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Source : https://www.censtatd.gov.hk/
* (2020£11H1H) http://www.stats.gov.cn/tjsj/zxfb/202105/t20210510_1817179.html
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Source : Adobe Analytics (Period : week 2104)
# Source : 2021 Video Consumption Landscape Survey (n=2,556 Aged 15-64 HK Citizen who watched any online or

offline video in the past 7 days); Fieldwork period: 21 June-8 Aug, 2021

76% Weekly Reach

Source : 2021 Video Consumption Landscape Survey (n=2,556 Aged 15-64 HK Citizen who watched any online or
offline video in the past 7 days); Fieldwork period: 21 June-8 Aug, 2021
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Source : (c) Data Source and Copyright: CSM Media Research.




= New Dynamic In-video Advertising
MO RS ABIET » BARARIBASE, BEROETHELTEDE  ME IR

BT A
BEEE-SEErES108)
EREHARY:

Hi% + 4- EHAREEOE

1S e ERE: HKS 800,000 (Gross) (With 20x B545 B 47, VO E EHA),

plus HK$10,000 (Nett) Production Cost per project

Remarks:

Material pre-approval is requested and material (real product, campaign poster and etc) must he submitted 15 working days hefore campaign launch.
Additional project for production cost would he charged separately.

All hookings are non-cancellable and in 15! come 15! serue hasis

Acceptance of hookings shall he at the entire discretion of myTV SUPER

Ahove offers and hookings shall, upon acceptancy hy myTV SUPER, be subject to the General Terms and Conditions of Rate Card : https://ad.mytvsuper.com/category/advertise/terms-
conditions/
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~y1y..  Estimate + Campaign Performance
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Source : CSM Media Research, Adobe Analytics,
YOUBORA & Nielsen(OOH & Macau)
Week : 2133
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* myTV SUPER (20 x 45 E/ir) = approx. 60 xiZ 5

2% 1. Quaker Oats
B GBI May 2020 / 9B E+EREREL

# = 8x
KRS - 5.8 Mil+
48 &= : 615K
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YOUR SUPER MULTI-SCREENS SOLUTION



