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the New Normal

to reach Digital Audience

the NO.1 OTT

In Hong Kong



Mass Reach

5504 Rreach /week*

3 _ 8 Days Visits /Week*

Connected TV 0.6M (STB reach=1.4M**)

9 1m INS Daily Time Spent /User* App 1.9M

** STB reach = 1.4M while avg. domestic household size is 2.3
#Source : Adobe Analytics

* Source : 2021 Video Consumption Landscape Survey (n=2,556 Aged 15-64 General Video User for HK local population in the past 7 days) Period : Apr 2022
Fieldwork period: Jun 21 — Aug 8, 2021
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The OTT Market Continues to Expand
Becoming the new normal in HK

Watched OTT (P7D) *

83%

55% OTT viewers

watched myTV SUPER
P7D*

55%

Reach
mmyTV SUPER mOverall OTT players#

*Source: 2021 Video Consumption Landscape Survey (n=2,556) Aged 15-64 HK Citizen who watched any online or offline video in the past 7 days)
Base: All viewers who have watched myTV SUPER content (Box/App/Web) in the past 7 days; 2021 (N=1,410); 2020 (N=1,496); 2019 (N=1,493)
#Overall OTT Players: myTV SUPER, ViuTV (APP + Web), Viu, Netflix, Now E, HBO GO, ATV, iQiyi, Tencent Video, Youku, Qianxun, Bilibili



Connected TV vs OTT e TV

Over The Top (OTT)

Brings programmatic advertising to
the living room

~

g Connected TV (CTV)

0

Desktops Phones SmartTVs ] ]
Laptops Tablets { Set-Top-Box

- Digital measurement and targeting

_J




Audience are well-educated with high purchasing @ Myt _

power
Gender Age University Working PMEB

A N oo BE~8 = O
am ala DADE =2 500

48% vs 52% 17% A25-34 15 s
20% A35-44

24% A45-54 l
28% A55-64 N

79%

(V)
46% 41%

Married Grocery Head of Household Personal
Shoppers Household Monthly Income Monthly Income
=

0 :
68% Married 83% s mx 7% 1o% HK$69,985 HK$32,198
A & 9 out of 10 2020 (HK$66,738) 2020 (HK$32,196)
() have Kids 2019 2019 2019 (HK$65,378) 2019 (HK$31,378)
Median of HK Household: Median of Personal
HK$26,500* Income: HK$18,400*

Source: 2021 Video Consumption Landscape Survey (n=2,556) Aged 15-64 HK Citizen who watched any online or offline video in the past 7 days)
Base: All viewers who have watched myTV SUPER content (Box/App/Web) in the past 7 days; 2021 (N=1,410); 2020 (N=1,496); 2019 (N=1,493)



Our Edge

Targeting

with 1st Party Audience Data

Using myTV SUPER

Remote and press “OK” Either scan QR Code Or enter mobile no. to

receive SMS with URL

@ Clickable &
Trackable

on connected TV+APP+Web Go to Big Big Shop

and shopping

Using Remote App
and press “OK"

Click the adv. on Apps / Web version

® Reach & Conversion

achievements



SUPER

Key Findings

Nielsen Survey
2021



Consumers feel positive on Content, S YT
Interactive Ads and OTT-commerce

4 A e ™
Much Stronger in BEEXHHEZEA E%ﬁ?ﬂ%ﬁﬂﬁ/\ JCSRIEH @ HE—
program “Content” HEnEs R NAWE
than competitors NS N Y,
4 I

High acceptance of Fast growing in online

R Non-Skippable Ad shopping and feel "Ease of
BEEMBARISE ) 4 Y, \rse”, “Playfulness”, “Trust”
~ AEYIREEEEN

-
rustful & update SEHH O N/
s " o
o0

=

: 2021 Video Consumption Landscape Survey (n=2,556) Aged 15-64 HK Citizen who watched any online or offline video in the past 7 days)




High Engagement Of Advertising Information S WV .

Brand Perceptions & Advertising (By Attributes)*

e==myTV SUPER
FIT FOR FAMILY FIT FOR FAMILY —Now
Viu
DYNAMIC —Cable TV
ﬁ AD FORMAT
VALUABLE DYNAMIC AD
TRUSTFUL AD REFERENCE EORMAT
INFORMATION
VALUABLE INCREASE TRUSTFUL AD
REFERENCES AWARENESS INFORMATION

Ql2a. FFEAMRRB /U LT FEESHEEWRE?
Base: Hong Kong Citizen aged 15-64 who have watched any video content on the respective channels in past 7 days myTV SUPER (n=1,410); now TV/now E (n=668); ViuTV/Viu (n=1,566); CableTV (n=411);
YouTube (n=1,688); Netflix (n=836)
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myTV SUPER OTT-Commerce platforms
Synergy with OK Buy + Big Big Shop

® WK Q
|bigbigshop |HOME+ |Ef;§;}# myTV SUPER aUdlenCe

| okBuy st | oK Buy #EiEE SEER

ARG

b'sbis'!-"%hop E ‘7 | 55 fe7 ] 7
i4E2

sewni  EREREEEECON
. N3%281 0%iI({EE$198)

HK$5961s

MBS A0%
({1 $130)

Aware of OTT-Commerce Engaged by click Have interest to
in the myTV platforms * / purchase* Try next time*
*Source: 2021 Video Consumption Landscape Survey (n=2,556) Aged 15-64 HK Citizen who watched any online or offline video in the past 7 days) 10

Base: All viewers who have watched myTV SUPER content (Box/App/Web) in the past 7 days; 2021 (N=1,410); 2020 (N=1,496); 2019 (N=1,493)
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Generate Reach on myTV SUPER

* Build campaign standards
* Various platforms
* Media mix



Run an extensive reach campaign on myTV SUPER

Ad Format : 30s instream

Cost per unigue reach

Frequency cap: 2 x across life-time

H K$O 18 / Device Total Impressions : 3.8 M, Budget : HK$350K

HK$0.14 / Person*

Reach : 1.9 M Devices
2.5M People

Based on a 4 weeks calculations
Remarks : *Nielsen Survey Projection — 2.3 person per domestic household size



Generate extensive reach S YWTY .
with TVB Jade + myTV SUPER

TVB Jade 63%

_N

14% respondents

view myTV SUPER
platforms but not TVB Jade
without any duplication.

55%

myTV SUPER

- Mv""’ -

Definition : myTV SUPER — Box / App /Web; TVB Linear — TVB Jade

Q5. F T (/8 F DA T A A sE R A H sz A

Base: All respondents (n=2,556)



Inevitable Digital Player in your digital mix o YTV

Facebook Video

55%

& TV SUPER

(@) D3%

M er

myTV SUPER + YouTube = O %

® Wk my

myTV SUPER + FB = 9 1%

26% all
FB + YouTube = £ 3%

You® 66%

Definition : myTV SUPER — Box / App /Web
Q5. SR IREAT AR DA N S R Bl H 8e A

Base: All respondents (n=2,556)



Extend Reach & Engagement beyond

myTV SUPER

3 YouTube tvb official
d
s TVB (OfﬂCIal) ‘ JOIN | SUBSCRIBED Q
k ) 861K subscribers Lt =
HOME VIDEOS PLAYLISTS COMMUNITY CHANNELS ABOUT >
EMERME | FEAEENMM ! | ABRENESHFRBELS | £
—ERETRHAM !
4|”] H% i E]g TVB (official) « 1.9K views - 4 days ago
RHRRZNRREERT @6 87\ PSMBAES, STRSNAR | [ARESGHE] 5

@ and

M e much more

Big Big
Channel

TVB Official Hands Up

BEZEEZI myTV SUPER

TVB Drama
Channel

BRI

TVB USA

RER R L

S WITK..

myTV SUPER @

@mytvsuper - TV network

P~ ".

Chantel ZChlII Fi{®/E <% /ETHE HOLBORN




Get Into Greater Bay Areato reach TVB Fans & mytv
& Cantonese Speaking Community

B o a & 0o ¥

2 > s - WiE tAT BERA EOR HEARIS
TVB Sina Weibo 2B LEE Y et i AL
With 5.6M subscribers in China EEFE o EEL RS o o

Daily Active User : over 320K
Monthly Active User : over 2M

it With more than 65% users living
FE 1582 ¥ifE 55607 i~ 38 in GBA
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Increase conversion on myTV SUPER

BIG DATA PERFORMANCE
OPTIMIZATION

PROGRAMMATIC



Unique and powerful 1st party data

A
Online Shopping
Interests Behavior
TVB Group E-commerce Data Content Viewing
Behavior
myTV SUPER Audience
N

—

o—0—0
OOO

@ M”TV

SUPER

)

!
BIG DATA




@ Mv SUPER

For better conversion rate

Freebies*
v'Retargeting for In-campaign/
Past campaign clicks - e e
v'Frequency capping# Q\v‘\ . \ag @\w %o%%\f%:\{
@W@s@a -
(&7 é& SN S = \ @

‘\\\
Q.

NS A\
\ @ - \/ e \qgs,x\‘”""

3
_— = G @ @ &
Offering in free for both 10 and tic b (:‘&Q, P S . \ o
*Offering in free for bo and programmatic buy v oUW R
# Commitment client only pe /,,’;,' @ \‘s') Q\Qg\@\\ %
= S S\ AR



Programmatic TV
Premium Inventory

For better performance
marketing

Real Time
Optimization

Increases
effectiveness

Audience

First
minimizes waste

S WK~

AB Testing

Delivers unified
view of data



True
Programmatic TV

Premium Inventory

: e WtV
Programmatic Guaranteed SHPER

— committed delivery

Preferred Deals

— always-on deal

Private Auction

- cost savings and popular target

Numerous audience targeting

— demographic, gender, geographic, viewing behavior, content, etc

Small portion of inventory in Open Auction

- minimum CPM price

Audience Data
- apply for both Open & Private Data Exchange



In-house Self-Serve Programmatic Solutions S M
AD Booking Manager

v'Responsive, User friendly & low entry cost
v'Diversity of targeting selections

v'Integrated for agency bookings, sync with

your commitment offers

v Free Al designer -“Multiple Graphic Design
Tool” to enables one-click intelligent design

Image generation for display ads




Full funnel solution in one go for Brand Building S MITh
(Awareness + Engagement+ Conversion)

From Top to down

Building Awareness and Reach for potential
customer (MyTV SUPER, HE#EHE, TVB
Group YouTube & social media)

Awareness o

Engagement o

First party data for lead nurturing and
engaging customer

Convert sales via OK Buy when watching TV

Sale -




Popular drama
content production for
high engagement with
extensive reach

y&
o YWIV .




@ "WIY..
In-video Advertising — Engagement + Penetration

With Free-to-air, OTT and major cities of Short production lead time to match with
GD province exposures marketing campaign

-
-

AN :

—

]

-

‘il

TVB Jade prime time drama will generate with average 20 — 23 rating points

The in-video package on myTV SUPER post campaign performance, gains more than 660,000 unique users
TVB Jade prime time reach in Guangdong Province with more than 19%



@ My-ELlIgER

Commercial Insert F#EE S — One stop creative
solution

4ARSBE6E6H

- IEﬁIﬁl!SlﬂOﬁqz
o N-GuNN

Haen

b \ PR o

k\« k

Unique Reach : 654,127 Unique Reach : 557,391 Unique Reach : 564,873

https://youtu.be/J4JaK8RBA2M https://youtu.be/oT8jlqoiPEU https://youtu.be/zcPWYXSJ4uUE



https://youtu.be/J4JaK8RBA2M
https://youtu.be/oT8jlqoiPEU
https://youtu.be/zcPWYXSJ4uE

@ "I
Scene targeting Inverted L-shape Banner Ad on
myTV SUPER

Transmitted and synchronize with Create “Connection” between the
scene on Connected TV & App scene and the product

ZTWRIEE R, 282 —E A

©) o B F R GX) - ﬁ’ﬁEWAQ

Reach : 483K Ave. Freq. : 7.5x Reach : 336K  Ave. Freq. : 3.5%

High engagement format for extensive reach in cost effective way https://youtu.be/KDGbitaVamU



https://youtu.be/KDGbitaVamU

enr
. 4



Total 57 Channels with over

TVB Thematic Channels
SEBIS S e © e
TVBRado  Mma  sEAE
& e ame. TVBEHA BEE HISA
e, wEREs Rae
EEER
S thrill & Wi, FEEEE ©

fvNMOVIES g Q@CCM HEEKAE

BIFER IR E
3 onosy omgr o~ fwN 7
ooe @D -° i @ Love r( Smlthsoman
Discovery

earth animal
planet

MezZzo
livenn

S WITK..

100,000 hours VOD

PEA =]
>*UROSPORT l(yt B

==

& oMM
-

- HEERS

myTV SUPER¥SE
e W RER © “"WIKC-Club @M

S0 A% M®RE
SLaz fiaw  BUMALL

Y <K-Club
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S WITK..

myTV SUPER Original[R&l&i1 5

(EHEHm)



myTV SUPER Express Variety 4753 3E

2X12 i #0icH

Running Man

S WITK..

myTV SUPER Express
Animation

EOZANVZS
JIHIFRRE !

N

i

——
NEW™.

i

HERORtAng
ECO IS,

Sth SEASON COMING.

FRHYBEREER D




myTV SUPER BREEFRKE

| 4
= |1,
‘\‘ =<
- Emirates
el FACUP
B A RIE €022 FA Cup

@ A K LEAGUE

eredivisie

fay EH K-League

S WITK..

myTV SUPER Documentary

—HHERELE




S WITK..

myTV SUPER Express Drama fit5F &g &

-




myTV SUPER Winning Edge

i
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YOUR SUPER
MULTI-SCREENS SOLUTION

sales@tvb.com
+852 2805 7772

https://ad.mytvsuper.com/


mailto:sales@tvb.com

Appendix



Diversity of target filtering for selection

Content Category

Mobile Carrier

Device

Position

Geographic

Frequency Cap

Time Range Specific

Usual Location

S MK

Gender

Viewing Behavior

Socioeconomic
Status



I . am MUTV
Brunch of audience segments for enhance conversions < M

Lifestyle & Socioeconomic
Status

» Affluence

* Auto Lovers

* Travel Perceptives
» Sport Enthusiasts

* Spare-time
Education/Continuing
Studies

* Prime Time Programme
Lovers

» Personal Income $20K+
* Birth Month

* High Income Earner

* Middle Income Earner

* Basic Income Earner

Family/Business In
Charge

Milk Powder Buyers

Beverages Shopper
(Alcohol)

Minister of Education

Health & Beauty
Watchers

SME

Shopping Decision
Maker

Banking & Finance

One kid Or More In
Family

Family Unit

Consumer Habits /
Hobbies

Grocery Shoppers
Home & Living Seekers
Beauty Experts

Luxury Shoppers

Avid Property Investors
Gadgets Lovers

Movie Lovers

Gaming Lovers
Cooking Lovers
Fashionistas

Horse Racing Goers
Online Shoppers

« Special filtering is available on request and negotiable. (C-suite, E-tailer and Middle to higher occupation level)

« myTV SUPER reserves the right to change the categorization of filtering at any time.



