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Below $200 14% 0

« $200 - $500 28%

« $500 - $2000 34% + 1 23 /O

« $2000 - $5000 13%
« $5000 above 12%
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Source : Adobe Analytics
Period : week 2104

2,574 Aged 15-64 General Video User for HK local population in the past 7 days)
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From “Nielsen Video Landscape
Survey 2020”




Shopping online is popular for audience below 54

Online Shopping Penetration and Frequency (%)

70% 76% 85% 84% 172% 39%
shopped shopped shopped shopped shopped shopped
online in online in online in online in online in online in

P&M PEM PEM PEM P&M PEM

m Weekly
® Monthly

Seldom

Total 15-24 45-54 55-64

Qrd. FiREAERAA, {FEEE RS TrFELARLiEFRIE?
Base: Hong Kong Citizen aged 15-64 who have watched any onfine or offline wideo content in past 7 days
Total (n=2,574); 15-24 (n=351); 25-34 (n=479); 35-44 (n=532) ; 45-54 (N=589) ; 55-64 (N=623)
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Higher potential for a trial of shopping via TV Set among A35+, the elder the audience

the more intention on trial
Intention for shopping in TV sets (%)

Total 15-24 25-34 35-44 45-34

76%
shopped
online in
P6M

70%
shopped
online in
P&M

85%
shopped
online in

P6M

84%
shopped
online in
PEM

12%
shopped
online in
P6M

55-64

39%
shopped
online in

PEM
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Q77. 45 "RIREENRY" SEEREE, (FEREELITDT
Base: online shopper in P6M; Total (n=1,792); 15-24 (n=266); 25-34 (n=409); 35-44 (n=448) ; 45-54 (n=426) ; 55-64 (N=243)
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