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&
—®
K
e

o
o
\

§

N

MG FERZEEEM R

FEE

v A BAEFER

N T ) FEFB/IGEHE B HIAY, I

—igﬁzﬂﬁﬂﬁff;?mﬁa%ﬁ B AR =S FB/IGEH.
Youtube hashtag#®&: F

N
-
—y

= -ﬂ"'!: y

‘SUBSCRIBE

('] Tube

o




ELHD

s
f,@

% o

Xf



f)

ﬁi&&#ﬁiﬁﬁ&ﬁﬁmyw SUPERB'JﬁE.EI;#Eﬁi ;%Fﬁﬁmyw SUPERFHF" \N/ % )3
REEEE, THENMBERKE, RESERAARENOTTRRTES, :

yTV SUPER Registered Users over 10 Million (as of early Mar 2022)~*




University

HEZ/H
HAEH

48% 50% 45%

Gender

O D
()

48% vs 52%

11% A15-24 (+1pts)
17% A25-34 (+2pts)
20% A35-44 (+1pts)
24% A45-54  (-)

28% A55-64 (3,01‘5}

Married

Head of

Household

Shoppers

€Y

Monthly Income

Household

Personal
Monthly Income

[ c

83% 82% 81% T7% 76% 729

Source: 2021 Video Consumption Landscape Survey (n=2,556) Aged 15-64 HK Citizen who watched any online or offline video in the past 7 days)
Base: All viewers who have watched myTV SUPER content (Box/App/Web) in the past 7 days; 2021 (N=1,410); 2020 (N=1,496); 2019 (N=1,493)
* Source: HK Census and Statistics Department

68% Married HK$32,198

2020 (HK$32,196)
2019 (HK$31,378)

HK$69,985

2020 (HK$66,738)
2019 (HK$65,378)

o £ 9outof 10
() have Kids

Median of HK Household:
HK$26 500"

Median of Personal Income:

= jij One t
HK$18,400"
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(Bmizx/VHIR1IR)

B#EEIER (2-5% - RPRLOGO) 105
< 30-sec instream run-of-site* 272,000 impression

myTV SUPER FB & IG feed at least 1 time
YouTube programme highlight (with client logo) at least 1 time
Inverted L-shape banner (programme promo with client logo and 500,000 impressions
promotional message within 15 words)
Combined instream promo (with multiple client logos) 500,000 impressions

YN/"Q\.\{N/"\\.

/é
}J BREAEY (10%) \Y j{ \S,
o {25 {8 HK$70,000 (Gross)
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e }YQ = F S &1 B 45 RAZMR (2-3% - RFRLOGO) = . "}YQ t

s 30-sec instream run-of-site

2 //.g | | d myTV SUPER FB & IG feed_ _ _ At least 1 t!me /”; é?

o YouTube programme highlight with client logo At least 1 time o
&1\‘ A : Inverted L-shape Banner (programme promo with client logo with 200,000 impressions >.i*7 :
~ W o promotion message within 15 words)

Combined mstream promo (with multiple client Iogos) 200, OOO iImpressions

*{\\«/” &\\*{\\«/” &\\*{\\«

v EREEEE (1%) \ \
¥ v 8 %8 HK$45,000 (Gross) ?74 \?h:( & Xf\y /7{ \?}D( - '3’\???{

® R . .

o«
S, D B
i N » o R .



B s - | BB (11 R E ) /

EmiEA « Product message (30s) 15
(REBNBABEBARER) (AmixMVHR1IR)

g B4 REER (2-3% - RELOGO) 15

S 30s instream run-of-site 272,000 impression

myTV SUPER FB & IG feed At least 1 time
YouTube programme highlight( end roll combine logo) At least 1 time
Inverted L-shape Banner ( programme promo with client logo with 200,000 impressions
promotional message within 15 words)
Comblned instream promo (Wlth multiple client logos) 200,000 impressions

s 200000 mpressi

HENEMRAREER (15)
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Social 1-min video post x 1K 1R
Media Coverage on brand social media (IG, FB account) and
} Video artistes' social media (IG, FB account), myTV SUPER (IG, FB

account)
On-set shooting ( include production and shooting on-se

for 1- mins video - Z={£%) Special Price :
Usage for 1 month HK$165,000 (Gross)

R AR I AR T,
/k Gy Ay

Ml Mega Top Up Offer : HK$388,000 (Gross)

On top of the above-mentioned offer, usage right will be extended to 3 months plus unlimited brand social media & off-line media
usage right. (except outside HK)
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‘Topup O'f'f'er: brand Video 1or social lviedia Use } ‘j} Pl oo 3 h*\

"“._-’,f, e --*\—' Z )
( fl IS Jf : _ : Special Price :

e PP e HK$47,000 (Gross)
fé\lr—rj;j';_;_':;z—J_fr://J i,',: g | _ %} Y &\ \}}J 2}\ . :,‘rosA.S\A,{ },ﬁ
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E(M1RAHEA)
Social Media 1-min video post x 1K
Video Coverage on brand social media (IG, FB account) and artistes' social media
(I1G, FB account), myTV SUPER ( IG, FB account )
On-set shooting ( include production and shooting on-set for 1- mins

video -E A FLEEHMIEIE, R0 "iE—)

Usage for 1 month
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https://ad.mytvsuper.com/category/terms-conditions/




