
End to end solution, 

from Ad to conversion



Successful campaign

will never be in one mode or one channel

Therefore, we establish myTV Shops,

to provide 

“End to end solution, 

from Ad to conversion”

A TRULY MULTICHANNEL APPROACH





Advertising does not necessarily effective for increasing 

brand awareness, 

unless you have a platform with large number of high 

engagement audience and able to identity who, what, 

when, which are most valuable.



No. 1  OTT in Hong Kong

myTV SUPER Registered Users over 8.4 Million (as of Apr 2020)#

Source : #myTV SUPER subscription management system

Close to 1.3M 

OTT Devices
7.1M WEB + APP registers

Set-top box (Television) Mobile app Computer desktop



Unique Stream Browsers: 1,192,779

Total Stream Views: 24,194,457

Weekly Total Time Spent (Hours): 20,889,023

Average Stream Views per Browser: 20

Average Hour per Unique Stream Browser: 17.5

Weekly Performance Highlights

June 1 – June 7, 2020

Audience with High Stickiness to our 
Platform

Audience average spends 2.5 hours daily on myTV SUPER



Ways to grab your customer’s attention in a distracted world



Our Authentic First Party Data = Customer Experience Optimization

By gathering data on customer engagement with various parts on our 

platform, that means better targeting  from valuable insights to help better 

results.  
Age

Gender

Viewing record

Purchasing record



Cross Device Targeting

From the TV at home, to the mobile while you are travelling to the office and the desktop at your 

workplace, 

Home

Our cross device targeting enables to serve a complete cross-channel profile of 

customers, giving more data to target them more effectively and efficiency

OfficeCommuting



Campaign Optimization

We embrace the data and technology that we have available, start 

optimizing your campaigns, and squeeze as much ROI from them as 

possible.  

• Choosing right target segments

• Analytics

• Timing is everything



Information and demonstration are essential to 

mapping it out from initial awareness to an eventual 

purchase

An effective tool - “Embedded advertising” makes 

your product came into the spotlight in our Original 

content



Embedded Marketing

<<Get it Beauty>> <<雙祥見>>

<<Gi味俱全>>

Riding on myTV SUPER original program with celebrity's 

demonstration, it easily impresses our audience with your 

product uniqueness and strength. 



1 min content with product demonstration will be created as an in-

stream video to deliver your product features. 

Embedded Marketing (Self-Production)

Sweet Home 水仙花牌麻辣肉丁



By modifying client’s material to produce an in-stream video with product 

highlights

Embedded Marketing (Reintegrate of client’s materials)

PAW PATROL 超人氣汪汪隊Gemini 3合1石燒鐵板烤電焗爐



The time WE turn the ad into conversion

Our direct sales channel



High Penetration with Simple Shopping Process

Audience is watching our wonderful show on

myTV SUPER, while our advertisement of OK Buy

Product is pushed on screen, and capture their

full attention.

Only one ACTION –
Press “OK” and you can buy your loved 

product right away

Big reach to draw maximum awareness with outstanding message delivery, together with

the convenience of “OK Buy” to induce immediate action. Only myTV SUPER can provide

these double benefits to our clients.



A

“OK Buy” advertisement is pushed while audience is 

watching the program. (Set-top box)

Shopping Flow – Remote App
Using Remote App and 

press “OK”

Directly go to the e-shop 

and do shopping



B

“OK Buy” advertisement is pushed while audience is 

watching the program. (Set-top box)

Shopping Flow – Remote

Using myTV Super 

remote and press “OK”

Directly go to 

the e-shop and 

do shopping

Either scan QR Code

Or enter mobile no. to 

receive SMS with URL

Go to the e-shop and 

do shopping



OK Buy Zone
Apart from the ad, we set up a prominent OK Buy zone in our UI to attract

audience to get in and see our latest competitive OK Buy offer.



OK Buy Zone
A clear product listing page enables audience to find the product they are interested in.



OK Buy Facebook



Show Case – Video Ad.



Show Case – Display Ad.



What’s the findings so far about myTV Shops? 

Let data speak for its own



Big Screen Experience is Always Effective to Drive 

Conversion

.

55% of transactions are brought from STB

Data from 04/27/2020 - 12/07/2020 from DFP / Adobe Analytics

It shows that a lean back

experience of watching TV on big

screen with digital targeting

strategy is essential on driving a

successful transaction.

ONLY myTV SUPER can obtain

both the strength of TV and Digital.



Female Likes Shopping on myTV Shops than Male

51.7%

48.3%

Percentage of Total Audience

Data from 04/27/2020 - 07/06/2020 from DFP / Adobe Analytics

Percentage of Total Transaction

43%

57%



Age Group of 35 Above are the Target Consumers

Data from 04/27/2020 - 07/06/2020 from DFP / Adobe Analytics

Nearly 80% of the transaction are contributed by the audience group aged 35 or above, 

which is well-established with higher spending power.  



Full Support by



Marketing Blitz
TV Promo by TVB Celebrity

龐大宣傳


