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Disclaimer m»:»

The information containedin this presentationis intended solely for your information. Suchinformation comprisesextracts of
operational data and unaudited financial information of the TVBGroup for the year ended 31 December2018 and of certain
comparativefinancialinformation of the TVBGroup Theinformation includedis solelyfor the usein this presentationand certain
information has not been independentlyverified. Suchinformation is subjectto changewithout notice and no representationor
warranty, expressor implied, is madeasto, and no reliance,shouldbe placedon, the fairness,accuracytimeliness,completeness,
fitnessor correctnessof the information or opinionspresentedor containedin this presentation Thispresentationdoesnot intend
to provide, and you may not rely on this presentationas providing, a complete or comprehensiveanalysisof the TVBD N2 dzLJQ:
financialor trading position or prospects Youmayrefer to the 2018 AnnualResultAnnouncementor the auditedresultsof the TVB
Groupwhich are publishedin accordancewith the ListingRulesof the StockExchangef HongKongLimited Noneof TVBGroupnor
any of its respectiveaffiliates,advisorsor representativeshallhaveanyliability (in negligenceor otherwise)whatsoeverfor anyloss
or damage howsoeverarising from any use of this presentation or its contents or otherwise arising in connectionwith this
presentation

Theinformation set out in this presentationdoesnot constitute an offer or invitation to purchaseor subscribefor any securitiesor
financial instruments or the provision of any investment advice,and no part of it shall form the basisof or be relied upon in
connectionwith any contract, commitment or investment decisionin relation thereto, nor does this presentation constitute a
recommendatiorregardingthe securitiesor financialinstrumentsof TVBGroup

Statementsin this presentationthat refer to businessoutlook, forecast,future plansand expectations,or are basedon projections,
uncertaineventsor assumptionsare forward-lookingstatements Anyforward-looking statementsand opinionscontainedwithin this
presentationare basedon current plans,estimatesand projections,and therefore involverisksand uncertainties Suchstatements
are basedon management'$eliefs,expectationsand opinionsasof the date of this presentation Actualresultsmaydiffer materially
from expectationsdiscussedn suchforward-lookingstatementsand opinions The TVBGroup,the directors,employeesand agents
of the TVBGroup assume(a) no obligation to correct or update the forward-looking statementsor opinions containedin this

presentation and (b) no liability in the eventthat anyof the forward-lookingstatementsor opinionsdo not materialiseor turn out to

beincorrect

Readersare cautioned not to place undue reliance on any of these forward-looking statements,as they may involve significant
assumptionsand subjective judgments which may or may not prove to be correct and involve known and unknown risks,
uncertainties,contingenciesand other important factors, many of which are outside the control of TVBGroup There can be no
assurancethat any of the matters set out in any of the forward-looking statementsare attainable, will actually occur or will be
realisedor are completeor accurate Moreover, past performancecannotbe relied on asa guideto future performance Nothingin
this presentationshouldbe consideredas a profit forecast All chartsand the associatedemarksand commentscontainedherein
are integrally related, and are intended to be presented and understood together. Potential investorsand shareholdersshould
exercisecautionwheninvestingin or dealingin the securitiesof TVB 1



FY18 Business Highlights

Business highlights of our three media platforms (Terrestbabadcasting OTT and Social media)

Total income from advertisers increased by 2% to HK$2,714 million.

Income from Mainland China increased by 38%, fueled by robust growth from
co-production of drama serials and online video licensing.

myTVSUPER (OTT in HK) turned around, recording profit of HK$16 million.

TVB Anywhere (OTT abroad) narrowed losses by 71% to HK$16 million deficit

BigBig/ K I y ys6cialriedia platforn secured a premier position with
globalfollowers exceeded 12nillion to-date. Transforming platform into a
business comprising marketing event service, social media promotieshep.

Launched Bidgig Shode-shop) inJuly2018, with notable sales records.




FY18 Financial Highlights
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Revenue increased by 3% to HK$4,477 million.

Gross profiup by 6% tdHK$2,141 million.

An impairmentcharge/loss of HK$500 million was booked against SMI bonds in nominal
amounts of HK$830 million.

Loss attributable to equity holders was HK$199 million. Loss per share HK$0.45.

In the absencef the impairment charge/loss of HK$500 million, TVB would have repo

a profit attributable to equity holders of HK$301 million (adjusted EPS: HK$0.69).
Recommended a final dividend of HK$0.70, making full year divid&$d.00equivalent

to a payut of 145% based on an adjusted EPS of HK$0.69.
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EPS and DPS (FY1S5)

mmm EPS  160%
.. === DPS 145%
Dividends — Dividend payout ratio - 140%
FY18 FY17
HK$  HK$ 105% 107% e
First interim dividengbaid re:FY16 N/A 0.60 BM - 100%
Second interim dividend paid 0.30 0.30 0
- 0
: » $3.04
Final dividend recommended 0.70 0.30
- 60%
Subtotal 1.00 0.60
Special dividend recommended - 0.70 [ 40%
Total dividends including special 1.00 1.30 - 20%
- 0%

impairment



FY18 ConsolidatethcomeStatement
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HK$ million FY17 FY18 | yoychg
Revenue 4,336 4,477 3% Mainland China Revenue up 38%, contributing 16%
Cost of sales (2,319) (2,337) 1% USA and
Gross profit 2,017 2,140 6% Canada Other
3% countries
i 0,
Other revenues & other gains/(losses), net 43 (28) NM Mainland China 2%
0
Interest income 118 255 | 116% 16% [+38%yoy
SG&A expenses (1,626) | (1,725) 6% Malaysia and FY18
Singapore revenue by
Reversal of impairment/(impairment) on trade 8% geographies
) 2 (26) NM
bl -27%yo0
receivables Hong Kong
Impairment/fair value loss on bonds (SMI & CERC) - (526) NM 70%
Gain on disposal of investment properties 18 27 46%
myTVSUPER, BigigChannel are growth engines
Professional fees incurred for the share buyback offer (29) - NM
Overseas Pay TV
H 0
Finance costs (152) (128) -16% Programme 3% IWI
. Licensing
Share of losses of JV & associates (33) 113 NM 19% ‘
o ‘
Profit/(loss) before income tax 358 (124) NM
BigBigChannel FY18
Income tax expense (94) (53) -44%
2% == revenue by
. Segment
Profit/(loss) for the year 264 177 NM
- myTV SUPER———
Profit/(loss) attributable to equity holders 243 (199) NM 20
Earnings/(loss) per share (HK$) 0.56 (0.45) NM R TV Sggjdcastmg

Note: NM¢ not meaningful



Growth DriversmyTVSUPER and garoduction of progammes
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FY18 Revenue by category

Others
8% |

Subscription

Fer] 6%

Income from
Licensing advertisers
19% FY18 60%
-4%yoy of HK$4 226y0y

billion

Coproduction of drama serial®

79% [y ]

A Income from advertisers grew by 2% to HK$2,714 million, thanks to robust growiyTix
SUPER advertising income.

A Subscription income was up by 10% to HK$282 milliomny@/ | t 9 wQa LJ & a dzo
number increased.

A Coproduction income jumped by 61% to HK$299 million as higher production fees were
earnedfor co-production of platformexclusivgorogrammes



SegmentAnalysis -
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FY18 yoy FY18 yoy

HK$ million Revenue change Profit  change Explanation

HK TV broadcasting 2,923 4% 173 5% Increase in cproduction income

MyTV SUPER 402 43% 16 NM Turned profitable with robust growth in revenue

BigBigChannel business 87 98% (29) 78% Upfront investment and OPEX required for new platform

Programme licensing and distribution 870 -9% 414 -18% Lower licensing income from Singapore and Vietham

Overseas pay TV & TVB Anywhere 140 -7% (16) -71% Narrowed losses by rationalization of resources

Other activities 55 -38% a7) NM

Finance costs - NM (129) -16% Interest cost of TVB Notes 3.625% due 2021

Subtotal before impairment charge/loss 4,477 3% 422 13%

Changes in revenue (by segment analysis)

(HK$ in millions)

122 4,477
4,336 106 B
(85) (11) (34)
FY17 HK TV myTV SUPER Big Big Licensing and Overseas pay TV & Other activities FY18
broadcasting Channel distribution TVB Anywhere

Changes in profit before impairmentharge/loss(by segment analysis)

(HK$ in millions)

101 422
374 8 —— 37 24
(90) (23)
FY17 HK TV myTV SUPER Big Big Licensing and Overseas pay TV ~ Others Finance costs FY18

broadcasting Channel distribution & TVB Anywhere



Hong Kong TV Broadcasti@b%of revenue):Coproduction

Income increased; product placement will grow

4

With an audienceshareof 82%in FYL8, ¢ + .figkderrestrial TVchannelsengagewith 5.6 million viewers
in-homesand 1.6 million viewersout-of-homesin HongKongeveryweek

Businessmodel. Freeto-air broadcastingof 5 terrestrial TV channels(Jade,2, TVBNews, Pearl, TVB
FinanceX Information),eachwith clearaudiencetargetsin return for advertisingand productionrevenue

Hong Kondr'Vv Broadcasting

(HK$ in millions)

2,818

2,653

FY17
H Segment revenue

2,923

m Segment cost

2,750

FY18
m Segment profit

>

>

>

Revenue up by%or HK$105m mainly due to:

g Coproduction income of drama series fronencent
andiQiyiincreased by HK$114m or 61% to HK$299m

g Income from advertisers dropped by HK$19m or 1%
to HK$2,440m

Cost up by 4% tblK$2,750mpartly to support high
production requirements of cproduction dramas and
general cost increases fprogrammeproduction

Segment profit margin of 5.9% (FY17: 5.9%)
Future developments:
V' Will increase product placements iprogrammes

V' Will collaborate with Guangdong cable operators to
develop advertising business in the region using Jade
and Pearl channels



Raising Content Standardontinued to invest in content creation —
Investing in Digital myTVSUPER contributes to significant TV ratings -

Consolidated TVrating®2 ¥ WI RS / KIyy St Qa ¢2LJ
Self-produced Drama Series

1st 2nd 'Deep in the Realm of 3rd
Life on the Line Conscience Who Wants a Baby
Average rating Average rating Average rating
29.3 TVRs (4.8 TVRs mig TVSUPER) 28.6 TVRs (5.0 TVRs wig TVSUPER) 28.1 TVRs (4.4 TVRs vig TVSUPER)
Finale on 9 November 2018 Finale on 8 July 2018 Finale on 3 August 2018

33.5 TVRs (6.5 TVRs via my TV SUPER) 35.6 TVRs (6.1 TVRs via my TV SUPER) 30.2 TVRs (5.5 TVRs via my TV SUPER)

As TV consumption shift towards OTmyTVSUPER (with as live viewing and VOD functions) makes importg

contribution to TV ratings

8
Note (1) Consolidated ratings is defined as the summation of TV set ratings\ghSUPER ratings.



Recent Relaxation in Regulations Governing Indirect Advertising in =
local programmes Seize opportunity to grow product placement revenue

Title Sponsorship Product Sponsorship Reverse Product Placement
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Spinoff marketing campaign Productsnaturally integrated in the TV commercial featurinthpe lead
setting and storyline actor

Notable initial success of two popular prime time shows on flagship Jade

ﬁgﬁ % SCOOp(7:30pm daily infotainmenprogramme featuring the latest happenings, TV ratings
NEX E ﬁ increased t21.6 TVRi FY18 (FY17: 19.3 TVRS).

& 9% Come Home Love: Lo and Beh@gh weekday sitcom) With an extended cast and

[TLLE T F e popular guest appearance, TV ratings increase2bt@ TVR& FY18 (FY17: 22.8 TVRs). Well
Elfqll_l/’EidEﬁ— received characters enabled us to create more reverse product placements.



MyTVSUPER (9%f revenue):Segment turned profitable
Increasing eyeballs are driving revenue growth, advertising sales up 56
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Businessmodel: Combinationof advertisingand subscription model Bundling arrangementswith trusted
network partnerscontinued IntroducedDataManagementPlatform(DMP)to distribute targetedad, addednew
adfeatures(i.e.: clickableU-shapewallpaper)to improvemonetization

myTVSUPER

(HK$ in millions) 365
280

FY17

H Segment revenue

-85

402

m Segment cost

386

16

FY18

H Segment profit

>

>

>

Revenue up by 43% HK$402m

Segmentturned around, delivered a HK$16m
profit

Introduced new features, i.e.. Ad Booking
Manager, invideo advertisement placements

Future developments:

\V Grow our STB penetration further by
introducing myTVGold with premiumsports;
documentary; mega moviehannels.
Confident about converting traditional TV
subscribers to our OTT service

\/ Collaborate with Google Ad Manager on
Addressable TV advertising solution

V' Unlock the adspend potential of SMEs by
odzy REAYy3a 1Y.bQa Syi
AaSNIAOS gAGK ¢x. Q&
solutions

SN
RA 37
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myTV{ ! t 9wQa LI2LJzZ F NAdG& A& INRBGgAYT NHJ)\F

Turned profitable in FY18, expect further positive contributionkY 19

As of 3 March 2019¢gistered usergxceeded’.3 million (up 26%yoy)

. -

MYTY, - WNNITV
1.2 million viaboxes (equivalent - .9 S . @ y SUPER
10 51%of household 5.1 millionviaapps (equivalent
penetration) to 78%of TV audience) 1.0 million via portal

myTVSUPER Revenue Mix

HK$ in millions

450

8 Consumption translated into good progress
400 in monetization
350
200 A Revenue up by 43%r HK$122m to
e HK$402m, fueled by:
200 __Hks402m O Promising growth in advertising income
150 (56%yoy) and subscription income (34%
0
100 yoy)
50 152 A Segment turned around, delivered a
; HK$16m profit

FY17 FY18
B Subscription m Advertising ® Others
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MmyTVSUPER: The leading OTT platform in HK

a~
W
Continual growth of subscriber base & consumption hours boosted overall TV rati?8s

Number of active users )
Consumption (Hours)

1,266,233 20,121,747
/ .
15.9 hoursweeklytime spent per USV
1,190,722 Last week of 2018 LA I:ast week of 2018
i 15.5 hoursweekly time spent
Last week of 2017 per USV Last week of 2017
Weekly unique stream viewers _ Weekly time spent

(UsSV) Last week of 2017 M Last week of 2018
Last week of 2017 ® Last week of 2018

Ratinas performance oinvTVSUPER (TVRS)

3.35
2.91
1.68 1.83
‘ All-day-all-time average rating was
1.83TVRsn the last week of 2018
Primetime rating was3.35TVRS,
further contributing to the
Last week of 2017 viewership of terrestrial channels.
Last week of 2018

All-day-all-time ratings ® Prime time ratings
12



