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w1 Connected TV + Mohile Display Format - Inverted L-shape Banner
Leverage the two platforms for the greatest impact

Video Area - 1536px(W) x 864px(H)

1080px
TVB‘-Fﬁﬁfél |
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* It happens on 5 minutes after every AD-Break end
CPM HKS35 (Gross) « Apply to all free TVB Channels (i.e. 81 to 85 except 84) thematic channel
Ad Display Duration : 15-sec (86-94 & 200 & 700, except 97, 98) + VOD programmes
Remarks:
1 All hookings are non-cancellable
2. All hookings will he accepted on a first come, first served hasis.
3. Run of set-top-hox only, no special target filtering is available on such package. Acceptance of hookings shall he at the entire discretion of myTV SUPER
4. Ahove offers and hookings shall, upon acceptancy hy myTv SUPER, he subject to the General Terms and Conditions of Rate Card: myTV SUPER 2022

Issue : 2021230
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Source : Adobe Analytics - *Average Daily time spent per user in Jul 2021
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Inverted L-shape banner 5585

FREANEZFFEZFIHR !

S HAHEERGT - MR  ESREREE > —HTA

REH/ app ULE » FERIEBIGS S 3EIENT - Inverted
@ L shoped banner I1SETaERs CRSHIERF - % PR3

L B ESE RS
RO A A

(@) s mam—onxus SRS 245
R + SRR
O

SIEBALThAE - EARRE  BIRE(LE - WA R
& oo HE

io mamm R (2) = weewn ()



e

ITACHO SUSHI

Demo video o W
I

—2IRBE %’E’f@

ﬁEBQ

Supply Pi

S o8
a <%
I'ﬂ

RERE%

}E@Tfﬂgiﬁ;@
Am—#F 6OE 2 | mmAR 60/0

* ARSI %5 - % 8 R 60 B Py NIE B - SRR R = #6178 - AZUAB LT AT A0 500 WA SE A0 AR THHR R B AR5 5] % AT SA00 FARIR R 2% < B AR AT IR - A IR L - (TR ORE 2 IR B Su (8




Demo screencap
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#1 OTT in Hong Kong

Mass Reach With High Registered Users'

(Dec 2021)

Consumptions
9.8M

Weekly Unique Visitors? Weekly Population
(Unique device reach) Reth3

145M 93%
= |-

Set-top-box 588K App 632K Web 232K

Source: 1. myTV SUPER Subscription Data, May 2021 .
2. Adobe Analytics, April 13—19, 2021
3. 2021 Video Consumption Landscape Survey (n=2,574 Aged 15-64 General Video User for HK local population in the past 7 days). Fieldwork period: Jun 20— Aug 5, 2021



myTV SUPER’s DMP

(Data Management Platform)

9.4 Million user in total 30 + segments
1.45 Million weekly ol Example:
unique device e w Families with kids, Milk powder
Wz’ﬁ\»% iﬁ E@é\ buyers, Luxury shoppers, Groceries
shopping, Sport enthusiasts,
@ %E a1 /45:% Horse racirE lover, etc \
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Example
Budget $30,000 CPM HKS$S22

View Target Frequency Budget Estimated Total
Density cap Unique Reach [llqaleii=lel

High New prospecting 8 $30,000 170,500 1.36 Million
frequency customer
Medium Did view the ad 4 $30,000 341,000 1.36 Million
frequency for last

campaign+

online shopper
Low Repeat purchase 2 $30,000 681,900 1.36 Million

frequency existing customer



Showcase 2021
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Health & Personal
Care Ak i \
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Banking Brand B 23 days 2,000,309 - - 862,000+ !l

Dring  Brond € T4days 740980 200343 oy ot ermmp b oluine s (EFEE I

Brand A 6 days 1,501,850 328,759

Croceries & Fersonal grond D 13 days 1,271,480 336,894 DL EIEE EE0R, Sl 200,000+ 1
Finance Brand E 22 days 2,377,150 422,496
Hygiene Brand F 24 days 1,233,530 329,830 Qirstar
Beauty Brand G 40 days 2,008,818 374,491 r&zﬁ
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YOUR SUPER MULTI-SCREENS SOLUTION

Please contact the related myTV SUPER sales representative or our
advertising hotline at 2805-7772 / email : sales@tvb.com for more
information



