TAWGEA | B RER
The Witness Title Sponsorship Package

ot

S BH

2020 9% 16 p

Transmission Schedule & p 3§%®
2020107 19p -11%13p Mon-Fri 2 8- 3 7 2130-2230
@ The telecast dates and timeslots are subject to change. # & %% { :x& P #cp & 2 prF 2 4] -

No. Of Episode(s) % # 20

Sales Launch Date 2B % & p #f 2020#9" 23p Wed % # = 1700

Title Sponsorship Package Cost 3 % % X #

Jade #% $630,000° (included Naming Right Fee ¢ 4% & p = % % $400,000)

@ Applicable to all advertisers. if * 575 g & & = o

Top Up Package Cost “f+c £ X #
Jade ¥¥ - $200,000°

TVB Social Media TVB A&+ %2 & 5 * $63,000%

*

First option will be given to the Jade title sponsor on its sponsorship confirmation date; or up to two weeks prior to the

first programme on-air date (whichever is the earlier date). After which, the TVB Social Media Top Up Package will be
opened to all advertisers. PLE T A#RIEA | F L2 K2 29 » WRIFT LEEBANEPFHFIH2EH (B H s p
HEH) T RAMETVBAAY T Sofse 2 3 o BAMT B > TVBRR T S 2 de 2B F G -

Billing Schedule # # p # Bill by epi & & B 2 #5225 » i A

Sales Conditions &' & % #

Please refer to the general terms and conditions in Rate Card Nos. 53/54 and
https://promo.bigbigchannel.com.hk/en/advertising-terms-conditions .

;ifr%%;k;aasysm;i p % % https://promo.bigbigchannel.com.hk/tc/advertising-terms-conditionsp 2. — 4&i% ¢

1. Bonus spots cannot be converted to purchase this package. 5 % £ %% it 1 B & ¥ IFRT -

Television Broadcasts Limited
BEHEKEARLT


https://promo.bigbigchannel.com.hk/en/advertising-terms-conditions
https://promo.bigbigchannel.com.hk/tc/advertising-terms-conditions
http://bit.ly/tvbedm
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The Witness Title Sponsorship Package

Entitlement % = #7{## - Title Sponsorship Package Cost & % & %X #

Opening / Closing Billboard Promos
By / REEF gpzay
1/epi & Launch & p 3 1%
Jade #2 2 7 (1855-2300) + 14 (other than 1855-2300 2 ¢)
J2: 4 (1855-2400) + 10 (other than 1855-2400 rz *})

TVB Finance & Information 4 (1855-2400) + 10 (other than 1855-2400 1 *)

AEME- TR

Sustaining & P #% 11 BFHp (per week * % )
Jade #% 29 7 (1855-2300) + 14 (other than 1855-2300 1 *)
J2: 4 (1855-2400) + 10 (other than 1855-2400 r/ *})
TVB Finance & Information 4 (1855-2400) + 10 (other than 1855-2400 1z *})

AEBME- T s

®  Promos (other than 1855-2300) on Jade channel are tagged with sponsor billboards. #X ¢ & p = @& ¥ (1855-2300 12 #}) s Fes j
R

Entitlement % * #{¥ - Top Up Package *t+4: £ %
Jade % 5

Inside Prog. Spots &8 p & 2

10 x 30-secf; J7

Entitlement % = #r{® - Top Up Package i+ & %
TVB Social Media TVB A3 T 2

Social Media Platforms Deliverable®
AT o s A
Big Big Channel a. Maximum 3 Hashtag and 1 Page tag. *"F & &4 £ £ = chmug (& ¢
TVB Facebook 3i®Hashtagz 1% Page tag) -
TVB Youtube b. Minimum 20 video posts (video and promos). 7 *>**20i % % (#FE4E® 5

Zgpyidy) .

c. Top and Bottom Banner attached to * #&zE + video® (video is provided
by TVB). #: 3 ®F 2 T =¥ 4u» - HH A2 (TVBLELF N F) -

® Product protection not applied to Top and Bottom Banner of the video. F # & &
S A G FRE RO T

@ Please refer to {34+ https://promo.bigbigchannel.com.hk/en/spec/

Tok_wlsion Broadcasts Limited )
& TR 4 A BR 4 |)


https://promo.bigbigchannel.com.hk/en/spec/
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Title Sponsorship Package Cost Efficiency Estimation

Transmission Schedule & p 3%%®
2020107 19p -11713p

® The telecast dates and timeslots are subject to change. * >

No. Of Episode(s) £ # 20

Title Sponsorship Package Cost 3 % % X #

@ Applicable to all advertisers. if * *t#75 j & % =

Mon-Fri 2 #- 1 7
Bg e H PR p 2 PR 2T -

2130-2230

$630,000°

Cost Efficiency Estimation No. of Quantities Estimated Total 4+ GRPs
FLERYREFTR B8k I 4R A Bl EE

Programme Run(s) with Sponsor Naming & p #§%i@ % = 5 & 20 515.5
Promos & p z & % 245 1,131.3
Opening & / or Closing Billboard B ¢ 2 / & % & &4 20 515.5
Promo tag-on Billboard & p 7 @& % i 24 £ = &4 70 238.3
Total Z# 355 2,400.6
Estimated Viewership (4+) Tg3- & 8 4 = 156,977,144
Estimated Reach (4+) ¥ 3+ 3&8 5 76.9%
Estimated Average Frequency 3+ 354c ¢ < ¥ 31.2

Package Value (RC#54) % &1} & () P # #54)

$ 13,832,267

Package Discount % %374 95.5%
Estimated CPRP (HKS) fg 3+ & — Jciigh= & $ 262
Estimated CPM (HKS) 3§+ & + i & & $4

Remarks ifzi:

1. Estimated Ratings is based on the average ratings of corresponding timeslots during 2020/08/10 - 2020/09/06.

TE iR EE R Y p 2020 & 8% 10P-9 % 6P 2 TR o

2. Estimated Reach is based on the cumulative reach of corresponding entitlements during 2020/08/03 - 2020/09/06.

TR F 44 p 2020 87 3p-97 6p 2 AAHRGF o

3. Estimated Average Frequency is calculated by Estimated GRPs divided by Estimated Reach.

Ty % &iﬁ*ﬁ?i@ﬂﬁ%‘% R e L
4. Rate Card #54 is applied.
EEYP L ZHM-

5. The above estimations are for general reference only, without warranty of any kind on the actual performances.

AOREL PP WR LY > TR EEFEE D JTRG T o
Ratings <4k - CSM Media Research, Adobe Analytics, YOUBORA & Nielsen OOH Study

Source T kik:
Reach #:f§ & - CSM Media Research

Television Broadcnst-s Limited
& TR A 4 A ER 2




