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The information contained in this presentation is intended solely for your information. Suchinformation comprisesextracts of
operational data and unaudited financial information of the TVB Group for the period ended 30 June 2018 and of certain
comparativefinancialinformation of the TVBGroup. Theinformation includedis solelyfor the use in this presentationand certain
information hasnot been independentlyverified. Suchinformation is subject to changewithout notice and no representationor
warranty,expressor implied, is madeasto, and no reliance,shouldbe placedon, the fairness,accuracy,timeliness,completeness,
fitnessor correctnessof the information or opinionspresentedor containedin this presentation. Thispresentationdoesnot intend
to provide, and you may not rely on this presentationas providing, a complete or comprehensiveanalysisof the TVBDǊƻǳǇΩǎ
financialor tradingposition or prospects. Youmayrefer to the 2017AnnualReportfor the audited resultsof the TVBGroupwhich
are publishedin accordancewith the ListingRulesof the StockExchangeof HongKongLimited. Noneof TVBGroupnor any of its
respectiveaffiliates, advisorsor representativesshall have any liability (in negligenceor otherwise) whatsoeverfor any loss or
damagehowsoeverarisingfrom anyuseof this presentationor its contentsor otherwisearisingin connectionwith thispresentation.

Theinformation set out in this presentationdoesnot constitutean offer or invitation to purchaseor subscribefor anysecuritiesor
financial instruments or the provision of any investment advice,and no part of it shall form the basisof or be relied upon in
connection with any contract, commitment or investment decision in relation thereto, nor does this presentation constitute a
recommendationregardingthe securitiesor financialinstrumentsof TVBGroup.

Statementsin this presentationthat refer to businessoutlook, forecast,future plansand expectations,or are basedon projections,
uncertaineventsor assumptionsareforward-lookingstatements. Anyforward-lookingstatementsandopinionscontainedwithin this
presentationare basedon current plans,estimatesand projections,and therefore involverisksand uncertainties. Suchstatements
arebasedon management'sbeliefs,expectationsandopinionsasof the dateof this presentation. Actualresultsmaydiffer materially
from expectationsdiscussedin suchforward-lookingstatementsand opinions. TheTVBGroup,the directors,employeesand agents
of the TVBGroup assume(a) no obligation to correct or update the forward-looking statementsor opinions contained in this
presentation; and(b)no liability in the eventthat anyof the forward-lookingstatementsor opinionsdo not materialiseor turn out to
be incorrect.

Readersare cautionednot to place undue relianceon any of these forward-looking statements,as they may involve significant
assumptionsand subjective judgments which may or may not prove to be correct and involve known and unknown risks,
uncertainties,contingenciesand other important factors, many of which are outside the control of TVBGroup. Therecan be no
assurancethat any of the matters set out in any of the forward-looking statementsare attainable,will actuallyoccur or will be
realisedor are completeor accurate. Moreover,pastperformancecannotbe relied on asa guideto future performance. Nothingin
this presentationshouldbe consideredasa profit forecast. All chartsand the associatedremarksand commentscontainedherein
are integrally related, and are intended to be presentedand understood together. Potential investorsand shareholdersshould
exercisecautionwheninvestingin or dealingin the securitiesof TVB.

Disclaimer 
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1H Business Highlights

Income from advertisers under Hong Kong TV Broadcasting recovered by 2%. 

In Mainland China, digital new media licensing and co-production of drama 
serials for online video platforms reported robust growth.

myTVSUPER (OTT service in HK) continued to grow.  No of users to-date has 
exceeded 6.6 million. Business segment turned profitable.

TVB Anywhere (OTT service in overseas) is beginning to gain traction. Business 
segment narrowed losses by 95%.

Big BigChannel (social media platform) global followers have exceeded 11.3 
million to-date. Launched an e-shop Big BigShop in July 2018.

Business highlights of our three media platforms (Terrestrial broadcasting, OTT and Social media)



Dividends 1H18 FY17

HK$ HK$

First interim dividend paid re:FY16 N/A 0.60

Second interim dividend paid 0.30 0.30

Final dividend recommended - 0.30

Total dividends 0.60

Special dividend recommended 0.70

Total dividends including special 1.30

Â Revenue increased by 10% to 
HK$2,231 million. 

Â Totalcosts increased by 10% to 
HK$1,993 million.

Â Operating profit increased by 33% to 
HK$394 million.

Â Adjusted EBITDA increased by 11% to 
HK$463 million.

Â Profit attributable to equity holders 
increased by 18% to HK$201 million. 
An EPS HK$0.46.

Â Interim dividend of HK$0.30.
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Outlook

Advertising revenue under Hong Kong TV Broadcasting is anticipated to 
continue its recovery path for the full year 2018. TVB will develop more product 
sponsorship opportunities for advertising clients

With the success of the co-production drama serials, TVB continues to explore 
increasing business opportunities in Mainland China

Growth momentum of three digital new media platforms, myTVSUPER, TVB 
Anywhere and Big BigChannel, is anticipated to accelerate
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1H18 Consolidated Income Statement

HK$ million 1H17 1H18 yoy chg

Revenue 2,021 2,231 10%

Total cost (COS + SG&A) (1,810) (1,993) 10%

Other revenues & other gains, net 23 19 -14%

Interest income 43 110 156%

Gain on disposal of investment properties 19 27 46%

Operating profit 296 394 33%

Finance cost (79) (69) -13%

Share of losses of JV and associates (1) (49) NM

Profit before income tax 216 276 28%

Income tax expense (43) (49) 14%

Profit for the period 173 227 31%

Profit attributable to equity holders 170 201 18%

Earnings per share (HK$) 0.39 0.46 18%

Note: NM ςnot meaningful

Hong Kong
66%

Malaysia and 
Singapore

11%

Mainland China
18%

USA and
Canada

3%
Other

countries
2%

1H18 
revenue by 
geographies

Income from 
advertisers

57%

Co-production of drama 
serials

9%

Licensing 
19%

Subscription
6%

Others
9%

A more diversified revenue base, co-production 
income up 104%

1H18 
revenue by 
category

+2% yoy

+104% yoy

+7% yoy
+6% yoy

Mainland China Revenue up 67%, contributing 18% 

+6% yoy

+67% yoy

-10% yoy
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Segment Analysis
HK$ million

1H18

Revenue 

yoy

change 

1H18

Profit

yoy

change Explanation

HK TV broadcasting                        1,435 9% 95 16% Increase in co-production income from China and ad revenue  

MyTV SUPER 182 53% 0.085 NM Turned profitable with robust growth in revenue

Big BigChannel business 27 21% (20) NM Upfront investment and OPEX required for new platform 

Programme licensing and distribution 485 5% 267 5% Robust growth in digital new media licensing revenue from China

Overseas pay TV & TVB Anywhere 73 -2% (1) -95% Narrowed losses with digital transformation

Other activities 29 -13% 27 NM

Finance costs - NM (69) -13%

Subtotal before non-recurring items 2,231 10% 299 50%

Gain on disposal of investment property -- 27 46% Non-core asset in Taipei

Total 2,231 10% 326 50%

Changes in Revenue (by segment analysis)
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123 63 5 24

(2) (3)
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myTV SUPER Big Big
Channel
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TVB Anywhere
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broadcasting
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Overseas pay TV
& TVB Anywhere

Others Finance costs 1H18

(HK$ in millions)

Changes in Profit (by segment analysis)



In FY17, TVB began to produce platform-exclusive content for 

Two co-production drama serials (72 episodes) earned HK$194 million in 1H18 (1H17: HK$95 million for 58 
episodes). These titles generated significant viewershipsin both Hong Kong and Mainland China, provided higher 
production budgets. 

We are committed to investing in content and digital new media

Develop Markets

Raising Content Standard

Invest in Digital

ά/ƻƴǘŜƴǘ ƛǎ ƪƛƴƎέ ǊŜƳŀƛƴǎ ŀǎ ¢±.Ωǎ ŎƻǊŜ ōǳǎƛƴŜǎǎ ǎǘǊŀǘŜƎȅΦ

Over the years, TVB increased the annual output to 23,700 hours to meet growing demands

Rebranded J2 channel and TVB Finance & Information channel, each FTA channel now carries distinct characteristics 
targeting different audience demographics.

Launched new OTT and social media platforms with notable results to date 

TVB now possess a complete spectrum of media platforms spanning terrestrial TV, OTT service and social media, 
which position us as a major multi-platform solution to advertisers for commercials, referral marketing, content 
marketing, and e-commerce businesses.
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Three important strategies to drive long-term success
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Raising Content Standard : continued to invest heavily in content creation

Investing in Digital : myTVSUPER contributes to significant TV ratings

Note (1) Consolidated ratings is defined as the summation of TV set ratings and myTVSUPER ratings.

Consolidated TV ratings (1) ƻŦ WŀŘŜ /ƘŀƴƴŜƭΩǎ ¢ƻǇ о 5ǊŀƳŀ {ŜǊƛŜǎ 
up to 5 August 2018 

Daddy Cool
Average rating

26.7 TVRs (3.2 TVRs via myTVSUPER)

Finale on 18 May 2018

30.0 TVRs (4.7 TVRs via my TV SUPER)

As TV consumption shift towards OTT, myTVSUPER (with as live viewing and VOD functions) makes important 
contribution to TV ratings  

Who Wants a Baby 
Average rating

28.1 TVRs (4.4 TVRs via myTVSUPER)

Finale on 3 August 2018

30.2 TVRs (5.5 TVRs via my TV SUPER)

1st 2nd 3rdDeep In the Realm of 
Conscience

Average rating

28.6 TVRs (5.0 TVRs via myTVSUPER)

Finale on 8 July 2018

35.6 TVRs (6.1 TVRs via my TV SUPER)
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Promising Growth in Mainland China Operations: Increase in 
co-production income & licensing income from digital new media platforms 

Co-production 
of drama serials

48%

Digital new media 
licensing

46%

Traditional licensing
6%

Mainland China Revenue accounted for 
18% of Group Turnover (1H17: 12%)

1H18  
revenue of 
HK$404m 

by category

+104% yoy

-30% yoy

+63% yoy

ÂMainland China Revenue increased by 67% from HK$243m to HK$404m

ɋCo-production income from Tencentand iQiyi for platform-exclusive drama serials 
increased by 104% from HK$95m to HK$194m.

ɋBetter digital new media licensing income from Youku. Revenue increased by 63% from 
HK$115m to HK$187m.

ɋLower traditional licensing revenue from satellite TV stations.

ÂFuture developments:

VDirecting more efforts into digital new media sector to capture opportunities.

V5ŜǾŜƭƻǇ άaŀƛ 5ǳƛ DuiέΣ ŀ ƴŜǿ ƳƻōƛƭŜ ŀǇǇ ǿƘƛŎƘ ǘŀǊƎŜǘǎ ¢±. Ŧŀƴǎ ƛƴ aŀƛƴƭŀƴŘ /ƘƛƴŀΦ
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Develop Markets : Notable successes on production of platform-exclusive 
drama serials with Tencentand iQiyi
Higher production budget and profit in 1H18 given robust viewership of 2017 titles  

With the strong funding backing the digital new media sector, we are devoting more efforts and resources on 
exploring new media business in Mainland China in the coming years.

Released concurrently in Mainland China and Hong Kong in 2017

Heart And Greed 

(40 episodes)
Accumulative stream 

views > 1.5 billion 

Line Walker: The 
Prelude (30 episodes)

Accumulative stream 

views > 2.5 billion

Legal Mavericks

(28 episodes)
Accumulative stream 
views > 570 million 

Deep In the Realm of 
Conscience  (1H18)

(36 episodes)
Accumulative stream 

Views > 3.5 billion

Benefit : Increase TVB presence in Mainland China, provide higher production budgets, good retention for talents.

Business model:  B2B, cost plus model. TVB, executes the entire production for a fee. Exploitation of the associated 

rights are allocated between the respective online partners. 

Another Era 

(36 episodes)

Coming soon

in 2H18 

New releases in 2018 
(Titles already delivered to Mainland China Partners) 


