
Chinese drama with 2018 HIGHEST Stream View*-
延禧攻略

Title Sponsorship Showcase

Nin Jiom

Date Prepared: Nov 8, 2018*Source: Nielsen Site Census, as of 8 Nov 2018



Campaign Background

• Zone Period : Sep 15 – Nov 4, 2018 (8 weeks)

• Sponsor Period : Sep 15 – Nov 4, 2018 (8 weeks)

• Title Sponsor : Nin Jiom

• Promotion Items :

 Tailor-made Zone with Title Sponsor identity

 Logo exposures on STB, Web & App

 Instreams on STB, Web & App

 U-shape Wallpaper on Set-Top-Box

 L-shape banner on App

 Wallpaper on Web
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Inside Set-Top-Box

Pre-roll Instream – inside drama U-shape – inside drama



In-App 

Pre-roll Instream – inside drama L-shape Banner - ROS



On Web

Pre-roll Instream – inside drama Wallpaper – inside drama



Social Media Post

Facebook Desktop Facebook App Instagram

Video Post: 4 (52,622 views in total) Video Post: 4 (258,761 views in total)



Stations Promos



Overall Performance

From Sept 15 – Nov 4, 2018,
Total stream views:  27,823,212

17,618,459 (原聲版)
10,204,753(雙語版)

Unique Stream Visitors (Reach):  1,512,681 (Summation)
852,691 (原聲版)
659,990 (雙語版)



Insights

Wonderful cast, setting and storyline, interwork with outstanding word of mouth, 
Story of Yanxi Palace ranked No.1 of stream view among all myTV SUPER 
programme at 2018. (as of Nov 2018)

• Per strong request from Story of Yanxi Palace fans, myTV SUPER specially build a Phase 2 zone to 
feedback their support! myTV SUPER also offer full series of Story of Yanxi Palace (dubbled
version) to all myTV SUPER audiences that can gorging a marathon of Story of Yanxi Palace over 
the zone period.  It can increase the audience base of this excellent drama.

• By using the main cast of Story of Yanxi Palace – Charmaine Sheh as the spokesperson, cooperate 
with myTV SUPER promotion and social media exposure, Nin Jiom and Story of Yanxi Palace
created strong implementation for both brand and program. 

• Zone Sponsorship also entitle certain a high quantity of impressions which can help to increase 
brand awareness and reinforce your brand image to reach numerous target audience.



Benefits of Sponsor Zone

• Zone Sponsorship can help to build strong implementation between the program 
characteristic and brand image with quantity, good quality and right placement 
together.

• All zone on myTV SUPER contain out-standing UI.  The eye-catchy UI can both 
draw attention and increase traffic to value your brand.

• Zone Sponsorship entitle certain a high quantity of impressions which can help to 
increase brand awareness and reinforce your brand image to reach numerous 
target audience.



• Top OTT platform in Hong Kong

• myTV SUPER has continuously acquired satisfactory uptake on the number of 
registered users. By 4 Nov 2018, the cumulative total number of registered users 
has reached over 6.9 million across three respective service platform including 
over 1,200,000 on Set-top-box, over 5,700,000 on App and Web. 

• Full-screen TV experience on a large living-room device with co-viewing benefits.

• myTV SUPER carry the best of digital and TV with a very affordable price.

Benefits of working with myTV SUPER



YOUR SUPER MULTI-SCREENS SOLUTION



Appendix


