observe the following notes in addition to our General Terms & Conditions contained in Rate Card Nos. 54A/55 :-
FRS4A/S5EEFRANZ—RRIGERIN, ERT/EERLIT4RA):

i

Booking will be accepted on a first-come-first-served basis. However, acceptance of bookings will be subject to airtime
availability and at the absolute discretion of the Station.

ST LA RIS B RE. TVBIRBESZIESIT AR,

All spots in the package must be utilized on or before 31 December 2021.

BEFIJBZESER, FMEESY/ALTHHE2021F12H 31 HelblgiEL.

Spots in these packages are subject to pre-emption by spots booked at higher rate class. $ ,

BB ESHES I EC ORI ER L ESHE, o °

Bonus spots cannot be converted to purchase this package. 4 ." ®
ESEREAELMERREREE. o

. ’
Whilst these packages are not eligible for volume rebates, the total cost of such packages will be taken into gcouat by the
Station when calculating volume rebate available to the Advertiser under the prevailing Rate Card; - .

WEL L ESEENE S REAEEN, BEERTRASFREIRERR GBS, ISt SR FEEE RN 2 A,

TVB reserves the right to withdraw this package without any prior notice. ¥ .
TVBIREELEILESERE R, 2
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EBEEE2022
TV Commercial Production Notes T E & & E4H A

1. TV Commercial production under this standard package includes the following items:
HEAERPHNERESHFRBEEUTIER:
a. One creative (provide AV script only)
BEESEBE—R (REHEEMANEEZNFR)
b. Not more than 4 hours of on-location shooting, one time production meeting or location survey
ESARANNG (RREBIEN) , 8FREFEHEIGIEER
c. 1 assigned TVB artiste (without product category protection)
—(HEETVBEZE (F1EEEREBE, ZEUEHRBREEMZESHE)
d. Script writing and censorship handling
RHERE R B
e. Background music (one cut) at the discretion of TVB producer
TVBRES SR °
f. Simple panel effects (all artworks to be provided by the advertiser/advertising agency) g & .
BEEINRRUF (FrEBE. SRENREHESKE / ZEFIEM) . » ©
g. Material submission for station broadcast . 5;;" .
BEH EARE o
2. The commercial should be of a simple nature and TVB may appoint a production house to produce at its dlscretlon Should the’ be addftlonal
reqwrements TVB reserves the right to levy additional charges. ’

L ESEEGNENSREME, MAQTTETRESIREAT., NREHMEER, A2 \71%%14&5:2%59#%%5’]7&%'] i

%3, Any permits and/or documents needed for the shooting shall be prepared and obtained by the advertiser/advertising agency’ ®
BRSNS A RRESNE / FREEHES. :

4. The location should be provided by the advertiser/advertising agency. It should be within a reasonable distance or in urban arY. Otherwise,

o 5

_-additional rental.cost will be charged.
EEE}HE4/J\H1 (RIREBHRANGEZREIR) , BivhEFEM, FRALENARH BEFINER. e *
e ,.'. ..._'\ .4..'
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TV Commercial Production Notes T E & & E4H A

10.

ax 11,

12
CRIFFEREBBHERF 2%, UaEREMEET.

A separate quotation will be prepared for and paid by the advertiser/advertising agency for any on-location shooting outside Hong Kong.

LIRS AEBLIMEE, FIREIESBITHRE, WHESNE / EFEE.

The artiste/V.O. talent will be appointed by TVB and subject to the availability, imaging & product category protection of artiste.
Advertiser/advertising agency could provide a wish list for consideration. Additional cost would apply for any dedicated choice of artiste/V.O.
talent. TVB artiste management reserves the right of final decision on artiste appointment.
$§ﬁ§§%ﬁ%§&ﬁﬂﬁ%§ﬁ§%ﬁ%5,%ﬁﬁﬂ%&@%@ﬁgéﬁﬁaW%Eigéﬁﬁﬁﬁﬁﬁﬁa,%ﬁﬁ%ﬁﬁaﬂmgéﬁﬁﬁﬁﬁﬁ
IHE—EE =4, ¢

The shooting hours should be within the period of 8:00am to 8:00pm. Shooting day should be agreed by TVB and the advertiser/advertising
agency.

HBEEFTER LF8:002M%£8:00, HEEAFHATVBRESNE / EFELHBHE.

All additional expenses incurred for the TV Commercial Production (i.e. items other than those included in Clause 1 above) shall be borr& by the ..
advertiser/advertising agency. . -

AESRIERBAYIHZIBEBLSNIEERNREREINER, BRESNE / EFEE. g .b‘

Specific costumes and props are not included. ' g

AEIESENIREEE., e 5

On-site direction and post-production will be handled entirely by TVB appointed production staff.
RiGESNEZBPERUFRBEANDEENRFAETEEEA. . _

Specific logos/artworks/photos should be provided by the advertiser/advertising agency. All rights should be cleared by t"be °
advertiser/advertising agency. - ,
BiR / E=hRE / BRRERESKE / EFEH. FERAZRERTHESNKE / EFaENER. F 3

A preview file will be provided and one time minor revision is allowed. r ‘ :
® ® s

B



| R > 21515
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TV Commercial Production Notes T E & & E4H A

13. Subjective revision of the finished commercial will be charged at an extra cost of HK$5,000 up and subject to the availability of TVB production facilities.

TR ESFREFEBRENER, SKEHKSS5, 0008 284 ER, WIRFANREERE.

14. Without prejudice to the generality of the foregoing provisions, TVB reserves the right to levy additional charges for:
HARXREBESRERFBIEEUIINZER, NOEHREEFRLATRIRFKERINER:
a. Shooting outside the period of 8:00am to 8:00pm
RIEAFE A £ 9-8:00F 8 _E8:00LA4H
b. Stories / scripts not of simple nature
WE / BIFEEREARRIEFRNE
c. Sophisticated post-production
FE S BAEMIRIARITE
d. On-location over-time shooting
ISR o,
15. All materials produced by or for TVB will not be returned to the advertiser/advertising agency, and shall at all times remain as the proge'rties of
TVB. The materials shall not be utilized on any other television stations/media.

SREEGRADTBREEDRFRESHE / TFRUZMERFEHNTIERE, BSERZAFRRFRENRERERES BE’/z,}‘éﬁEﬁ s EEE

(.

@ &

HESEHRERBRATIRET, ZENAEARTNEMERE / FEE. ®
16. TV-commercial could be broadcast on the 5 terrestrial free-to-air channels operated by TVB only. g ® >
. BRES R R TVBRGERIEEEN. ¢ F 2y
"< 17. The TVC can be telecast within a 3-month period from the first on-air day, and must not be telecast after 31 December 2021. = & &
Y BEESHERELEEEER, BR20215F12H31HEARAER. E P
“85A separate quotation will be prepared for and paid by the advertiser/advertising agency for extension of the broadcasting period.
NBERES FRUEIER, ERFATRRIINGR, FrRERRRITHRE. | A |
19:In.case of any dispute, the decision of TVB should be final. ‘ ‘ : o
® o

ﬁﬂ.ﬁ;ﬁﬁgﬁﬁ, ARBRB—VIRERERE, . _



myTV SUPER Terms & Condition {&EiFA{&F(H

1. All bookings are non-cancellable.

R TEETH R ATEUY -

2. Bookings will be accepted on a first-come-first served basis. Acceptance of bookings shall be at the entire
discretion of myTV SUPER.

RHZ ISRV IR A2 THET - B2 T myTV SUPER 2R E -

3. Above offers and bookings shall, upon acceptance by myTV SUPER, be subject to the General Terms and
Condltlons of Rate card : myTV SUPER 2022. https://ad.mytvsuper.com/category/advertise/terms-conditions/*

AEFATEETAE ¢ myTV SUPER $221% - ZHE ST H RAV— R RFCRI R © myTV SUPER 2022 - °o"
; . .
4. Full payment must be settled in the first broadcast month end. L P
RO R A 7% L2 — (i Bk H oR&E0% - : 5‘«9
5. All inventory must be utilized on or before 31 December 2022. ' .’. ,

B EE Y /ETHE20229F128 31 HaLARIE .

} é
49
o 00



TVBEEER: R&FEe ©~ o 2@
The Strongest Platform™ * ¢

BRIMERKEEDR
4 8 Reaching the Audience in the
EEERSHRNTES Greater Bay Area
TVB RiELBE100ERSIIREGEE A
The Most Watched TV Station

with HK’s Top 100 Highest Rated
Programmes”

%% myTV SUPER &5
‘ B Reaching the Audience of myTV SUPER
. b #8iEO0Over 10,000,000 ;¥fAF Registered Users

2021/01/01-2021/12/31 - \
EW Base: 4+ (6,554,000) e
ERHEUEEME RS BIUBEEBRRHE, IR @?ES’\ﬁzL,L'FZEaﬁ’éﬁE
ranked by the Live Ratings of all TV programmes (over 5 minutes) on HK free TV channels
EUEZKIR Soruce: CSM Media Research



Mass Reach, 24/7 Availablé, ' .. | ®
Multiple Touchpoints via Connected TV, Wéb & I\Aoblle

myTV SUPER EEEREZ, (HARNER, B2 %ﬁﬁﬂﬁ(ﬂy S n,ém$¢%ﬁﬁ
FAFE) -' O o

Py . o ® 0 "
9 SLIF'FR e

10.1n  * *2.1m 558.0¢ - 383% 'O Myine

Total Subscribers Monthly Active User Reach/VVk . " Visit/Wk  ° Da*y Time Spent/User

el BRAR BHEERF B RR, A ,EEE%EI%Z' lEI%EEHTFEﬁ/H%Jﬁ |
- > ? & /.( \ ® .
MWSL‘I/’I-R ' | e Wiy,
myTV SUPER |
#1EBOTT HRiRFIEFE _— —
._ . , -

Source: 2021 Video Consumption Landscape Survey
(n=2,556 Aged 15-64 General Video User for HK local
population in the past 7 days)

*Adobe Analytics

Fieldwork period: Jun 21 — Aug 8, 2021

»
&,
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2E, BRER—AARE, BheIHIRREHEN, AmRRE, WREEE

@
Qo)-@®

Rl Gender FilR 11% A15-24 BHXRE Household
48% vs 52% # Age 17% A25-34 g A Monthly income:
20% A35-44 HK$69.985 "
O D OOO 24% A45-54 $69,
D D dh 28% A55-64 Median of HK Household:
EEBAREWATUH
HK$26,500*

Clickable Ad for all devices (STB/Web/APP):

Click “OK” for STB
THEBES, AEREUNEESRIESHERE

Trackable report for advertising result

B DRI E R RIRE S (B KBRENEIR)

myTV SUPER adopted first-party data, able to retarget/target over
30+ different audience segments such as age, gender, location,
content viewing interest, shopping behaviors etc.

myTV SUPER B 55— AEIREX DMP, et BRFRHEMEEIRNES,
iR 3O(EIEIE, ¥mFIRys, WREEE!) WFEs . 5 HE . RNGEEE
&8 . BREEIEE . HLENTAFS



