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Clickable U-shape
Scan-Through-Rate
Analyfic

Period: Jun-Dec, 2018

Date prepare: Jan 16, 2019
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Background

* Since June 2018, myTV SUPER launched a measurable native ad format — clickable U-
shape. Audience can press “OK” button to call a pop-up image and scan the QR code to

know more info of advertiser.

* Some special audience targeting have applied on clickable u-shape, e.g: content
targeting, scene targeting or location targeting.

* In this analysis, some findings on how to get higher Scan-through-rate.

* As of Dec 2018, total 144 campaigns launched with clickable u-shape. The average Click-
through-rate and Scan-through-rate are 0.13% and 0.0048% accordingly.
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Top 10 Scan-Through-Rate Campaign

Emperor Cup eSports competition Oct 17 —Oct 20, 2018 0.072%
Atmosphere Drive Car related equipment Oct 15 —Oct 28, 2018 0.019%
MIOGGI Skincare product Jul 28- Aug 12, 2018 0.012%
Suning Online store Nov 1—-Nov 9, 2018 0.011%
=iiERElE Hotel & restaurant promotion ~ Nov 19 — Dec 2, 2018 0.009%
Kee Wah Mooncake Bakery - Moon cake Aug 20— Sep 3, 2018 0.007%
Best Mart 360 Snack retail Sep 7 —Sep 16, 2018 0.007%
Kee Wah Wedding cake Bakery — Wedding cake Oct4—-Nov 4,2018 0.007%
Kirin Beer Alcohol Augl3 — Aug 26, 2018 0.006%

A-Fontane Mattress Aug 17 —Sep 2, 2018 0.005%
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Pop-up image with call-for-action/promotion message: Yes
Imp :250,025
Click :1,054 (0.42%)
Scan :181 (0.072%)* Highest STR
Content Targeting: Variety & Prime-time program
Period : Oct 17 — Oct 20, 2018
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Pop-up image with call-for-action/promotion message: No
Imp :500,000 FRERINIER /p ¢

Click :844 (0.17%)

Scan :97 (0.019%)

Content Targeting: 1%t line, 2" line drama& Super car zone
Period : Oct 15 - Oct 28, 2018
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Pop-up image with call-for-action/promotion message: Yes

Imp :400,000

Click :573 (0.14%)

Scan :48 (0.012%)

Targeting: 1%t line 2" line drama
Period : Jul 28- Aug 12, 2018
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Pop-up image with call-for-action/promotion message: Yes

Imp :250,000

Click :384 (0.15%)

Scan :28 (0.011%)

Scene Targeting: Shopping related scenes in Sit-com
Period : Nov1—-Nov 9, 2018
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Imp :422,360 Pop-up image with call-for-action/promotion message: Yes

Click :566(0.15%)

Scan :36 (0.009%)

Location Targeting: Yuen Long, Tuen Mun & Tseun Wan
Period : Nov 19 — Dec 2, 2018
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Imp :3,786,098 Pop-up image with call-for-action/promotion message: No
Click :6,110 (0.16%)

Scan :261 (0.007%)

Scene Targeting :Happy Scene in 1%t line, 2" line Drama ,Sit-com

Period : Aug 20 — Sep 3,2018
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Imp :3,030,303

Click :4,876 (0.16%)

Scan :219 (0.007%)

Content Targeting: 1%t line, 2" line drama
Period : Sep 7 —Sep 16, 2018

Pop-up image with call-for-action/promotion message: Yes
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Imp :453,989 Pop-up image with call-for-action/promotion message: Yes

Click :706 (0.15%)
Scan :33 (0.007%)
Scene Targeting: Romance, Dating Scene in 15t line, 2" line Drama, Sit-com

Period : Oct 4 — Nov 4, 2018




S WK,

"""""""""l"""""l"l""""""""l"""l"l"""""""""""l"

KIRIN

i\ 3
Y — 4 F s
% / ., o
= e 3
) vy y 28 W=l
~g?, »
Pa A s

ML R e — W

7 Tige)

100% malt . first press becr.

click QK.

Learn More
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Imp :1,944,679
Click :2,413 (0.12%)
Scan :110 (0.006%)

Content Targeting: ZxERITE
Period : Augl3 — Aug26, 2018
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100% malt . first press beer.

Pop-up image with call-for-action/promotion message: No
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Pop-up image with call-for-action/promotion message: Yes
Imp :764,057 p-up imag /p g

Click :958 (0.12%)

Scan :36 (0.005%)

Scene Targeting: main actress(REF =) scenes
Period : Aug 17 — Sep 2, 2018
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Not performing well campaign
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2 Lowest Scan-Through-Rate Campaign

% T Advertiser Product | Period Clicks Targeting Number
' i S AGE Nature of scan
:ﬂAE%HRE
g INNOUT Storage Dec 4 - 151,215 Hong Kong
@ﬂﬁx{ﬁ% I Dec 17, (0.06%) Island &
52500 20888 % 2018 Upper
income class
it os  hames CENTALINE Oversea  Oct 29- 111,294 74 Upper 0
Kensington _ l  PROPERTY property Nov 2, (0.07%) income class
= g: ,h 7 2018
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Imp :200,312 Pop-up image with call-for-action/promotion message: Yes
Click :179 (0.09%)
Scan :3 (0.001%) Way to improve:
Content Targeting: 1% line 2" line sit-com Suggests to use location targeting to narrow down the

Period : Dec 18 — Dec 23, 2018 potential customers nearby.
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LION#ZE
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I . Pop-up image with call-for-action/promotion message: Yes
mp :3,450,
Click :3,895 (0.11%)
Scan :86 (0.002%) The product and message maybe too familiar to the
Content Targeting: 1%t line, 2" line Drama, Sit-com public. Also, the promotion offer is quite clear and no
Period : Oct 15 — Oct 27. 2018 need for further explore. Suggest to add some hook of

the QR code landing, like: EZRELT
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Insights

* After consolidated the Top 10 and not performing well clickable u-shape campaign, we recognized

that its quiet unpredictable on user behavior. However, we have still conclude some findings on
how to get better STR.

= The clickable u-shape have related audience targeting have better STR, for example: target J2

program to reach young age group for eSports competition, location targeting for hotel to reach
potential customer who live nearby.

= Pop-up message with call-for actions or promotion details, will increase the STR.

= |f the creative is not going to have any promotions or only willing on branding proposes, a simple
and gorgeous creative is the best way to increase the STR.

* There are 4 out of Top 10 Scan-through-rate clickable u-shape are used scene targeting. Last year,
75% of clickable u-shape with scene targeting are above average STR(0.0048%) and the average
STR of scene targeting is 0.005%. It shown that scene targeting also is a way to increase the STR.




