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FINANCIAL HIGHLIGHTS

2023 Revenue from External Customers by
Operating Segment

% relating to 2022 are shown in brackets

Hong Kong TV ——

Broadcasting
42% (36%)

OTT Streaming
11% (10%)

/—.
e-Commerce
Business
14% (24%)
Mainland China 4 International
Operations Operations

22% (19%) 11% (11%)

2023 Revenue by Geographical Locations
% relating to 2022 are shown in brackets

Hong Kong ——
68% (70%)

Mainland China

22% (20%) N

Malaysia and /“\

Singapore —*

4% (4%) / TH
USAand  Vietnam  Other

Canada 1% (1%) territories
4% (3%) 1% (2%)

Loss and Dividends Per Share

I Loss per Share [¥ Dividends per Share

1

0.5

HK$

-05

2019 2020 2021 2022 2023
YEAR

2023 2022 Change

Performance
Loss per share

Dividends per share

Revenue from external customers
- Hong Kong TV Broadcasting

- OTT Streaming

- e-Commerce Business

- Mainland China Operations

- International Operations

Segment EBITDA

- Hong Kong TV Broadcasting
- OTT Streaming

- e-Commerce Business

- Mainland China Operations
- International Operations

Total expenses*

Loss attributable to equity holders

Total assets

Total liabilities

Total equity

Number of issued shares

Ratios
Current ratio
Gearing

HK$(1.74) HK$(1.84)
HKS$’mil HKS'mil
1,397 1,294
356 349
486 863
729 698
355 382
3,323 3,586
(272) (514)
84 66
(49) (100)
63 160
34 50
(140) (338)
3,844 4,356
(763) (807)

31 December
2023

HKS$’mil
6,249

3,510

2,739
438,218,000

2.2
59.0%

31 December
2022

HKS'mil
7,045

3,441

3,604
438,000,000

2.3
34.4%

5%

8%
2%
-44%
4%
-7%
-7%

47%
27%
51%
-61%
-32%
59%

-12%

5%

-11%
2%
-24%

“ represented the total of cost of sales, selling, distribution and transmission costs and general and administrative expenses




Content creation drives user engagements and generates income through
advertising, subscription, licensing, e-commerce, and MCN businesses

TV broadcasting
and programme
licensing

Market Hong Kong;

Guangdong

Platform

S EFRS
2

S fine
S Pl

S

Eaaila

5.1 million
audience

Viewer /
customer
base

in Guangdong,
where Jade and
Pearl channels

have broadcasting

rights

Free-to-air
channels

Content

Revenue
model

Advertising,
production,
artiste
management
and music
income

126 million people

Global
(including
mainland China)

TVB content
on third party
platforms

Family
audience

TVB channels
and
programmes

Programme
co-production
and licensing
income

OTT streaming
and social media

Hong Kong Mainland China

k. 0% 1B1ELE
BesTV Yueshiting
and social media
platforms

10.5 million 181 million

registered  followers

users

2.0 million 4.6 million MAU

MAU on Mai Dui Dui
and BesTV
Yueshiting

Cc (L)

Global

14.9 million
users

22.5 million
MAU on
YouTube

TVB produced programmes
and acquired content dubbed

in many languages

Subscription, advertising

and content marketing
income

Hong Kong

ARIEE

Neigbuy.com

Over

1 million
paid
customers

Livestream
commerce
and celebrity
endorsement

Flash-sales
income

Mainland China

Livestream
commerce on
Douyin and
Taobao
platforms

63.6 million
Douyin
followers

Over 3 million
Taobao viewers,
on average at
each livestream
session

Official account
“TVB % E"on
Douyin, Taobao

MCN income
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Commenced free-to-air Organized the first HK-TVB was listed Obtained approval

broadcasting as Miss Hong Kong on Hong Kong from Broadcasting

Hong Kong's first Pageant which has Stock Exchange Authority to establish

wireless commercial TV since become an a regional satellite

operator iconic annual event television broadcast
service for audiences
across Asia

Launched the first Began programme Television Broadcasts Obtained
colour production licensing, video rental ("TVB") became the landing rights
Enjoy Yourself Tonight business and operation listed parent company for distribution
(2! of cable and satellite after a group of Jade and Pearl
television channels in reorganization channels in the
overseas markets Guangdong
Province




Began digital

terrestrial television
broadcasting and
expanded to five

channels

Young Lion Holdings
acquired 26% equity
interest in TVB from
Shaw Brothers (HK)
and became the
controlling
shareholder

(HK) in 2011

CMC became a
shareholder of TVB
through its equity
interest in Young Lion,
which acquired 26%
from Shaw Brothers

Launched OTT service: Launched C<D
myTV SUPER in Hong Kong livestream @
and TVB Anywhere globally commerce %-

broadcast on =

Douyin platform

MY, @

AMNYUWHERE 4+

Co-invested with CMC, TVB
took up 11.98% effective
interest in Shaw Brothers
(953.HK) for movie
production and investments

Signed agreements with
Youku and Tencent on

drama co-production and
licensing of programmes

TVB together with
Shaw Brothers
acquired 75% of
Ztore Group

Formed strategic
partnership with Taobao
on livestream commerce

Signed MoU with ASTORY
for remake of Korean dramas

Restructuring of TV
Broadcasting and
e-Commerce businesses



COMMENDATIONS AND AWARDS

TV & Film Awards

2023 New York Festivals

2023 Asian Academy
Creative Awards

“Unchained Medley”,
Grand Final Winner in
Best Comedy
Programme category

0

2023 Asian Academy
Creative Awards

Ruco Chan in “I've Got The Power”,
National Winner (Hong Kong SAR)
in Best Actor in a Leading Role

Tiffany Lau in “The Invisibles”,
National Winner (Hong Kong SAR)
in Best Actress in a Supporting Role

Rosina Lam in “Speakers Of Law”,
National Winner (Hong Kong SAR)
in Best Actress in a Leading Role

Jarvis Chow in “TV Awards
Presentation 2022", National
Winner (Hong Kong SAR) in
Best Entertainment Host

Lam Tsz-sin in “The Invisibles”,
National Winner (Hong Kong SAR)
in Best Actor in a Supporting Role

Priscilla Wong in “Across Borders”,
National Winner (Hong Kong SAR)
in Best Factual Presenter

10 Television Broadcasts Limited Annual Report 2023

"Miss Hong Kong Pageant 2022",
Silver Award in Best Production
Design/Art Direction category

2023 New York Festivals
TV & Film Awards

2023 New York Festivals
TV & Film Awards

“Psychic King”,
Bronze Award in Variety category

3

“Show You Where | Lived”,

National Winner (Hong Kong SAR)
in Best General Entertainment,
Game or Quiz Programme category

“Taste Of Satisfaction”,

National Winner (Hong Kong SAR)
in Best Lifestyle Programme
category

“Midlife, Sing & Shine!”,

National Winner (Hong Kong SAR)
in Best Music or Dance Programme
category

“Hong Kong Super Pet Model
Contest”, National Winner
(Hong Kong SAR) in Best Non
Scripted Entertainment category

“2022 Mid-Autumn Festival Image”,

Bronze Award in Direction:
Promotion/ Open & IDs category

4 L

P
_N

“Taste Of Satisfaction” by

Yusuke Hatano, National Winner
(Hong Kong SAR) in Best Theme
Song or Title Theme category

“No Poverty Land Il - A Treasure

Trove”, National Winner
(Hong Kong SAR) in Best
Documentary Series category

“News Magazine: Girl In Coffin?”,

National Winner (Hong Kong SAR)
in Best Documentary Programme
(one-off) category

“Cross My Mind ”, National Winner

(Hong Kong SAR) in Best Original
Programme by a Streamer/OTT
category



ABU Asiavision

ContentAsia Awards 2023

Annual Awards 2023 YouTube Award
ContentAsia Awards 2023
“Changes to the TVBI Co. Ltd,,
administration of Hong Kong”, 2023 Best Globalization “Taste Of Satisfaction”
Winner in Best Series of Partner Gold Award in Best Factual

Entertainment Programme
for a Single Market
in Asia category

Reports on an Issue of
Public Interest category

5 .

2023 New York Festivals
TV & Film Awards

E Elaine Yiu in “The Righteous Fists”,
Finalist in Best Performance by an Actress

“No Poverty Land Il - A Treasure Trove”,
Finalist in Environment & Ecology category

“Brutally Young 2.0”,
Finalist in Best Direction category

“Taste Of Satisfaction”, “A Closer Look: Love or Responsibility?”,

Finalist in Mini-Series category

ContentAsia Awards 2023

Angel Chiang in “The Beauty Of War”,
Nominee in Best Supporting Actress
in a TV Programme/Series

“Super Trio - Ladies First Special”,
Nominee in Best Asian Original
Game Show category

“No Poverty Land Il - A Treasure Trove”,
Nominee in Best Current Affairs Programme
Made in Asia for International/Regional
Markets category

“Guru Coffee Tour”,

Nominee in Best Factual Entertainment
Programme Made in Asia for International/
Regional Markets category

“News Magazine: Girl In Coffin?”

Best Current Affairs
Programme for a Single
Asian Market category

Finalist in Social Justice Reporting category

The 30t ABU Intellectual

. Property & Legal Committee
Gold Award in

TVB Legal & Regulatory Department,
Winner in the “30" ABU Intellectual
Property & Legal Awards”

5 s
E Whmlhﬁmrhq;,n.&hw f

[FLC 2024
Kuala Lampur

NEWYORKFEST) VALS

“The Righteous Fists”,
Finalist in Telenovela Promotion category

The 13th China Academy Awards
of Documentary Film

“No Poverty Land Il - A Vast Expanse”,
Nominee of the China Academy
Awards of Documentary Film
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VIEWERSHIP HIGHLIGHTS
@ Jﬂ‘ﬂ/ Top 5 Dramas TV Ratings

The Queen of News

26.9 1vrs

The Invisibles
25.5 1vrs

Narcotics Heroes

24.7 1vrs

Unchained Medley
22.1 1vrs

A Perfect Man
22.1 1vrs

Top 5 Variety and Infotainment Programmes TV Ratings

e
= TV Awards
Presentation 2022

28.7 1vrs

Midlife,
Sing & Shine!
27.3 1vRs

TVB 56
Anniversary Gala

26.1 1vrs

Miss Hong Kong
Pageant 2023
23.9 1vrs

Super Trio Returns
22.2 1vRs

Rating (TVR) performance is a consolidated rating which represents the average rating of a programme summing both the live viewing from the spectrum
and on myTV SUPER streaming service, as well as VOD viewing of such programme within seven days after being aired on terrestrial TV.

Data source: CSM Media Research and YOUBORA
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CHAIRMAN'S STATEMENT

On behalf of the board of directors, | present the Group's strategic initiatives and results for 2023.

2023 was yet another year of steady progress for TVB. Once more, we were by far Hong Kong’s leading
TV platform by viewership, with well over 5 million viewers watching us each week across our terrestrial
TV channels and myTV SUPER streaming service. In 2023, our terrestrial TV channels garnered an average
weekday prime time rating of 22.4 TVRs over the year, which equates to an audience share of 79% among
all TV channels. In mainland China, we continued to broadcast our Jade and Pearl channels to millions of
our viewers in Guangdong province, including the Greater Bay Area, where our Jade channel is among
the most watched terrestrial TV channels. Meanwhile, we continued to serve our large global viewership
through our TVB Anywhere service, YouTube channels, and growing presence on social media.

Throughout 2023, we continued to demonstrate our core strength in content creation in a broad range of
content genres. Working under the slogan of “B{E#/0), 4£4E BT or “continually innovating while staying
true to our original spirit”, our content teams led by our General Manager for Content Operations Mr. Eric
Tsang Chi Wai once again proved why TVB remains one of Asia’s leading makers of content after 56 years.

= s

Early in the year, our new singing talent show Midlife, Sing & Shine! (FF4¥& &) set Hong Kong alight by
drawing in talented contestants who inspired and touched the hearts of audiences with their colourful
characters and rich personal stories. The finale achieved a peak live rating of 26.4 TVRs, which surpassed
our already high expectations. Later in the year, we aired No Poverty Land Ill — A Vast Expanse (85,2 &I
— 43R ;7 58), which brought our audience into the fascinating landscapes and communities of the Xinjiang
and Tibet autonomous regions of China. The third instalment of our highly acclaimed No Poverty Land
documentary series on China’s development story, this show continues to shine a spotlight on that diverse
and exciting “other” China outside of its modern and prosperous coastal region. Then, in late 2023 our
drama series The Queen of News (T ZZE) hit the screens in mainland China through Youku, and in Hong
Kong and around the world on our various TV and streaming platforms. Audiences were captivated by the
rich cast of characters, dramatic plot lines and searing dialogue. Social media in mainland China was lit up
by discussions and debates about the series, while in Hong Kong this series garnered an impressive rating
of 26.9 TVRs, with people on the streets marvelling at the plotting and calculative natures of the characters
in this fictional newsroom.

Television Broadcasts Limited Annual Report 2023
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CHAIRMAN’'S STATEMENT

The above programmes are but a sample of the broad range of exciting TV content that we make each year
for our viewers. As an endorsement of our capability as a content creator, Youku has just signed another
content collaboration deal with TVB in March 2024, which will see us supply Youku with additional TV
dramas in 2025 and beyond. We are proud of this endorsement, and | thank our content production teams
in our drama, variety, news and information departments for their hard work and boundless creativity in
2023.

In addition to creating a broad range of popular content, 2023 was a year when we achieved significant
improvement in our financial performance. Early in the year, we announced measures to save HK$260
million of costs per year by streamlining our content production and reducing our overheads. In this regard,
I'm glad to report that we achieved this goal by the end of 2023. In fact, we went further in late 2023 by
announcing the merger of our terrestrial channels 82 and 85 to create a new TVB Plus channel within a
reduced 4 channel lineup. Not only will this enable us to save an additional HK$100 million of programming
and related costs, but TVB Plus will also feature a range of interactive content that is closely integrated with
our digital platforms such as myTV SUPER, Neigbuy and TVB social media accounts to create an enhanced
TV + digital media viewing experience for our audiences. We are excited that, subject to the approval of the
Communications Authority of Hong Kong with whom we are in close dialogue, TVB Plus will go on air early
in the second quarter of 2024.

Despite the persistent economic challenges and geopolitical issues affecting Hong Kong, TVB remains
focused on completing our financial turnaround. While the 2023 Hong Kong advertising market remained
sluggish, we still managed to grow our income from advertisers by 9% for our Hong Kong TV Broadcasting
business. We achieved this partly through the return of blue-chip corporate clients who had not advertised
with us for some time, but now wish to take advantage of our popular content and unparalleled reach into
Hong Kong'’s households.

In 2024 we are also expanding our advertising market to cover audiences in the Greater Bay Area. While
TVB's Jade and Pearl channels have been broadcast into cities in Guangdong province for quite some
years now, giving us a substantial audience in the mainland, we have not fully monetized this additional
viewership by selling advertising on an integrated cross-border basis. We have recently entered into a new
arrangement, and can now jointly sell the advertising spots on our mainland broadcast feeds together
with our carriage partner. This means we can offer both Hong Kong and mainland advertisers access to our
viewership on a GBA-wide basis. We already see strong interest in such an advertising product, and | am
excited at this new growth opportunity.
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Elsewhere in the Greater Bay Area, Macau has also been a hotspot for us this past year. With the Macau
government encouraging its gaming industry to broaden out its entertainment offerings, we have been
busy working with different resort operators to stage large-scale shows and events. In fact, in January of
2024 we moved our entire production of the 2024 TVB Awards Presentation (8T £ ¥E/E#E811E) to the
Grand Lisboa Macau. With this year being Macau’s turn to celebrate a quarter century since its return

to China, we will also play a role in creating programmes and events to celebrate this momentous
milestone. With all the activity shaping up in Macau, we have set up a local subsidiary to spearhead our
growth there.

At all levels, 2024 is shaping up to be a year not just of turnaround, but also of exciting opportunities in
our core content production and advertising businesses. Once again, | thank our board and shareholders
for their continued support during this eventful and fruitful year. And | thank our entire staff and
management team for all their hard work this past year. As our turnaround efforts over the recent years
start to bear fruit, | look forward to a successful 2024 and beyond.

Thomas Hui To
Executive Chairman

27 March 2024
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MANAGEMENT DISCUSSION AND ANALYSIS

HONG KONG TV BROADCASTING

For the year ended 2023 2022 Year-on-year
31 December HK$ million HK$ million change
Segment revenue 1,397 1,294 8%
Segment EBITDA (272) (514) 47%

Hong Kong TV Broadcasting encompasses our
terrestrial television business in Hong Kong, along

with associated activities such as content production,
broadcast operations, artiste management, music
distribution, events, and digital marketing. The
segment recorded a revenue growth of HK$103 million,
equivalent to an 8% increase, reaching HK$1,397
million. The primary driver of this growth was the rise
in income from advertisers, which increased by HK$102
million or 9% to HK$1,280 million. This increase,
coupled with our efforts to streamline content and
overhead costs, contributed to a significant HK$242
million or 47% reduction in EBITDA loss to HK$272
million for this business segment.

In 2023, Hong Kong's economy returned to growth with
real GDP rising 3.2%, a welcome reversal of the 3.7%
contraction in 2022. This recovery was primarily driven
by an increase in private consumption expenditure
and inbound tourism following the pandemic years.
However, the territory continued to face certain
headwinds, such as a slowdown of the mainland
Chinese economy, and high interest rates necessitated
by the Hong Kong’s currency peg to the US dollar,
which also contributed to a stronger Hong Kong dollar
compared to regional currencies. As a result, the local
stock market and property market have remained
sluggish, and Hong Kong’s economic recovery from the
pandemic has thus been relatively muted.

According to admanGo, Hong Kong’s media market saw
a 5.4% year-on-year improvement in total ad spend in
2023. Among all media segments, only the digital, print
and outdoor categories experienced growth, while the
TV and radio categories recorded declines. TVB’s market
share of total TV ad spend (free and paid TV) in Hong
Kong remained stable at 75%.

22 Television Broadcasts Limited Annual Report 2023

Despite a slower-than-expected local economic
recovery, our terrestrial TV channels achieved year-on-
year growth in advertising income, with a rise of 4%

in the first half of 2023 and 13% in the second half,
compared to the same periods of the previous year.
This resulted in an overall growth of 9% for the full year
of 2023. Our successful programmes such as The Queen
of News (#TEZLT), Midlife, Sing & Shine! (FAAE{T &2 &)
and others helped bring in advertisers for premium
and luxury goods and banking/financial services, and
also helped us regain many former blue-chip corporate
clients who had not advertised with us for some time.
As a result, we achieved 32% higher unit rates for our
Jade channel prime time TV advertising slots in 2023,
compared to the previous year. In this regard, our
continued efforts to produce and air content of high
quality has yielded positive results.

Pharmaceutical and healthcare companies remained
our largest contributors in 2023, with advertising
income from this category increasing by approximately
20% year-on-year. We maintained the highest market
share in this category and also gained market share in
other categories. Most of our other major advertising
categories, including Travel & Tourism, Entertainment,
Education, Government, Business Services, and Personal
Care & Beauty, also saw growth. However, advertising
revenue in the Property and Bank/Finance categories
declined.

Recognizing the growing popularity of digital media,
we have intensified our efforts to generate advertising
revenue through our digital platforms and assets.

We have introduced a total marketing solution that
integrates our linear TV, OTT, and social media platforms
to provide a “full funnel” solution with enhanced reach,
engagement, and conversion. By offering a wider range
of advertising products, enhancing after-sales services,
and revamping our brand image, we are fostering
closer and more collaborative relationships with
advertisers and agencies.



Despite continued economic uncertainties, we

are cautiously optimistic on the prospects of our
advertising business in 2024. During our “early bird”
pre-commitment campaign in December 2023, we
achieved double-digit growth in advance bookings
from clients for our 2024 TV advertising packages
compared to the same period in 2023. Average spot
prices in these packages were also 8% higher than

a year ago. This serves as a positive indicator for our
advertising income in 2024. Furthermore, this year we
are expanding our advertising market beyond Hong
Kong into the Greater Bay Area (GBA). For quite some
years now, our Jade and Pearl terrestrial TV channels
have been broadcast into cities in Guangdong province
through a signal carriage arrangement with our local
partner, for which TVB receives a fixed fee. However,
we have recently agreed a new arrangement whereby
we and our partner will jointly sell advertising airtime
on the TVB channel feeds into the Greater Bay Area,
hence enabling us to provide solutions to cross-border
advertisers, whether in Hong Kong or mainland China,
who wish to reach our viewership on a GBA-wide basis.
We have already strengthened our ad sales team to
pursue this substantial new revenue opportunity.

Elsewhere in the Greater Bay Area, Macau is another
key growth area. With the gaming resorts there seeking
ways to diversify their entertainment offerings in line
with official policy, Macau is now a key market for us in
terms of live shows and events. For our artistes, Macau
has also become a key market for performances and
appearances. In fact, in January of this year, we held
our annual TVB Awards Presentation (BT 2 ¥B B2 8
#2) show at the Grand Lisboa Macau under the resort’s
title sponsorship. This sumptuous and festive event
was broadcast live to our viewers in Hong Kong and
around the world, marking a first for us in terms of a
large-scale, off-site production of a marquee event. We
have also set up a new subsidiary company in Macau
to conduct local business. In the coming year, we will
continue to build up our presence in Macau.
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MANAGEMENT DISCUSSION AND ANALYSIS

TERRESTRIAL TV CHANNELS

As Hong Kong's largest TV content creator and
broadcaster, TVB informs, entertains, touches and
cheers millions of viewers every day. In 2023, our digital
terrestrial TV channels reached' 5.1 million in-home-
viewers in Hong Kong every week on average, and

in aggregate scored an average weekday prime time
rating of 22.4 TVRs?, corresponding to a 79% audience
share?® of all TV channels in Hong Kong. We also
maintained our substantial lead in the market with over
80% audience share in both young audience group
and high-income group viewership. This remarkable
viewership demonstrates the widespread popularity
and relevance of TVB's content. Whether it is dramas,
variety shows, news and information programmes,

or other forms of entertainment, TVB consistently
captivates and engages our audience by staying true to
our original spirit while constantly innovating (82 {4
D 0 HEERIE).

Each of our channels is tailored to specific audience
segments and interests. Jade, TVB’s flagship channel,
offers a rich slate of entertainment and information
programmes for the whole family. It is Hong Kong’s
favourite channel by far, commanding an impressive
62% audience share®> among all TV channels in the
city. Meanwhile J2, our channel for young audiences,
offers vibrant and creative alternative genres. Pearl airs
entertainment and information programmes mainly
in English. TVB News provides 24-hour live coverage
of local, national and international news, while TVB
Finance, Sports & Information (“FSI”) channel focuses
on sports and finance-related programming.

TVB’s reach extends beyond Hong Kong as well.
Through our landing rights for the Jade and Pearl
channels in Guangdong province, TVB offers service
to 126 million people in the region. This coverage

! Average reach is the average number of unique viewers
contacted for a specific period. The average reach covers
inside homes via television set from Mondays to Sundays
across TVB's terrestrial channels. Data source: CSM Media
Research.

2 Rating represents the size of the audience expressed as a
percentage of the total TV population in consideration of
viewing intensity. For 2023, total TV population comprises
6,432,000 viewers, and, 1 TVR represents 64,320 viewers
(1% of the total TV population). The average prime time
ratings represent the viewership from Monday to Friday
19:00-23:00 via in-home TV sets. Data source: CSM Media
Research.
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into mainland China allows us to tap into a large and
diverse audience, further strengthening our position as
a content creator and distributor.

Market leadership in TV notwithstanding, we are aware
that the media landscape continues to shift, and we are
locked in intense competition with internet platforms
and content for viewership and advertisers. The key

for us of course is to continue making compelling
content. Yet we also know, cost is also a key factor

to our competitiveness. Hence since 2023 we have
been busy bringing costs down. We restructured our
programme budgets by allocating production resources
to programmes of highest viewership and impact, and
reduced our production of fringe-hour content. In other
words, we are making fewer but better programmes,
for those times of the day and week that really count.
These efforts should result in annual savings of over
HK$260 million in terms of our content spending
compared to prior years.

Furthermore, in December 2023 we announced an
upcoming transition from our current five-channel
operation to a new, slimmer four-channel lineup. We
are merging our J2 and TVB FSI channels to create

a new integrated channel called TVB Plus. This new
channel will air on channel 82 currently occupied by

J2 and will feature a combination of young audience
content, as well as sports and information programmes.
This is designed to appeal to a broader viewership. At
the same time, we will integrate the programmes on
TVB Plus closely with our digital media assets such as
myTV SUPER, TVB social media accounts and Neigbuy
to create a different viewership experience. Meanwhile,
our current FSI channel will be taken off the air. Subject
to regulatory approval, we expect to launch this new
channel lineup sometime in the second quarter of
2024.

3 Audience share (%) is the percentage of ratings of particular
channel(s) over the total ratings of all TV channels,
including free TV, pay TV, OTT and satellite channels. The
audience share figure quoted covers inside home only. Data
source: CSM Media Research.

4 Audience share (%) is the percentage of ratings of particular
channel(s) over the total ratings of the free TV channels in
Hong Kong. The audience share figure quoted covers inside
home only. Data source: CSM Media Research.
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2023 five-
channel
lineup and
average
weekday
prime time
rating?

Jade
17.4TVRs

J2
1.7 TVRs

TVB News
1.8 TVRs

Pearl
0.3 TVRs

TVB FSI
1.1 TVRs

2024
post-restructuring
four-channel lineup
and content type

Jade

(Integrated
entertainment
and information in
Cantonese)

TVB Plus

(Integrated
entertainment and
information with
interactive linkage to
our digital platforms)

TVB News

(News and information)

Pearl
(Integrated
entertainment and

information, mainly in

English)

CONTENT CREATION

We have a rich history as a leading provider of
compelling and engaging TV content for Chinese
audiences in Hong Kong, mainland China and around
the world. We believe our strength as a content creator
stems from our deep understanding of our viewers,
our diverse content offerings, and our continuous
investment in creative and performing talent.

Each year, we produce an extensive content slate
covering a range of genres. From dramas to variety and
infotainment programmes that cater to diverse interests
and age groups. Our dedication to delivering quality
content has earned us a loyal fan base in Hong Kong,
mainland China and internationally. Our programmes
have garnered numerous awards and accolades, further
solidifying our reputation as a powerhouse in the
media industry.
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MANAGEMENT DISCUSSION AND ANALYSIS

Dramas

Our signature genre at TVB is original drama, which
holds a prominent place in our primetime slots on

the flagship Jade channel. On weeknights, TVB’s rich
and entertaining dramas are what brings many Hong
Kong families back to their homes and TV screens. A
remarkable aspect of our productions is our ability to
create content that transcends generational boundaries.
Our dramas have gained iconic status, renowned for
their gripping narratives, well-crafted characters, and
production quality. This is the result of a careful blend
of storytelling, relatable characters, and themes that
deeply resonate with a wide audience. Throughout the
years, numerous TVB dramas have become cultural
phenomena, generating widespread buzz and leaving
lasting impressions on viewers.

During the year, we released five brand new IPs
concurrently in Hong Kong and mainland China.

Each of these dramas showcased distinct genres and
storylines, catering to different tastes and preferences.
These efforts demonstrate our commitment to
innovating new drama IPs that connect with a wide
range of viewers in Hong Kong and mainland China.

In chronological order, the first drama series to debut
was Treasure of Destiny (¥TI0+ _ = /fIE L), an
action sci-fi fantasy drama that follows a group of
people from different backgrounds on a life-and-death
treasure hunt for the Sutra of Forty-Two Chapters.

The second series, titled The Invisibles (FEHZ&5X),

was an action-packed crime drama centred around
two elite task forces combating terrorism. The series
garnered widespread praise for its intense plot twists,
with its exhilarating finale, attracting an impressive
rating of 28.7 TVRs®. The talented cast members of

this drama were also recognized for their outstanding
performances, receiving three individual awards at

the Asian Academy Creative Awards 2023 — National
Winners (Hong Kong SAR). Next in line was Secret Door

1. Narcotics Heroes (FZE38 A)

26 Television Broadcasts Limited Annual Report 2023

(ZF9), a thriller series that explores how the past sins
of two criminals affect their next generation. The story
revolves around the children of these criminals as they
strive to escape their past and rewrite their destinies.
Following that was Narcotics Heroes (#2582 A), a co-
production drama with Youku. This police detective
series focuses on the efforts of the Narcotics Bureau
to bring down a major drug lord and his syndicate.
Hooking its audience with a rich and complex plot
filled with tension and vengeance, the series’ most-
watched episode garnered a remarkable rating of 30.1
TVRs>.

In conjunction with our TVB anniversary celebrations
in November 2023, we released The Queen of News
(% E), also a co-production with Youku, which
instantly became a hit with audiences in Hong Kong
and mainland China. This series delves deep into the
competitive world of news reporting and explores
the ethical dilemmas faced by journalists. It portrays
their dedication to uncovering hidden truths and
overcoming workplace challenges. With its captivating
plot, rich cast of characters, and memorable quotes,
The Queen of News achieved an average rating of 26.9
TVRs®, making it the most-watched drama series of
2023 in Hong Kong.

> Rating (TVR) performance quoted is a consolidated rating
which represents the average rating summing both the live
viewing from the spectrum and on myTV SUPER streaming
service as well as VOD viewing of that programme within
seven days after being aired on terrestrial TV. Data source:
CSM Media Research and YOUBORA.




2. Treasure of Destiny GHlU+ _E/FIBEEZL) | 3.The Invisibles (BFZEIEX) | 4.The Queen of News (EHEIZE)
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5. Secret Door (B&F9) | 6. Let Me Take Your Pulse (fR4F @ MUAKR) | 7. A Perfect Man (BTEFEA)
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The Queen of News’ success extended beyond
traditional television ratings, as it garnered substantial
attention online. The drama claimed the top spot as the
most searched drama series on Google in Hong Kong,
underscoring its widespread popularity and influence.
Furthermore, within weeks of its release, the series
became one of the most watched and searched titles
among Hong Kong dramas on the Youku platform in
2023. It also appeared on several trending lists across
China’s social media platforms. Remarkably, the series
holds a commendable rating of 7.8 points on Douban,
an influential media rating forum in China.

In addition, The Queen of News has received significant
recognition from various important entities in
mainland China, including being selected as one of
the outstanding cross-border drama series in the 2023
Online Audiovisual Excellence Programme (2023443
xR EmRE 85 H) by the National Radio and Television
Administration, and being listed as one of China’s Top
10 Influential TV Dramas of 2023 in the 2023 China Film
and Television Blue Book: Annual Development Report
(PEIRAREE R E | 20235 E 8RB HE). The Queen

of News has also received awards such as the Weibo
Annual Drama Series and Annual Craftsmanship Actor.
The highly anticipated The Queen of News will have a
sequel.

TVB has consistently delivered engaging dramas that
have received impressive ratings and positive reviews
from audiences. Among the top ten dramas, three
productions shine for their fresh and inventive content.
Unchained Medley (2§32 A) stands out as one of these
exceptional dramas. This romantic comedy delves into
the intricate dynamics between a pop musician and a
Cantonese opera diva, seamlessly blending humor and
romance. Its outstanding qualities were acknowledged
when it received the Best Comedy award at the Asian
Academy Creative Awards 2023 — National Winners
(Hong Kong SAR).

A Perfect Man (5 1&%4Y 5 A) follows a young mother’s
journey to discover her IVF son’s biological father,
weaving a tale of love and skepticism about marriage.
Let Me Take Your Pulse (fR%¥ » FHIARK) revolves
around young Chinese Medicine practitioners and their
personal and professional growth in the field of healing,
offering a fresh perspective on traditional medicine.
These three dramas with engaging plots and relatable
characters, have not only earned high TV ratings but
also scored over 7.0 points on Douban forum.

8. Unchained Medley (ZEi&A)
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MANAGEMENT DISCUSSION AND ANALYSIS

Music, Variety and Infotainment Programmes

Aside from dramas, TVB offers a wide range of other
entertainment content, including variety shows, game
shows and infotainment programmes.

Music is always a key component of our programmes
as it deeply resonates with audiences.

In 2023 we scored a big hit among Hong Kong
audiences with Midlife, Sing & Shine! (R4 &S &),

our new singing talent show for over 35's. This show
drew out contestants from all over Hong Kong who

in the middle of their busy lives and careers, and yet
still harboured dreams of becoming a star. Bringing
with them rich personal stories, they performed in a
televised contest under the mentorship of seasoned
music producers and veteran singers. The programme
generated tremendous buzz in Hong Kong, with large
audiences turning in each Sunday night to watch as
the show unfolded over altogether 21 episodes. Clips
and short behind-the-scenes videos we uploaded

to YouTube also generated much online chatter, as
audiences connected emotionally with the contestants
who grew and developed over the course of the show.
Following the success of Midlife, Sing & Shine! the top
winners have become household names in Hong Kong,
and the show has gone into its second season this
year with auditions attracting over 5,000 candidates.

1. Infinity and Beyond - Circle of Sound (BARE - REHE)
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Produced on a relatively light budget compared to
our previous talent shows, this programme showcases
our ability to make shows that not only entertains our
audiences, but also builds emotional connections.

This year, we continued our collaborations with various
organizations in the mainland China to produce music
shows that appeal to a broad audience. Following the
success of the singing show Infinity and Beyond —
Hong Kong Edition (B4R E. - /B%4Z) co-produced
with Mango TV in 2022, we once again partnered with
Mango TV to broadcast Infinity and Beyond — Taiwan
Edition (B4R B - EEZ) and Circle of Sound (B4R
B+ ZREEEE) on our channels.

To celebrate the 26th anniversary of the HKSAR this
year, over 100 renowned filmmakers, musicians, artistes,
and social dignitaries from mainland China, Hong

Kong, Macau, and Taiwan gathered in Hong Kong for

a magnificent celebration of art and culture. The star-
studded film concert, titled A Full Moon Rising above the
Greater Bay Area (SIEFHHE 52023 KB EER = LIH D),
was co-hosted by TVB and Shenzhen Media Group and
co-organized by the China Movie Channel Programme
Centre, Bauhinia Culture Group, and Phoenix Television.
The marquee event was streamed live on various




3. A Full Moon Rising above the Greater Bay Area (& [&FA8 B 2023 K2 EER = LKD)
4-5. Midlife, Sing & Shine! (Season 2) (FRE4FE=2)
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6. TV Awards Presentation 2023 (BT 2)E/H12#1182023)
7. Family Feud — Hong Kong Version (BZK%L) | 8.SuperTrio Returns (FR/OERREEPIA)
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platforms, while an edited version was aired on our
flagship Jade on the HKSAR Establishment Day.

In August 2023, TVB and Youku collaborated to launch
Asia Super Young (52)i{#8 £ &), a male idol talent
competition show that aimed to form a boyband by the
end of the season. The programme brought together
65 contestants from mainland China, Hong Kong,
South Korea, and other Asian regions, each showcasing
their distinct style and capturing viewers’ attention.
The show quickly generated buzz on Weibo and other
social media. Contestants underwent rigorous training
and mentorship, with a focus on singing, dancing, and
stage presence. With each episode, the competition
grew more intense, testing the contestants’ growth and
‘ progress. The recent grand finals saw show mentors,
TVB's General Manager Eric Tsang and Korean superstar
| Rain announce the much-anticipated results. The
winners formed the boyband “Loong 9,” with “Loong”
| symbolizing the Year of the Dragon. The success of the
| first season set the stage for the second season of Asia
‘ Super Young, with registrations now open for aspiring
| talents to join Asia’s brightest stars.

We have also refreshed our other music programmes,
J Music and Music Break, with a new format. These
shows feature promising young idols from our talent
series Stars Academy (B 25{&3y), offering an immersive
entertainment experience. Music Break stands out

by having hosts who broadcast live on social media
during the programme's telecast, enabling real-time
interaction with their fans.

Popular game show IPs such as Super Trio Returns
Fﬁ/b\ﬁﬁﬁ( %P9 A), Family Feud — Hong Kong Version
(BZRAKH), and the daily infotainment programme

Scoop (BR3RFIE) continued to attract impressive

viewership and online discussion from audiences in

2023. Our annual signature shows, such as Miss Hong

Kong Pageant 2023 (2023 &8/ \NIEFR 2R E), TVB 56

Anniversary Gala (BT 2¥E&E 5, and TV Awards

Presentation 2023 (8T 2 #1542 88182023), continued

to generate high TV ratings as some of our top five

variety programmes. In 2023, these shows were also
broadcast live via our official account on the Taobao
platform to reach a vast mainland audience.

Alongside our successful marquee shows, we offer an
engaging selection of reality shows and travelogues
that have garnered audience acclaim. These inspiring
programmes showcase the vibrant essence and
beautiful stories of Hong Kong. A popular family
programme is My Papa, My Hero (ZSX1BZ I {RIEZ=NY1),

a heartwarming reality show where our artistes raise
their young children, sharing the joys and challenges
of parenthood. Travelogues like Family Vacation ([5]ZE
1> AN HRAT), Travel Buddies — Happy Hong Kong (4
B IIFriendZ5%E7%), Long Weekend Getaways (751 H
TRZEHRTT), and Lokyi in The Wild (FESEZREZ1T) take
viewers on enthralling journeys to local and short-
haul destinations, offering fresh perspectives and
uncovering hidden treasures along the way.

1

9. Miss Hong Kong Pageant 2023 (2023 78/ \iH 3R 2R E)

Television Broadcasts Limited Annual Report 2023 33



MANAGEMENT DISCUSSION AND ANALYSIS

News, Finance and Information, Sports and
Greater Bay Area Programmes

Our TVB News Channel has established itself as the
go-to source for news in Hong Kong. During the

year, our news channel reached® 3.5 million local in-
home-viewers every week on average. It is the city’s
most watched news channel and also the only news
channel that provides 24-hour live news coverage on
major local events. Our mission is to deliver timely and
accurate reporting of the most impactful news to our
viewers. With a wide range of programmes, including
news bulletins, talk shows, documentaries, and special
reports, TVB News caters to diverse interests and

provides comprehensive coverage across various topics.

Our news team has closely covered the city’s recovery
from the pandemic, documenting the government’s
implementation of international promotional schemes
like the “Hello Hong Kong” campaign. These efforts
aimed to attract tourists back to the city and gradually
revive the economy. Our Chief Executive (CE), John
Lee has also had a busy travel schedule to the Middle
East and ASEAN countries to strengthen investment,
trade, and cultural exchange with these nations. Our
reporters have provided comprehensive coverage of
these significant visits.

In addition to overseas visits, our CE has also traveled
to several cities within the mainland to collaborate with
provincial leaders in promoting the development of
the Guangdong-Hong Kong-Macao Greater Bay Area.
Our reporters have also provided excellent coverage

of these visits, ensuring that our viewers are well-
informed about these crucial initiatives.

Furthermore, we have also covered China’s initiatives
in providing international medical and public health
humanitarian assistance to countries involved in the

1. Strive and Rise, Touch the Sky (FLAIBA M Teen | & HEER)
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Belt and Road Initiative. Through our collaboration with
the GX Foundation, we have followed their projects,
such as cataract blindness elimination and dengue
fever prevention, in Djibouti (East Africa), Senegal
(West Africa), East Timor, and Laos. The GX Foundation,
chaired by Leung Chun Ying, the Vice Chairman of The
National Committee of the Chinese People’s Political
Consultative Conference (CPPCC) and a former CE of
Hong Kong, is a non-profit charitable organization.

In response to the growing number of individuals
experiencing sleep-related challenges, our health-
awareness programme, Sleep Right, Sleep Tight

(4P BEEATHE), has effectively raised awareness about
mental and sleep health. By discussing common sleep
disorders and utilizing the latest scientific research, the
programme has captivated diverse audiences and shed
light on the impact of sleep on our overall well-being.
It provides valuable insights into ways to improve sleep
quality.

Continuing our tradition of uncovering remarkable
stories about China, our award-winning documentary
series, No Poverty Land (#8572 %), is set to premiere
its highly anticipated third season in November 2023.

¢ Average reach is the average number of unique viewers
contacted for a specific period. The average reach
covers inside homes via television set from Mondays to
Sundays. Data source: CSM Media Research.




=
QO
=)
QO
«Q
[v}
3
(0]
>
3
9
(/2]
(e}
c
wn
@,
o
=}
QO
>3
o
>
>
D
<
3.
(7]

2.Go! Nansha! (R2B)F7) | 3. Greater Bay Area, Great Future (RJE[EARKIKK)
4-5. No Poverty Land Ill - A Vast Expanse (fEE5:> B&III - 3R 7 58)
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The latest installment, titled No Poverty Land Ill - A Vast
Expanse (FEEEZ B&IIl - 3R 2 58), adopts a self-driving
travel format to showcase the breathtaking landscapes
and local communities of Xinjiang and Tibet. Garnering
an impressive average rating of 16.0 TVRs® and reaching
over 2.6 million viewers’, the series has drawn a wide
audience and earned a nomination at the 13th China
Academy Awards of Documentary Film.

Furthermore, several episodes of our regular
programmes have received international recognition.
For instance, News Magazine: Girl in Coffin? (4 &

ZE 1 SEERLEF?) named the Best Single-Episode
Documentary Programme at the Asian Academy
Creative Awards 2023 — National Winners (Hong
Kong SAR) and the Content Asia Awards 2023 Gold
Award. A Closer Look: Is it love or responsibility? (55
LB | AEEAEE?) was nominated at the 2023
New York Film and Television Festival. These accolades
underscore our commitment to producing high-quality
content that echoes with both local and international
audiences.

Drawing upon the expertise and reputation of our
news team, we have developed approximately 30
mini programmes in collaboration with government
departments, NGOs, and the commercial sector. These
programmes aim to deliver valuable information to
the community. For instance, we have created series
focusing on cancer awareness, borderless rescue

missions, law enforcement and national security, as well
as an exploration of Saudi Arabia. In addition, we have
produced more than 30 half-hour episodes of thought-
provoking programmes, such as Strive and Rise, Touch
the Sky (Z£8188 " Teen ; SEHEER), Go! Nansha! (fEE}
Fa/), Greater Bay Area, Great Future (K/E[E AR AKZK) to
inform and inspire our audience. Strive and Rise, Touch
the Sky focuses on empowering teenagers to pursue
their dreams and aspirations. Go! Nansha! explores the
development and opportunities in the Nansha district.
Lastly, Greater Bay Area, A Great Future delves into the
promising prospects and potential of the Greater Bay
Area.

In terms of sports coverage, we have provided
extensive telecasts of various events to cater to sports
enthusiasts. This includes the live broadcast of the 37st
FISU World University Games (8£31/EH R RELESH D),
as well as golf tournaments from the Ladies European
Tour, namely the 2023 Aramco Team Series — London (&R
ML F B BABKIEE2023 X AMERRATE
— f@3h) and the Aramco Team Series — Hong Kong.
Additionally, our coverage of live horse racing through
Horse Racing Live (&5 H %) has been well-received by
sports fans. By broadcasting these events, we aim to
bring the excitement and thrill of sports to our viewers.

7 Reach is the number of unique viewers contacted for a
programme during a specific period. The reach covers
inside homes via television set. Data source: CSM Media
Research.

9. Sleep Right, Sleep Tight (#FEELFIE)
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MANAGEMENT DISCUSSION AND ANALYSIS

OTT STREAMING

For the year ended 2023 2022 Year-on-year
31 December HK$ million HKS$ million change
Segment revenue 356 349 2%
Segment EBITDA 84 66 27%

This segment comprises our myTV SUPER streaming
service in Hong Kong, which generates revenue
through both advertising and subscriptions. During the
year, myTV SUPER revenues increased by 2% to HK$356
million from last year primarily driven by strong growth
in the platform’s digital advertising income, which
grew by 35% as more advertisers took advantage of
the broad reach of our OTT streaming platform. This
helped to offset a slight decline in subscription income
during the year which resulted from changes in our
subscription plans that we bundle for distribution

by our telco partners. Together with cost savings in
content and overhead expenses, this revenue growth
helped improve EBITDA for this segment by 27% to
HK$84 million.

Our myTV SUPER platform has established itself as a
leading streaming service in Hong Kong. According
to the 2023 Video Consumption Survey by NielsenlQ,
myTV SUPER ranked first in terms of audience reach,
viewing frequency, and time spent among all long-
form digital platforms catering to Hong Kong viewers.
Accessible through set-top boxes, smart TVs, and
mobile apps, myTV SUPER has an ad-supported free-
tier service, as well as paid-tier services that offer a
wider range of content. Our highest premium tier
service, myTV Gold, offers viewers our most extensive
curation of content from TVB and around the world.

As of 31 December 2023, myTV SUPER had 10.5
million registered users across different interfaces,

1. The Knockout (JF3)
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with an average monthly active user (MAU) of 2.0
million. Among these users, 193,270 were subscribers
of our myTV Gold service, representing a 21%

increase compared to 159,300 subscribers a year

ago. Additionally, we raised the monthly fee for new
subscriptions with set-top box and smart TV access

for myTV Gold by 20%, from HK$98 to HK$118. We
continue to focus on expanding the subscriber base
for this premium tier service through initiatives such

as promoting bundle deals with telco partners, a
“Member-get-Member” rewards program, and exclusive
offers for certain live football matches. We have also
enhanced our service by introducing a new smart
set-top box that supports voice search, a bluetooth
remote, and smart TV apps. Furthermore, we launched
a new UHD Jade channel for smart TV users to deliver a
spectacular viewing experience.

To attract and retain paying subscribers, we offer a
wide range of premium local, Asian, and sports content
in our paid subscription tiers. These included top-rated
and highly acclaimed Chinese dramas such as The
Knockout (JT#8), Meet Yourself (=75 R J5), Wrong
Carriage Right Groom ({E#8=55), The Long Season (2
RHIZH), The Last Immortal (#fZ) as well as Japanese
dramas The Last Man: The Blind Profiler (Last Man — &
H#EEE), VIVANT and many more hit new releases.
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2. Meet Yourself (EFBEREAIHEIT) | 3.Wrong Carriage Right Groom ({E#8=%E) | 4.23:23
5. Triage The Series (L\EEREE E4R) | 6.VIVANT |  7.The Last Man: The Blind Profiler (Last Man - 2 5#&E)
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ASIA SUPER YOUNG

INEhR

8. Midlife, Sing & Shine! 2 Behind the Scenes (fRENRAIHELTEE2)
9. Asia Super Young (extended version) (Z2318 2B (H1KHR))
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We have also introduced popular Thai dramas such

as 23:23 and Triage The Series ({C\BEEHZ = H1R) to
enrich our drama offerings and entice new subscribers.
Our exclusive broadcast of The FA Cup (J<i& 8 B AE M)
has attracted new sign-ups and garnered excellent
viewership. Our paid-tier viewers also enjoyed original
myTV SUPER productions including drama Cross My
Mind (4K Version) as well as infotainment shows Med
with Doc Season 1 & 2 (BEHEE—=RE_ZF), My

United Lover (85245015 A) and Kids Talk (BT AENTE).

We also continue to show an extended director’s cut
of popular game show Super Trio Returns (B8/CMERIEE
F9.A) and its spinoff specials to amuse our audience.
Capitalizing on the success of our hit singing contest
series, we exclusively bring programmes like Asia Super
Young (extended version) (2B 2 = (h1&KHR)), and
Midlife, Sing & Shine! 2 Behind the Scenes ({RE R~ R R
422 H2) to our subscribers.

On the channel front, we have launched two new
thematic channels namely SUPER FREE and Golden
Chinese Drama (&= #&|#A) and added several high-
quality international channels such as Fashion Box,
Dragon TV (BR 75 #112 B F*4825), Phoenix Chinese
Channel (BE &R H3Z4E), Phoenix Info News Channel
(BEEfRENE) and Phoenix Hong Kong Channel
(BLEEHREES) to strengthen our linear channel
offerings.

Despite a sluggish economy in Hong Kong, our revenue
from the digital advertising we offer through myTV
SUPER grew by 35% year-on-year. This remarkable
achievement can be attributed to the broad reach

of our OTT platform as well as our full-funnel

marketing solution, which combines the power of our
traditional TV platforms with the reach of our digital
assets, resulting in higher ROI for advertisers. We see
continued growth momentum in digital advertising
income this coming year.

In 2024, we are working to grow our mobile-based
viewership. Currently, the majority of viewership

of myTV SUPER takes place on large screen TV.
However, with the global trend towards video content
consumption on mobile devices, we are improving
our mobile app-based offerings to grow our mobile
DAU. We anticipate that mobile-based viewing will be
supported by advertising as opposed to subscription,
hence we look to mobile viewership as another source
of growth for our digital advertising income.

10. Cross My Mind |  11. Med with Doc (BE38)
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MANAGEMENT DISCUSSION AND ANALYSIS

E-COMMERCE BUSINESS

For the year ended 2023 2022 Year-on-year
31 December HKS million HK$ million change
Segment revenue 486 863 -44%
Segment EBITDA (49) (100) 51%

As consumer spending habits and attitudes continued
to evolve post-pandemic, our e-Commerce revenue
and GMV on order intake declined from their peak
levels last year to HK$486 million and HK$544 million,
respectively. In the early part of last year, we benefited
from an intense Covid wave that kept consumers
homebound, and boosted demand for daily necessities
and pandemic-related supplies. However, in 2023,
Hong Kong’s consumers returned to traditional physical
shopping habits after the pandemic, with an increasing
number traveling to neighboring Shenzhen in search
of shopping value and more choices. We responded

by reducing costs and overheads, and also shifting

our focus to higher margin products and diversifying
into services and consumption experiences, such as
dining vouchers. Collectively, these efforts helped us
to achieve a smaller EBITDA loss of HK$49 million,
compared to HK$100 million in 2022, despite the fall in
revenue.

In December 2023, we also announced the merger of
our Ztore platform into Neigbuy, and the consequent
cessation of operations of the Ztore app and website
which also meant that our own logistics service will
now deliver orders only to self pick-up points, and

no longer to customers’ homes. This leaves us with

a leaner and lighter backend operations with lower
logistics costs. With Neigbuy also working with third-
party merchants to sell goods on its platform, it is also
an asset-lighter model than Ztore, which operated on
100% owned inventory.
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We believe that in e-commerce, sustainable growth

in the future requires moving away from reliance

on a single platform and price-driven sales. Instead,
establishing a cross-platform, omni-channel industry
ecosystem that combines entertainment, information,
and sales is crucial. By leveraging TVB's high-quality
content and viewer traffic, along with Neigbuy’s

flash sales and live-streaming sales models, we can
generate significant synergy and amplify our marketing
reach. Our objective is to provide a comprehensive
“entertainment-to-purchase” experience that effectively
converts viewers into customers.

To achieve this, we capitalize on the high viewership

of our popular TV shows like Scoop (B23=7EE) and
Super Trio Returns (Bi/OMERIEZFT A) to market products
through various forms of content integration, offering a
wider range of choices and attractive value offers. Our
culinary programmes, travelogues, and music shows
have also helped us build a substantial base of foodies,
travel enthusiasts, and music fans who now represent
potential customers. We customize TV ads, livestream
sessions, and social media exposures for brand owners
to promote their products and service packages.
Content featuring artistes’immersive shopping
experiences has proven effective in boosting the sales
conversion of food products, dining vouchers, travel
packages, concert tickets, and luxury items.

Regarding product offerings, in addition to our existing
categories such as groceries, beauty, fresh produce,
and frozen food, Neigbuy will introduce higher-value
luxury goods. We will also focus on further developing
the market for electronic dining vouchers. Neigbuy will
integrate more closely with our Mai Dui Dui subsidiary
in mainland China to offer Hong Kong goods and
services to mainland Chinese visitors through our
livestream commerce initiatives.

MRTER

Neigbuy.com
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MAINLAND CHINA OPERATIONS

For the year ended 2023 2022 Year-on-year
31 December HK$ million HKS$ million change
Segment revenue 729 698 4%
Segment EBITDA 63 160 -61%

Our mainland China operations earns a large part of

its revenue from provision of our content to major
Chinese video platforms (such as Youku, Tencent
Video, Migu, BesTV and Wasu) through drama co-
production deals, and licensing of our simulcast and
library dramas as well as other contents. In addition,
we operate our own direct-to-consumer digital media
business comprising a video streaming service, Mai Dui
Dui (##£3#), which offers a range of TVB contents to
mainland Chinese viewers; and an MCN business built
around social media accounts we operate for TVB and
for our artistes on platforms such as Douyin, Kuaishou,
Xiaohongshu, Sina Weibo and WeChat Channels. As
another important expansion of our MCN business,

we launched a livestream commerce partnership with
mainland e-commerce giant Taobao in March 2023 with
livestream sessions featuring our artistes and content
IPs to drive robust viewership and sales.

During the year, our segment revenue increased by
HKS$31 million or 4% from HK$698 million to HK$729
million, primarily driven by higher revenue from our
drama co-production and MCN businesses. Drama co-
production revenue grew by 72% after we signed co-
production agreements with Youku and Tencent. As our
social media reach continued to expand, our livestream
stores on Taobao and Douyin saw a further ramp-up in
activity.

In March 2023, we signed an agreement with Youku
to supply it with co-production dramas, simulcast
and library dramas over a two-year tenure. New co-
produced series, Narcotics Heroes (B =58 A), The
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Spectator (#3175 and The Queen of News (B2 F)
were released during the year. The Queen of News
premiered on Youku in November 2023 became an
instant hit with audiences. Within the initial weeks of
release, it had become one of the most viewed and
searched titles among Hong Kong dramas on the Youku
platform in 2023, with much buzz and discussion on
mainland Chinese social media. The Queen of News also
enjoyed one of the highest pre-order rates for a Hong
Kong drama on the Youku platform. The success of this
drama cements our position as a leading producer of
Hong Kong dramas for the mainland China market in
the coming years.

Under our existing agreement with Youku, we have six
drama titles in various stages of production. Darkside of
the Moon (222 H ) and Forensic Heroes VI: Redemption
(EEFoti6 FEEEHIRUE) are currently in the post-
production stage, while The Queen of Castle (E3& 2
f&), Themis (IEZ= 2 Themis), | Only Live Twice (21/3
AZE), and Mrs. Revenge (RZRY1EZE) are scheduled

to begin filming in the latter part of 2024. Excitingly,
we have also signed another agreement with Youku in
March 2024 for three additional co-production projects,
including the highly anticipated The Queen of News 2,
which is slated to start filming in early 2025. In addition
to our drama collaborations, we aim to strengthen

our partnership with Youku in IP monetization. This
includes leveraging advertising and commercial
opportunities in mainland China and Hong Kong, such
as product placements and innovative business models,
to expand our market reach within the regional and
global Chinese community.

In terms of simulcast dramas licensed to Youku, brand
new IP titles such as Treasure of Destiny (#TIU+ _=/#
ISEAE LK), The Invisibles (BZEiFX), Secret Door (FZF9)
premiered on Youku platform during the year. Other
new series in progress for distribution in 2024 include
Sinister Beings 2 (K& 222), Death Hint (B fpig7N),
and The Unusual Prosecutor (JE 5 1122 55).
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In August 2023, we also signed a framework agreement
with another streaming platform, Tencent Video,

to deepen the collaboration on co-production and
licensing of drama series, and together, further expand
new channels for Hong Kong dramas. Under this
partnership, we will supply Tencent Video with co-
production and library dramas. Four co-produced titles,
including a TVB classic drama IP, No Return (M1 S/

Z 5&E), Big Biz Duel (=358 A), No Room For Crime (/2
S2351%), and One-twelfth (Fll{212) are scheduled to
debut in 2024 and beyond. Similarly, our co-production
partnership signed last year with Tencent Video has
also been expanded, following the demonstrable
success of Hong Kong dramas in the mainland market.

Our direct-to-consumer Mai Dui Dui content streaming
service continued to grow in popularity with more
partners carrying this service on their TV sets and
networks. For example, BesTV Yueshiting (BesTVE4] /T)
is an OTT product jointly launched by Mai Dui Dui and
BesTV, offering viewers a rich choice of new and classic
TVB programmes. At present, this service is available on
more than 52 smart terminals and applications such as
Dangbei, LeTV, JM Go and cable operator China Radio
and Television Guangzhou Network Co., Ltd (F7[E]
=SSN B BR/AT]). We also work with smart
TV manufacturers such as Sharp, Huawei, TCL, Konka,
Hisense, Skyworth and Xiaomi to bundle the BesTV
Yueshiting products in their offerings.

On the MCN front, the social media accounts of TVB
and our managed artistes/KOLs have experienced
significant growth. Over the past year, the number of
followers has increased from 109 million to 181 million
across major platforms such as Douyin, Kuaishou,
Xiaohongshu, WeChat Channels, and Sina Weibo.
During this year, we further monetized this large fan
base, as well as our famous IP and brand influence.
We have also developed our artistes/KOLs to engage
in content marketing, brand/product endorsement
and livestream commerce activities for our advertisers
and suppliers. Our sales strategy, which combines
livestream commerce with artiste endorsements on
social media, has gained momentum. From March
2023, when we formed a partnership with the Chinese
e-commerce giant Taobao, until the end of the year, we
achieved a total GMV of over RMB570 million through

product sales on our livestream stores in Taobao and
Douyin.

In April 2022, we began hosting our own livestream
commerce sessions on Douyin with the aim of
promoting and selling premium branded cross-border
and Hong Kong products. Our official accounts, TVB
HECENERE) and TVBHE (3EPREREE), now run
multiple sessions each day on Douyin to reach a wider
range of consumers.

In March 2023, we teamed up with Taobao to broadcast
star-studded livestream commerce sessions through
our official “TVB&#% &"” account on the Taobao platform.
During each livestream session, we incorporate various
blockbuster content IPs and memorable characters

to create immersive and entertaining experiences

for online shoppers. For instance, during the “618”
shopping festival, one of our livestream broadcasts,
themed after our signature IP, the Miss Hong Kong
Pageant, and mainly hosted by our pageant winners,
attracted over 9 million views and achieved a record
GMV of over RMB100 million. This business model
demonstrates the marketing power and appeal of TVB’s
content IPs and artistes among consumers in mainland
China, positioning us as a unique player in the
livestream commerce market for high-value consumer
products.

In 2024, as we gradually increase the frequency of
livestream sessions featuring our artistes on both
Taobao and Douyin platforms, and offer a wider range
of special consumer products from the Greater Bay
Area, we anticipate a stronger revenue contribution
from this new initiative. Leveraging our brand
influence in Guangdong province, we have devised a
strategy to expand our reach beyond Hong Kong and
encompass the entire Greater Bay Area. We plan to
achieve this by leveraging our growing social media
presence, livestreaming shows, as well as our Jade
and Pearl channels, which have broadcasting rights

in Guangdong province and enjoy a large viewership
there. By innovating integrated marketing solutions,
we aim to unlock the commercial value of our artistes
and content IPs for brand owners and advertisers in the
Greater Bay Area.
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INTERNATIONAL OPERATIONS Our International Operations consist of two main

components: content licensing business and direct-
to-consumer digital business, which caters to viewers
For the year ended 2023 2022 Year-on-year outside of Hong Kong and mainland China. The
31 December HKS million HKS million change latter encompasses various services, including our
TVB Anywhere streaming platform and our official
registered accounts on popular social media and video
Segment EBITDA 34 50 -32% hosting platforms such as YouTube and Facebook.

Segment revenue 355 382 -1%

As of 31 December 2023, the combined user base of
TVB Anywhere and subscribers from TVB International
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YouTube channels stood at approximately 14.9 million, Our International Operations received the “2023 Best
while TVB International YouTube channels alone Globalization Partner Award” from YouTube. This
garnered a MAU of 22.5 million. Notably, we obtained marks the third time in past four years that we have
official recognition as a MCN from YouTube at the been honoured with a coveted industry award. This
beginning of the year. This new status has opened up achievement reflects our effective strategies and

an additional revenue stream for us, as we now manage ability to thrive in the competitive global market by

and monetize third-party content on YouTube. Our leveraging industry trends.
foreign language TVB International YouTube channels
experienced positive growth, both in terms of viewer
numbers and stream views, resulting in a 11% increase
in overall social media revenue compared to the
previous year.

Segment revenue softened by 7% from HK$382 million
to HK$355 million, mainly due to lower licensing
income from Malaysia, Singapore and Vietnam markets,
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1. Astro x TVB Artiste Meet & Greet — Malaysia | 2. MagnumCares Charity Event — Malaysia
3. Kwong Wah Spring Party 2024 - Malaysia | 4. Unifi TV x TVB Artiste Meet & Greet — Malaysia
5.TVB Anywhere Moon Festival - Australia | 6. TVB Stars Tour Summertime 2023 - US & Canada
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though this was mitigated by a steady growth in
revenue from our social media and YouTube channels.

Our revenue from traditional content licensing
continues to face downward pressure due to ongoing
structural changes in the global video entertainment
market, affecting both traditional pay and free-to-air TV
operators. To counter this trend, we are expanding our
licensing outlets to include new media operators and
collaborating with selected partners to enhance the
local relevance of our content offerings and develop
our advertising business. This involves adapting our
successful IPs from Hong Kong to produce content
tailored to local audiences and conducting on-site
promotions and celebrity endorsements for advertisers’
products and services. We have already implemented
these strategies successfully in key markets such as
Malaysia.

In line with our commitment to deepening our reach
and engagement with the local audience, we have
formed new partnerships with local companies in
Malaysia. In addition to our existing collaborations with
TM Net and Touch ‘n Go, we have joined forces with
Magnum Corporation, a licensed gaming company,

to deliver our content to its members. This strategic
partnership expands the reach of our content and
offers entertainment options to a wider audience,
further strengthening our presence in the Malaysia market.

As Covid restrictions eased, we intensified our on-site
marketing efforts in Malaysia by bringing our artistes
from Hong Kong and involving our local Malaysian
talents. These activities not only raised awareness of
our new programmes but also fostered a stronger bond
with our Malaysian fans. Additionally, our Malaysian
artistes have been appointed as ambassadors of
Magnum Cares, the charity arm under Magnum
Corporation, allowing us to make a positive impact on
the local community. For our advertising business, we
have increased our efforts in creating local infomercials
and producing sponsored TV and online content to
cater to the evolving needs of our advertisers.

In Singapore, we maintain ongoing content supply
agreements with major media and telecom players,
namely Singtel, StarHub, and Mediacorp. These
partnerships contribute significantly to our revenue
from Singapore and help us achieve high viewership
penetration in the pay and free-to-air TV markets. To
compensate for the decline in licensing income, we are
developing our advertising business with local partners
in Singapore and focusing more on digital marketing
to enhance our brand presence and drive subscriptions
for TVB Anywhere.

Our operations in North America primarily involve
licensing content to pay-TV platforms, such as DISH
Network in the USA and Fairchild Television in Canada.

As video streaming grows in popularity, we are focused
on expanding the user base of our TVB Anywhere
services. We believe that by increasing the coverage

of the TVB Anywhere App on connected TV sets and
mainstream OTT platforms, we can generate additional
advertising revenue. Consequently, we launched a Free
Ad-Supported Television (F.A.S.T) channel on major OTT
platforms for North American viewers in November
2023. This channel showcases a curated selection of
TVB dramas with English subtitles, aimed at reaching
the English-speaking audience. Thanks to our expanded
TVB Anywhere ad-supported service in North America,
we have experienced encouraging growth in our
advertising income.

In Vietnam, we have successfully renewed the
programme supply agreement for our subscription TV
business with Saigontourist Cable Television. However,
both subscription and advertising revenues have
been adversely affected by the sluggish economy. To
diversify our income stream, we are actively seeking
opportunities to collaborate with new media partners,
such as local OTT and VOD platforms. Additionally,

we plan to develop local content, including singing
contests aimed at attracting young audiences and
advertisers.

To further expand our direct-to-consumer digital
business, we will increase the volume of our digital-
first content productions and acquire third-party
content to enrich our content offerings. We also intend
to allocate more resources to on-site promotions and
the programming of local content that appeals to our
target audience in key markets by collaborating with
more local partners.

Combating Piracy

Our International Operations have invested heavily

in combating piracy through the development and
deployment of an advanced Al-based “Copyright
Landscape System.” This system automatically detects
and removes infringing copies of our programmes from
the internet, protecting our intellectual property. It
operates continuously, monitoring piracy concerns on
both a broad and granular level, allowing us to efficiently
target and address piracy issues. Additionally, the system
provides insights into the popularity of our content

in untapped regions, aiding in market surveys and
informed decision-making for future business expansion.
The system’s exceptional performance has been
recognized by the Asia-Pacific Broadcasting Union (ABU),
where we received the Winner award in the 30th ABU
Intellectual Property and Legal Awards. This recognition
acknowledges our relentless efforts in combating piracy
and safeguarding our intellectual property rights.
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FINANCIAL REVIEW

OPERATING RESULTS

Revenue of the Group increased in the key segments
of Hong Kong TV Broadcasting, OTT Streaming and
Mainland China Operations, which grew by HK$103
million, HK$7 million and HK$31 million respectively,
collectively reflecting an aggregate 6% growth.
However, revenue of our e-Commerce segment fell
markedly by HK$377 million, and our International
Operations segment revenue also suffered a HK$27
million decline. As a result, total revenue of the Group
declined by 7% or HK$263 million from HK$3,586
million to HK$3,323 million.

Cost of sales decreased from HK$2,578 million to
HK$2,299 million, a decrease of 11%. This was mainly
due to the decline in sales of our e-Commerce business,
which led to a reduction in the cost of goods sold.
Additionally, we implemented cost savings initiatives to
reduce our content cost by adjusting the volume and
nature of our content production, discontinuing lower-
impact programmes and triming our staff costs and
overheads.

Selling, distribution and transmission costs decreased
from HK$818 million to HK$710 million, a decrease of
13%. This was mainly due to distribution cost savings in
our e-Commerce business segment.

SEGMENT RESULTS

Hong Kong TV
Broadcasting

OTT Streaming

Segment

e-Commerce
Business

General and administrative expenses decreased by
13% from HK$959 million to HK$834 million. This was
due to cost-saving measures implemented during the
Year, including headcount reductions, particularly in
the Hong Kong TV Broadcasting and e-Commerce
segments.

Overall, total costs (comprising cost of sales, selling,
distribution and transmission costs and general and
administrative expenses) decreased by HK$512 million
or 12% from HKS$4,356 million to HK$3,844 million, as a
result of the above factors.

Other revenues decreased from HK$52 million in 2022
to HK$21 million in 2023. This was mainly due to a one-
off wage subsidy from the Hong Kong government,
which amounted to HK$37 million in 2022, and was not
repeated in 2023.

Other net losses of HK$35 million (2022: HK$51 million),
comprising changes in the fair values of a financial
asset and a financial liability at fair value through profit
or loss, gain on disposal of other financial assets at
amortised cost and exchange losses recognised during
the Year.

Due to the above factors, the Group’s negative EBITDA
for the Year reduced substantially by 59% to HK$140
million, from HK$338 million in 2022. On a sequential
basis, the Group’s performance also improved from

an EBITDA loss of HK$186 million in the first half of
the Year to a positive EBITDA of HK$46 million in the
second half of the Year.

Mainland China
Operations

International
Operations

Nature of Advertising revenue,  Subscription and
revenue hilltop income, talent  advertising revenue
management income,
fees for events

management; music
royalties and licensing
income for short-form
videos
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e-Commerce income

Production income
from co-production
drama serials;
licensing income
from telecast, video
and new media
distribution in
Mainland China;
subscription revenue
from Mai Dui Dui

Overseas licensing
income from telecast,
video and new
media distribution;
subscription and
advertising revenue
from Overseas pay TV
and TVB Anywhere



Segment revenue from Hong Kong TV Broadcasting
increased from HK$1,294 million to HK$1,397 million,

a growth of HK$103 million or 8%. This was primarily
driven by income from advertisers which grew by
HK$102 million or 9% from HK$1,178 million to

HK$ 1,280 million. Meanwhile, we implemented a
number of cost saving initiatives during the Year, which
resulted in an overall 8% reduction in cash operating
cost (excluding depreciation and amortisation) for this
segment. Content cost, the largest cost category, fell
13%. With the growth in revenue and decrease in cost,
this segment’s negative EBITDA improved by HK$242
million or 47%, from HK$514 million in 2022 to HKS$272
million in 2023.

Segment revenue from OTT Streaming was stable,

with a slight increase of HK$7 million or 2%, from
HK$349 million to HK$356 million. In this regard, the
advertising component of this segment’s revenue

grew by 35%, offsetting a slight decline in subscription
income during the Year as a result of changes we made
in our bundled subscription plans distributed by local
telco partners. EBITDA improved from HK$66 million to
HK$84 million as a result of content and overhead cost
savings.

Segment revenue from e-Commerce fell markedly
from HK$863 million to HK$486 million, representing
a decline of HK$377 million or 44%. This was primarily
due to the reduced demand for essentials, groceries,
and daily household necessities as Hong Kong’s
consumers returned to traditional physical shopping
habits after the pandemic, with an increasing number
traveling to neighboring Shenzhen in search of
shopping value and more choices. We responded by
reducing operating costs and overheads, and focusing
on selling higher margin products. In December
2023, we also merged Ztore platform with Neigbuy

to increase operating efficiency. This enabled us

to achieve a smaller EBITDA loss of HK$49 million,
compared to HK$100 million in 2022, despite the fall in
revenue.

Segment revenue from Mainland China Operations
increased by 4% from HK$698 million to HK$729
million. This was mainly driven by the increase in
revenue from drama co- production after we signed
multi-year content supply deals with Youku and
Tencent Video in March and August 2023, respectively.
Despite the rise in segment revenue, EBITDA in this
segment decreased by 61% from HK$160 million to

HKS$63 million which was due to a decrease in revenue
of our content licensing business as a result of fewer
simulcast dramas distributed during the Year.

Segment revenue from International Operations
decreased from HK$382 million to HK$355 million

as traditional licensing income from pay-TV partners
declined, though this was partially mitigated by a
modest increase in revenue from our social media and
YouTube channels. Overall, this segment recorded a
drop in EBITDA of HK$16 million from HK$50 million in
2022 to HK$34 million in 2023.

INTEREST INCOME

Interest income totalled HK$96 million for the Year (2022:
HKS$125 million), primarily consisting of interest income
of HK$87 million (2022: HK$113 million) derived from
the promissory note with Imagine Tiger Television, LLC
(“ITT”), as well as interest income obtained from fixed
bank deposits.
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FINANCE COSTS

Finance costs mainly comprised interest expenses on (i)
HK$1,567 million term loan with Shanghai Commercial
Bank drawn down in July 2020, (ii) other bank loan,
convertible bonds and other borrowings. Finance costs
increased from HK$81 million to HK$147 million, mainly
due to higher interest rates particularly in relation to (i)
which bears an interest rate linked to HIBOR.

IMPAIRMENT LOSSES

Interest in an associate — Shine Investment
Limited

During the Year, the Group recognised an impairment
loss of HK$126 million in our consolidated income
statement in respect of our investment in an associate,
Shine Investment Limited.

Shine Investment Limited, in which the Group holds a
40% interest, is an investment holding company that
in turn holds a 29.94% stake in Shaw Brothers Holdings
Limited (“SBHL"), a company which produces and
distributes TV and film content, and manages artistes.
SBHL is listed on The Stock Exchange of Hong Kong
Limited under the stock code 0953.
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The Group regularly monitors the operational and
financial performance of its associates. We have noted
that SBHL's financial performance has declined in

2022, and it has incurred net losses attributable to
shareholders since that financial year. Management had
anticipated a financial recovery for SBHL following the
lifting of pandemic restrictions in early 2023. However,
this has not materialised to the expected extent. Hence,
while we note that SBHL's board of directors and
management team are working proactively to improve
the company’s performance, the Group has assessed
that in view of the circumstances, and in consideration
of the declined financial results, coupled with recent
trading value of the shares of SBHL, it is appropriate to
adjust the recoverable value of our investment in Shine
Investment Limited to HK$34 million as at 31 December
2023, or HK$126 million less than our original carrying
value of HK$160 million.

Receivables from a joint venture — ITT

As at 31 December 2023, the total carrying value of
our Promissory Note in ITT was HK$790 million (2022:
HK$781 million), inclusive of interest income of HK$87
million (2022: HK$113 million) recognised during the
Year. During the Year, the industrial action by writers
and actors in the filmed entertainment industry of the
United States caused a slowdown in TV production
activity. Although the action ended in late 2023,
financial performance of the ITT was temporarily
affected by the lack of production. Considering these
factors, a higher Expected Credit Loss (“ECL") rate of
39.4% has been applied to the total carrying value of
the Promissory Note (2022: 28.8%). This resulted in an
additional provision of HK$86 million for the Year and a
corresponding increase in the accumulated lifetime ECL
provision on the carrying value of the Promissory Note
to HK$312 million.
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Intangible asset — “Ztore” tradename

During the Year, we restructured our e-Commerce
business segment by merging our Ztore online
platform with Neigbuy. The Ztore website and mobile
application ceased operations in December 2023.

The tradename of Ztore is no longer actively used,

and the probability of arising of economic benefits
associated with Ztore’s tradename was considered
remote. Consequently, management has considered it
appropriate to fully write down the carrying amount of
the “Ztore” tradename, which resulted in an impairment
loss of HK$16 million recognised in the consolidated
income statement during the Year.

CHANGE IN FAIR VALUE OF A
FINANCIAL ASSET AT FAIR VALUE
THROUGH PROFIT OR LOSS (“FVPL")

The financial asset at FVPL represents a call option
granted to the Group by the Ztore Group in
conjunction with its acquisition by the Group in 2021.
This call option would have enabled the Group to
increase the controlling stake in the Ztore Group at

a pre-determined price, subject to certain conditions
and business indicators being met. An independent
valuer was engaged to conduct an assessment on

the fair value of the call option using binomial option
pricing model with reference to the recent financial
performance of Ztore Group and other market
reference points. According to the assessment result,
the fair value of the call option was determined at
HKS$0.03 million as at 31 December 2023, or HK$17
million less than its original carrying value. As a result,
a change in the fair value of a financial asset at FVPL of
HK$17 million has been recognised as a charge in the
consolidated income statement during the Year.

INCOME TAX

The Group recorded an income tax expense of HK$20
million (2022: income tax credit of HK$76 million). The
difference between our income tax expense/credit

in 2023 and 2022 was mainly due to our cessation in
recognising deferred income tax assets arising from the
tax losses of our Hong Kong TV Broadcasting segment
for the Year.



Hong Kong profits tax has been provided at the rate of
16.5% (2022:16.5%) on the estimated assessable profit
for the Year. Taxation on overseas profits has been
calculated on the estimated assessable profit for the
Year at the rates of taxation prevailing in the countries
in which the Group operated.

LOSS ATTRIBUTABLE TO EQUITY
HOLDERS

The Group’s loss attributable to equity holders of the
Company for the Year totalled HK$763 million, or an
improvement of HK$44 million or 5% from HK$807
million in 2022.

Excluding the effect of extraordinary items of a non-
operating nature such as impairment losses on the
interest in an associate; intangible assets and changes

in the fair values of financial and derivative instruments,

the Group’s adjusted loss attributable to equity holders

of the Company would otherwise be HK$607 million, or

an improvement of HK$72 million (11%) from HK$679
million in 2022.

LOSS PER SHARE

Loss per share is calculated based on the Group’s

loss attributable to equity holders of the Company of
HK$763 million (2022: HK$807 million). The weighted
average number of ordinary shares adopted in

the calculation of basic and diluted loss per share
throughout the year ended 31 December 2023 was
438,122,000 (2022: 438,000,000), giving a basic and
diluted loss per share of HK$1.74 (2022: loss per share
of HK$1.84).

Diluted loss per share is the same as basic loss per
share as the effect of potential ordinary shares is anti-
dilutive during the year ended 31 December 2023.

LIQUIDITY AND FINANCIAL
RESOURCES

As at 31 December 2023, the total equity of the Group
was HK$2,739 million (31 December 2022: HK$3,604
million). The share capital of the company increased
from 438,000,000 to 438,218,000 ordinary shares in
issue due to the exercise of share options under the
share option scheme.

As at 31 December 2023, the Group had unrestricted
bank and cash balances of HK$714 million (31
December 2022: HK$1,020 million). About 45% of the
unrestricted bank and cash balances (approximately
HK$321 million) were maintained in overseas
subsidiaries to support daily operations. Unrestricted
bank and cash balances held by the Group were
denominated mainly in Hong Kong dollars, Renminbi
and US dollars.

As at 31 December 2023, the Group's net current assets
amounted to HK$2,037 million (31 December 2022:
HK$2,298 million). The current ratio, expressed as the
ratio of current assets to current liabilities, was 2.2 at 31
December 2023 (31 December 2022: 2.3).

As at 31 December 2023, bank borrowings totalled

HKS$1,731 million (31 December 2022: HK$2,150 million)

which mainly consisted of the HK$1,567 million term
loan with Shanghai Commercial Bank. Additionally,
there were other borrowings of HK$464 million and

convertible bonds of HK$93 million. As at 31 December

2023, the Group’s gearing ratio, expressed as a ratio of

net debt to total equity, was 59.0% (31 December 2022:

34.4%).
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FINANCIAL REVIEW

BOND PORTFOLIO

As at 31 December 2023, the Company’s portfolio of
fixed income securities, net of expected credit losses
amounted to HK$24 million (31 December 2022: HK$30
million), which were classified under “Bond securities at
amortised cost” Issuers of these securities include listed
or unlisted companies in Hong Kong and overseas. No
bond securities were disposed of or redeemed during
the Year (2022: a gain of HK$0.1 million).

As at 31 December 2023, the investment portfolio
consisted of fixed income securities of four (31
December 2022: four) separate issuers, of which the
bonds issued by Master Glory Group Limited and SMI
Holding Group Limited had been fully impaired in
prior years. There was no interest income (2022: HK$4.3
million) recognised during the Year from the bond
securities at amortised cost.

In the process of winding down the bond portfolio,
further non-cash impairment losses of HK$6 million
(2022: HK$29 million) were recognised for the
remaining two legacy bonds during the Year. These
additional impairment losses were made after
considering the credit risk of the bond portfolio and
the latest development of certain credit-impaired bond
securities.
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CONVERTIBLE BONDS

On 16 August 2023, the Company entered into a
subscription agreement (the “Subscription Agreement”)
with Cardy Oval Limited (the “Investor”). Pursuant to
the agreement, the Company agreed to issue and the
Investor has agreed to subscribe for convertible bonds
in an aggregate principal amount of HK$156 million
(the “Convertible Bonds”) at an initial conversion price
of HK$4.45 per conversion share. Based on the initial
conversion price, a total of 35,056,164 conversion
shares would be allotted and issued upon exercise in
full of the conversion right attached to the Convertible
Bonds, representing (i) approximately 8.00% of the
existing issued share capital of the Company as of the
date of the agreement; and (ii) approximately 7.41% of
the issued share capital of the Company as enlarged by
the allotment and issue of the conversion shares upon
full conversion of the Convertible Bonds at the initial
conversion price, assuming that no other shares are
allotted and issued.

The issuance of the Convertible Bonds was
completed on 6 September 2023 with net proceeds
of approximately HK$155 million which was used

for general corporate purposes. Any amounts of the
Convertible Bonds which remain outstanding shall carry
interest at the rate of 3.5% per annum compounding
annually. Any accrued but unpaid interest will be paid
semi-annually in arrears in the sixth month after the
completion date and in every sixth month thereafter
to and including the earlier of (i) the due date for
redemption of the Convertible Bonds and (ii) the fifth
anniversary of the completion date (“Maturity Date”).

For further details, please refer to the announcements
of the Company dated 16 August 2023 and 8
September 2023.



CAPITAL COMMITMENTS

At 31 December 2023, the Group had capital
commitments totalling HK$30 million (2022: HK$78
million), mainly for the enhancement or replacement of
transmission and production related equipments.

EXPOSURE TO FLUCTUATIONS IN
EXCHANGE RATES AND RELATED HEDGES

The Group's foreign currency exposures comprise
trading and non-trading foreign currency translation
exposures. Foreign exchange trading exposures mainly
arise from trade receipts from overseas customers.

The Group is also exposed to currency fluctuation on
translation of the accounts of overseas subsidiaries and
also on the repatriation of earnings, and bank and other
borrowings. In order to mitigate the potential impact
of currency movement, the Group closely monitors its
foreign exchange exposures and uses suitable hedging
arrangements against significant foreign currency
exposures, where necessary. No forward exchange or
hedging contract was entered into by the Group during
the year.

HUMAN RESOURCES

At the year end, the Group had a total of 3,187
employees in Hong Kong and 309 employees in
mainland China and overseas. These figures include
contract artistes and staff but exclude directors and
freelance workers.

For employees in Hong Kong, different pay schemes
apply to contract artistes, sales, and non-sales
personnel. Contract artistes are paid either per show or
per package of shows. Sales personnel are remunerated
on commission-based schemes, while non-sales
personnel receive monthly salaries. Discretionary
bonuses may be awarded as an incentive for better
performance. About 2% of the Group’s manpower was
employed in overseas subsidiaries and paid on scales
and systems relevant to the respective localities and
legislations.

Under the share option scheme of the Group, options
may be granted to directors and employees of the
Group to subscribe for shares in the Company and in
TVB e-Commerce Group Limited.
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From time to time, the Group organises, either in-house
or with other vocational institutions, seminars, courses,
and workshops on subjects of technical interests,

such as industrial safety, management skills and other
related studies, apart from sponsorship of training
programmes that employees may enrol on their own
initiatives. To sustain the long term steady supply

of human resources for production, the Group has
implemented a number of new initiatives during the
Year targeting recruitment, training and development
of talents and staff for TV production in the areas of
design and construction of settings for production,
make-up and costume design, with a view to ensure
that the necessary skills sets are appropriately retained
and developed within our business.
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DIRECTORS

Thomas HUI To

Thomas HUI To

Executive Chairman

Chairman of Executive Committee

Member of Nomination Committee
Member of Investment Committee

Board appointment Mr. Hui, aged 51, was appointed
as the Executive Chairman of the Board on 10 March
2023. Mr. Hui was first appointed as a Non-executive
Director of the Company on 23 April 2015, re-
designated as an Executive Director of the Company
on 21 March 2018 and further re-designated as

a Non-executive Director of the Company and
appointed as the Chairman of the Board on 29

April 2020. In addition, he holds directorship in
certain subsidiaries and a joint venture entity of the
Company.

Competencies and experience Mr. Hui possesses
over 25 years of experience in management and
investment with broad experience and deep
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LI Ruigang

Anthony LEE Hsien Pin

expertise in managing media, entertainment and
internet businesses. Mr. Hui was formerly a director of
KingSoft Corporation Limited, GigaMedia Limited and
JC Entertainment Corporation. Mr. Hui also worked

at Goldman Sachs (Asia) L.L.C., Hong Kong, Metrrill
Lynch & Co. as well as McKinsey & Company. Mr. Hui
is a non-executive director of Shaw Brothers Holdings
Limited, a company listed on the main board of

The Stock Exchange of Hong Kong Limited (“Stock
Exchange”). Mr. Hui is the chief operating officer

and an executive director of CMC Inc. Mr. Hui is a
director of Young Lion Holdings Limited (“YLH"),
Young Lion Acquisition Co. Limited (“YLA”) and

Shaw Brothers Limited (“SBL”) which are substantial
shareholders of the Company.

Qualifications Mr. Hui holds a Master Degree of
Engineering in Electrical Engineering from Cornell
University and a Bachelor Degree of Science in
Electrical Engineering from the University of
Wisconsin, Madison.



Kenneth HSU Kin Dr. William LO Wing Yan

JP

LI Ruigang

Non-executive Director

Member of Executive Committee
Member of Remuneration Committee

Board appointment Mr. Li, aged 54, was appointed

as a Non-executive Director of the Company and the
Vice Chairman of the Board on 17 October 2016. He

ceased to be the Vice Chairman on 29 April 2020. In

addition, Mr. Li holds directorship in a subsidiary of

the Company.

Competencies and experience Mr. Li is the founding
chairman and CEO of CMC Inc. (together with its
affiliates, “CMC”) and founding partner of CMC Capital
Partners. Mr. Li has rich operational experience,
investment track record and in-depth insight into
China’s media and entertainment industry. Mr. Li

Dr. Allan ZEMAN Felix FONG Wo

GBM, GBS, JP BBS, JP

has led CMC to create many industry champions
across the sectors of media, entertainment, lifestyle,
technology and consumer. Mr. Li was the chairman
and president of Shanghai Media Group (SMG). Mr. Li
is the chairman and a non-executive director of Shaw
Brothers Holdings Limited, which is listed on the
main board of the Stock Exchange. Mr. Li holds share
interest in the Company through his interest in YLH,
YLA and SBL, all of which are substantial shareholders
of the Company. Mr. Li is a director of YLH, YLA and
SBL. Mr. Li is a board member of Special Olympics.

Qualifications Mr. Li holds a Master Degree of Arts
and a Bachelor Degree of Arts of Journalism from
Fudan University.
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DIRECTORS

Anthony LEE Hsien Pin
Non-executive Director
Chairman of Investment Committee
Member of Nomination Committee

Board appointment Mr. Lee, aged 66, was appointed
as a Non-executive Director of the Company on

3 February 2012. Mr. Lee was an Alternate Director

to the late Mrs. Christina Lee Look Ngan Kwan, his
mother, a former Non-executive Director of the
Company, between 3 September 2002 and 3 February
2012.

Competencies and experience Mr. Lee is a non-
executive director of Hysan Development Company
Limited, a company listed on the main board of the
Stock Exchange, and a director of Lee Hysan Company
Limited.

Qualifications Mr. Lee received a Bachelor of Arts
Degree from Princeton University and a Master of
Business Administration Degree from The Chinese
University of Hong Kong.

Kenneth HSU Kin
Non-executive Director

Board appointment Mr. Hsu, aged 75, was appointed
as a Non-executive Director of the Company on 2
December 2020.

Competencies and experience Mr. Hsu was formerly
the vice president and managing director of the

Asia Pacific operations of Johnson Controls Inc., a
publicly-listed American Irish-domiciled multinational
conglomerate. Prior to that, Mr. Hsu worked for the
Government of the Republic of Singapore. Mr. Hsu is
a licensed professional engineer in Hong Kong, the
UK and the US. He was the Chairman of the Engineers
Registration Board, a HKSAR statutory board. Mr. Hsu
was an active participant in the Hong Kong Institution
of Engineers and had chaired many of its boards and
committees. In recognition of his contributions to the
profession, Mr. Hsu was a recipient of the Institution’s
prestigious President’s Award in 2010. Mr. Hsu holds
share interest in the Company through his interest

in YLH, YLA and SBL, all of which are substantial
shareholders of the Company. Mr. Hsu is a director of
YLH, YLA and SBL.
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Qualifications Mr. Hsu holds a bachelor’s degree in
Electrical Engineering from the University of Hong
Kong, and post-graduate academic qualifications
from the National University of Singapore and the
University of Utah.

Dr. William LO Wing Yan Jp
Independent Non-executive Director
Chairman of Audit Committee
Member of Nomination Committee
Member of Regulatory Committee

Board appointment Dr. Lo, aged 63, was appointed
as an Independent Non-executive Director of the
Company on 11 February 2015.

Competencies and experience Dr. Lo is an
independent non-executive director of CSI

Properties Limited, Jingrui Holdings Limited and OCI
International Holdings Limited, all of which are listed
on the main board of the Stock Exchange. Dr. Lo is an
independent non-executive director of US NASDAQ
listed Regencell Bioscience Holdings Limited. Dr. Lo
is an experienced executive in the TMT (technology,
media and telecommunications) and the consumer
sectors. He started his career in McKinsey & Company
Inc. as a management consultant and held senior
positions in China Unicom, Hongkong Telecom,
Citibank HK, I.T Limited, South China Media Group
and Kidsland International Holdings Limited in the
past, and has been the chief financial officer of I.T
Limited and Kidsland International Holdings Limited.
Dr. Lo is the founding governor of the Charles K.

Kao Foundation for Alzheimer’s Disease and the ISF
Academy as well as the present chairman of Junior
Achievement HK.

Qualifications Dr. Lo graduated from Cambridge
University with a M. Phil. Degree in Pharmacology
and a Ph.D. Degree in Molecular Neuroscience.

Dr. Allan ZEMAN GBMm, GBs, JP
Independent Non-executive Director
Chairman of Remuneration Committee
Member of Audit Committee

Member of Nomination Committee

Board appointment Dr. Zeman, aged 75, was
appointed as an Independent Non-executive Director
of the Company on 1 April 2015.



Competencies and experience Dr. Zeman is the
chairman of Lan Kwai Fong group and the Lan Kwai
Fong Association in Hong Kong. Dr. Zeman serves as a
non-executive chairman of Wynn Macau, Limited, an
independent non-executive director of Fosun Tourism
Group, Sino Land Company Limited, Tsim Sha Tsui
Properties Limited and is a non-executive director of
Pacific Century Premium Developments Limited, all
of which are listed on the main board of the Stock
Exchange. Dr. Zeman has been very involved in
government services as well as community activities.
Dr. Zeman was the chairman of Hong Kong Ocean
Park from July 2003 to June 2014, and was the
honorary advisor of the Park from 2014 to 2022.

Dr. Zeman was also a member of the board of West
Kowloon Cultural District Authority from 2008 to
2016, and is now an honorary advisor of the Authority
and the chairman of its Commercial Letting Panel.

He serves as the board of director of the Alibaba
Entrepreneurs Fund. Dr. Zeman is the governor of the
board of governors of Our Hong Kong Foundation. Dr.
Zeman is also a member of the board of governors of
The Canadian Chamber of Commerce in Hong Kong
and the vice patron of the Hong Kong Community
Chest. Dr. Zeman is a member of the Task Force on
Promoting and Branding Hong Kong, a member of
the Chief Executive’s Council of Advisers of the Hong
Kong Special Administrative Region, a member of
the Cultural Commission of the Hong Kong Special
Administrative Region and a member of the Human
Resources Planning Commission of the Hong Kong
Special Administrative Region.

Qualifications Dr. Zeman is a holder of Honorary
Doctorate of Laws Degree from The University

of Western Ontario, Canada. In 2012, he was

awarded Honorary Doctorate Degrees of Business
Administration from City University of Hong Kong and
The Hong Kong University of Science and Technology.
In November 2019, Dr. Zeman was awarded Honorary
Doctorate Degree of Business Administration by The
Open University of Hong Kong (now known as Hong
Kong Metropolitan University). In 2001, Dr. Zeman
was appointed a Justice of the Peace in Hong Kong.
He was awarded the Gold Bauhinia Star in 2004 and
the Grand Bauhinia Medal in 2011.

Felix FONG Wo BBs, Jp

Independent Non-executive Director
Chairman of Nomination Committee
Chairman of Regulatory Committee
Member of Audit Committee
Member of Remuneration Committee

Board appointment Mr. Fong, aged 73, was
appointed as an Independent Non-executive Director
of the Company on 3 December 2019.

Competencies and experience Mr. Fong is a
practicing solicitor in Hong Kong and is also qualified
in Canada and England. He is appointed by the
Ministry of Justice of China as one of the China-
Appointed Attesting Officers in Hong Kong. Mr. Fong
is a consultant and the founding partner of the Hong
Kong law firm, King & Wood Mallesons (formerly
known as Arculli Fong & Ng), and has practiced law
for over 40 years, including eight years in Toronto.
Mr. Fong is an independent non-executive director
of a number of listed companies, namely Greenland
Hong Kong Holdings Limited, Guangdong Land
Holdings Limited, Howkingtech International Holding
Limited and Vesync Co., Ltd, whose shares are listed
on the Stock Exchange. Mr. Fong is a member of the
Guangdong Provincial Committee of Chinese People’s
Political Consultative Conference (9th and 10th
Sessions), a director of the China Overseas Friendship
Association, a director of the Shanghai Chinese
Overseas Friendship Association and an executive
director of the Guangdong Overseas Friendship
Association. He is a director of the Hong Kong
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Basic Law Institute and also the former chairman

of the Advisory Council on Food and Environment
Hygiene and a former member of the Hong Kong
Communications Authority. Mr. Fong is a member
of the first Election Committee for the purposes of
electing the Chief Executive for HKSAR, a founding
member of the Canadian International School of
Hong Kong and a visiting professor of the School of
Law of Sun Yat-sen University, China.
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SENIOR MANAGEMENT

Eric TSANG Chi Wai SIU Sai Wo

Eric TSANG Chi Wai
General Manager (Content Operations)
Member of Executive Committee

Competencies and experience Mr. Tsang, aged

70, was appointed as General Manager (Content
Operations) on 27 September 2021. He rejoined TVB
on 21 January 2021 as Deputy General Manager
(Non-Drama, Music Production & Programme). He also
holds directorships in a number of the subsidiaries
of the Company. He has overall responsibilities

of TVB’s key content operations, including the
creation of various types of content (non-drama, co-
produced drama, music) and the acquisition and
curation of programmes. Mr. Tsang is a veteran actor
and producer in Hong Kong's film and television
industry with an extensive network of contacts and
has established wide influence in the entertainment
industry in the region. Mr. Tsang has committed to
groom young talents, has considerable caring for
performing arts, charities and the communities, and
often organises large-scale fund-raising activities for
benefit of the disadvantaged groups.
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Desmond CHAN Shu Hung

Rex CHING Chit lan LEE Hock Lye

Mr. Tsang holds/held various important positions of
the performing arts industry in Hong Kong, including
the executive chairman of the Association for
Betterment of Hong Kong’s Entertainment Industry in
Mainland China (HKEIMC), the president of the Hong
Kong Performing Artistes Guild and the vice chairman
of the board of directors of the Hong Kong Film
Awards. Mr. Tsang was granted the Ruziniu Award
(FEF448) by the Ministry of Civil Affairs of the
People’s Republic of China in 1993 and the Medal

of Honor by the government of the HKSAR on

1 July 2008. He was an elected member of the
Standing Committee of the Chinese People’s

Political Consultative Conference of Jiangmen City,
Guangdong Province in 2011, and the honorary
chairman of the World Trade Federation. Mr. Tsang
was awarded an Honorary Doctorate Degree of
University of Colorado Boulder in 2006.



SIU Sai Wo
General Manager (Business Operations)
Member of Executive Committee

Competencies and experience Mr. Siu, aged 61, was
appointed as General Manager (Business Operations)
on 4 October 2021. He is responsible for overseeing
marketing and sales operations across TVB’s various
platforms as well as directing all internal and external
corporate communication activities and formulating
the Group’s overall brand strategy. He also holds
directorships in a number of the subsidiaries of

the Company. Prior to joining TVB, Mr. Siu was an
executive director and the chief executive officer of
Sing Tao News Corporation Limited. He held various
senior positions at a number of leading Chinese
newspaper companies in Hong Kong and has worked
in the print media industry over 35 years. Mr. Siu

is currently a member of Export Panel on Public
Relations Strategy for Lantau Development and
Conservation. He obtained a Bachelor of Journalism
and Communication Degree from The Chinese
University of Hong Kong in 1985.

Desmond CHAN Shu Hung
Deputy General Manager

(Legal and International Operations)
Member of Regulatory Committee

Competencies and experience Mr. Chan, aged 56,
was appointed as Deputy General Manager (Legal
and International Operations) in July 2016. He has
doubled as the Acting Company Secretary since July
2022. He joined TVB as General Counsel in May 2010
and was appointed as Assistant General Manager in
December 2012. He is responsible for international
operations and legal and regulatory matters of the
Company. Mr. Chan is also the General Manager of
TVBI Company Limited and holds directorships in

a number of the subsidiaries and a joint venture
entity of the Company. Mr. Chan has had extensive
experience in television and telecommunications
industries. He worked at Asia Television Limited from
1994 to 1999, and i-Cable Communications Limited
from 1999 to 2010. Mr. Chan received Master of Laws

degrees from City University of Hong Kong, Renmin
University of China and University of Strathclyde

of United Kingdom respectively. He is a solicitor of
HKSAR (not currently in private practice).

Rex CHING Chit
Group Chief Technology Officer

Competencies and experience Mr. Ching, aged 48,
was appointed as Group Chief Technology Officer

in September 2021 to lead the development and
dissemination of technology across all business
groups within TVB. He was also appointed as
President of MyTV Super Group in January 2022 for
overseeing the business, operations and technology
development. Mr. Ching also holds directorships

in certain subsidiaries of the Company. He joined
TVB as Head of Technical Engineering in October
2014. Before joining TVB, Mr. Ching worked in PCCW
Solution to lead the IT development for nowTV. He
has 25 years of extensive experience in OTT, IT and
Telecommunication industries. Mr. Ching holds a
Bachelor of Electrical and Electronics Engineering and
Master of Economics from The University of Hong
Kong. He is also the Corporate Member of The Hong
Kong Institution of Engineers.

lan LEE Hock Lye

Head of Corporate Development
and Acting Chief Financial Officer

Member of Investment Committee
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Competencies and experience Mr. Lee, aged 51,
joined TVB in December 2021 as Head of Corporate
Development and was appointed as the Acting Chief
Financial Officer in July 2022. He holds directorships
in a number of the subsidiaries of the Company.

Mr. Lee holds a Bachelor’s degree in Engineering
from King's College London. His career prior to TVB
includes senior positions in Goldman Sachs, where
he was an executive director of investment banking;
and in PSA International, where he served as CFO

of the Northeast Asia region, then as head of group
strategy.
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SENIOR MANAGEMENT

Kevin TSE Wai Kwong YUEN Chi Wai

Kevin TSE Wai Kwong
Assistant General Manager
(Human and Production Resources)

Competencies and experience Mr. Tse, aged 66,
joined TVB in November 1978 and was appointed

as the Assistant General Manager (Human and
Production Resources) in July 2016. He holds
directorship in a subsidiary of the Company. Mr. Tse
received Master of Business Administration degree
from The Open University of Hong Kong (now

known as Hong Kong Metropolitan University) and
has extensive expertise and experience in Business
Administration and resources management of TV
Broadcasting and Production operations. His existing
role involves overseeing Group’s Human Resources
and Administration as well as various aspects of
Production Resources functions, including Engineering,
Production Facilities, Art Setting, Wardrobe, Make Up
and Hairdressing etc. for the supporting of Drama and
Non-Drama production.
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Catherina TSANG Lai Chun  Bonnie WONG Tak Wei

Virginia LOK Yee Ling

YUEN Chi Wai
Assistant General Manager
(News and Information Services)

Competencies and experience Mr. Yuen, aged 68, was
appointed as Assistant General Manager (News and
Information Services) in 2016 and is responsible for
the production of all news, financial, information and
sports programs of TVB.

Mr. Yuen is a veteran journalist. He joined the TVB News
Department in 1977 and has successively served as
News Reporter, Anchor, News Editor, Managing Editor,
Executive Producer, Public Affairs Manager and News
Controller.

Mr. Yuen graduated from the Communication
Department of Hong Kong Baptist College in 1978.



Catherina TSANG Lai Chun
Assistant General Manager (Drama Production)

Competencies and experience Ms. Tsang, aged 72,
was appointed as the Assistant General Manager
(Drama Production) at TVB in 2016. Ms. Tsang is a highly
esteemed management figure within the television
industry. As the head of the drama division at TVB, she
has consistently demonstrated strategic leadership in
guiding her team to achieve optimal performance since
she joined TVB in 1974. She has been instrumental in
unearthing compelling narratives and nurturing talent
in acting and production, combining these elements to
create a series of influential and successful television
works for TVB.

Ms. Tsang's management and execution skills are

fully evident in the series she has produced. Her
productions are not only beloved by audiences but
have also had a significant positive impact on TVB's
brand image and commercial revenue. In 2022, she
received the prestigious “Honorary Achievement
Award", in recognition of her professional achievements
in television production, affirming her leadership status
in the industry, as well as her significant contribution to
elevating the television station’s brand value.

Bonnie WONG Tak Wei
Assistant General Manager
(Corporate Communications)

Competencies and experience Ms. Wong, aged 51,
was appointed Assistant General Manager (Corporate
Communications) on 1 January 2024. She now heads
the Corporate Communications Division, managing
areas including Publicity, Corporate & Community
Relations, Digital & Social Media Management, and
China Affairs, as well as overseeing the TVB, Staff &
Artistes Fund for Charities Limited. With an MBA and
over two decades of experience in Hong Kong's film
and television industry, Ms. Wong has focused on
reforming traditional program promotion strategies
and Group's corporate communication project
management since she joined TVB in 2021. Beginning
her media career at Star TV in the early '90s as a
producer for international music channels, Ms. Wong
later transitioned to the film industry, as an executive
producer. Her extensive tenure as a media and
publicity consultant for the Hong Kong Film Awards
Association spans over twenty years. The Hong Kong

SAR Government has recognized her contributions with
appointments to the Hong Kong Film Development
Council and, in 2023, as vice-chairman of the Film &
Media Arts section of the Hong Kong Arts Development
Council. Her industry experience and professional
knowledge are essential to advancing our corporate
communications.

Virginia LOK Yee Ling
Assistant General Manager
(Talent Management and Development)

Competencies and experience Miss Lok, aged

67, is currently Assistant General Manager (Talent
Management and Development) of the Company.

She first joined TVB in November 2003 as Assistant
Controller (Talent), and was promoted to Deputy
Controller (Production Resources) in May 2004 and
Controller (Production Resources) in January 2008, and
to her current position in July 2016. In addition, Miss
Lok holds directorships in a number of subsidiaries,
joint venture entities and associates of the Company.
Miss Lok is responsible for overseeing the management
and development of the Group's talents, including the
career development, managing, recruiting, retaining
training and promotion of artistes, which would ensure
the smooth operation and continuous development

of the talent team. A number of our artiste supporting
teams are also under Miss Lok’s management, including
dance, stunt, dubbing and contest coordination, so as
to fully support on TV production and programming.
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Miss Lok has over 40 years of experience in film and
TV entertainment industry. From 1978 to 1982, Miss
Lok started to work as assistant director (Drama) in
Commercial Television and Rediffusion Television
Limited (“RTV”) and was promoted to director (Drama)
in RTV. From 1983 to 1993, Miss Lok took up the
positions of line producer and executive producer in
sizable movie production companies, including Shaw
Brothers (Hong Kong) Limited.

Miss Lok is currently executive director of Shaw
Brothers Holdings Limited, which is listed on the main
board of the Stock Exchange. She is also the executive
committee member of Hong Kong Motion Picture
Industry Association Limited and Movie Producers and
Distributors Association of Hong Kong Limited.
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The Directors submit their report together with the
audited financial statements for the year ended 31
December 2023.

PRINCIPAL ACTIVITIES AND SEGMENT
INFORMATION

The principal activities of the Company are terrestrial
TV broadcasting, together with programme production
and distribution, and other TV-related activities. The
principal activities of the principal subsidiaries are
detailed in Note 44 to the consolidated financial
statements.

An analysis of the Group’s performance for the year
by operating segments is set out in Note 5 to the
consolidated financial statements.

RESULTS, APPROPRIATIONS AND
DISTRIBUTABLE RESERVES

The results of the Group for the year are set out in the
consolidated income statement on page 128.

Distributable reserves of the Company amounted
to HK$1,835,375,000 at 31 December 2023 (2022:
HK$2,301,300,000).

DIVIDEND

The Board of Directors did not recommend the
payment of a dividend for the year ended 31 December
2023.

CLOSURE OF REGISTER OF MEMBERS

The Register of Members of the Company will be closed
from Friday, 31 May 2024 to Friday, 28 June 2024, both
dates inclusive, (“Book Close Period”) for the purpose
of determining shareholders’ entitlement to attend and
vote at the annual general meeting of the Company to
be held on Friday, 28 June 2024 (“2024 AGM"). During
the Book Close Period, no transfer of shares will be
registered. The Register of Members of the Company
will be re-opened on Saturday, 29 June 2024.
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In order to be entitled to attend and vote at the 2024
AGM, all share transfer documents accompanied by

the relevant share certificates must be lodged with the
Company’s Share Registrar, Computershare Hong Kong
Investor Services Limited at Shops 1712-1716, 17th
Floor, Hopewell Centre, 183 Queen’s Road East, Wan
Chai, Hong Kong, for registration not later than 4:30 p.m.
on Thursday, 30 May 2024.

DONATIONS

Charitable and other donations made by the Group
during the year amounted to HK$50,000.

SHARE ISSUED IN THE YEAR

On 6 June 2023 and 20 June 2023, 155,500 new
ordinary shares and 62,500 new ordinary shares

were issued for consideration of HK$723,075 and
HK$290,625, respectively, as a result of the exercise
of share options granted under the share option
scheme of the Company. Details of the share capital
information of the Company are set out in Note 19 to
the consolidated financial statements.

FIVE-YEAR FINANCIAL REVIEW

A summary of the results and of the assets and
liabilities of the Group for the last five financial years is
set out on page 120.

BUSINESS REVIEW

A detailed review on business performance of the
Group for the year ended 31 December 2023 and future
prospects of the Group are set out in the sections
headed “Chairman’s Statement” and “Management
Discussion and Analysis”. Further discussion and
analysis as required under Schedule 5 to the Hong
Kong Companies Ordinance, including a discussion

of the principal risks and uncertainties facing the
Group can be found in the section headed “Corporate
Governance Report”. The discussion on environmental
policies and performance, compliance with relevant
laws and regulations, and relationships with the
stakeholders are provided in the “2023 Environmental,
Social and Governance Report” which is available on
the Company’s website at https://corporate.tvb.com.
These discussions form part of this Directors’ Report.



DIVIDEND POLICY

The Board supports a policy to provide a steady
dividend return to shareholders. The Company adopted
a written dividend policy at the Board Meeting on 6
December 2018.

Dividend distribution to the Company’s shareholders
should be approved by its shareholders or Directors,
where appropriate. Directors may declare and pay
such interim dividend as appears to the Directors to
be justified by the profits of the Company and special
dividend of such amounts out of distributable funds
of the Company as they think fit. No dividend shall
be payable except out of the profits of the Company
available for distribution.

DIRECTORS

The Directors of the Company during 2023 were, and at
the date of this Annual Report are, as follows:

Executive Chairman

Thomas Hui To (re-designated from Chairman and
Non-executive Director to Executive Chairman on
10 March 2023)

Non-executive Directors
Li Ruigang

Anthony Lee Hsien Pin
Kenneth Hsu Kin

Independent Non-executive Directors

William Lo Wing Yan

Allan Zeman

Felix Fong Wo

Belinda Wong Ching Ying (retired on 31 May 2023)

The Company issued letters of appointment for all
Directors setting out the key terms and conditions of
their appointments.

Pursuant to the Company’s Articles of Association
(“Articles”), any director appointed by the Company

in general meeting shall hold office until the next
following annual general meeting of the Company and
shall then be eligible for re-election at the meeting.
Any director appointed by the Board shall hold office
only until the next following general meeting of the
Company and shall then be eligible for election at

the meeting. Subsequently, directors will be subject

to retirement and re-election at every third annual
general meeting of the Company following his/her last
election or re-election.

Mr. Li Ruigang and Mr. Felix Fong Wo who retired at
the Company’s annual general meeting held on 31
May 2023 (“2023 AGM”) were successfully re-elected

as Director at the 2023 AGM, and Ms. Belinda Wong
Ching Ying who did not offer herself for re-election at
the 2023 AGM in order to allocate more time for her
other business commitments retired on 31 May 2023.
Ms. Wong has confirmed that she has no disagreement
with the Board, and that she is not aware of any matter
relating to her retirement that needs to be brought to
the attention of the Shareholders.

Details of Directors who are subject to retirement for
re-election at the 2024 AGM, are set out in a circular
which will be sent to the shareholders of the Company
together with the notice of the 2024 AGM.

DIRECTORS OF THE SUBSIDIARIES

A list of names of all the directors who have served
on the boards of Company’s subsidiaries during 2023
and up to the date of this report is available on the
Company’s website at https://corporate.tvb.com.
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DIRECTORS’ SERVICES CONTRACTS

None of the Directors of the Company has a service
contract with the Company which is not determinable
within one year, without payment of compensation,
other than statutory compensation.

BIOGRAPHICAL INFORMATION
OF DIRECTORS AND SENIOR
MANAGEMENT

The biographical information of Directors and members
of Senior Management are set out on pages 66 to 73 of
this Annual Report.
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DIRECTORS' INTERESTS IN COMPETING
BUSINESSES

Interests of Directors in companies which are
considered to compete or likely to compete, either
directly or indirectly with the principal business of the
Group, are required to be disclosed pursuant to Rule
8.10 of the Rules Governing the Listing of Securities
(“Listing Rules”) on The Stock Exchange of Hong Kong
Limited (“Stock Exchange”). As at 31 December 2023,
these competing businesses are set out below.

Mr. Li Ruigang, a Non-executive Director of the
Company, is the founding chairman and CEO of CMC
Inc. and founding partner of CMC Capital Partners
(CMC Inc. and CMC Capital Partners, together with
their affiliates, are collectively referred to as “CMC")
and through CMC has certain deemed interests

as a substantial shareholder and/or holds certain
directorships in companies within CMC which are
engaged in the businesses of television programme
licensing and distribution and e-commerce in mainland
China (“Interested Companies”).

Besides the Interested Companies, Shaw Brothers
Holdings Limited (“Shaw Brothers Holdings”), a
company incorporated in the Cayman Islands whose
shares are listed on the main board of the Stock
Exchange, is principally engaged in the business of
investment in films, drama and non-drama productions
and artiste and event management. TVB together with
CMC are interested in approximately 29.94% of the
shares of Shaw Brothers Holdings. Currently, Mr. Li is
the chairman and a non-executive director of Shaw
Brothers Holdings.

Mr. Thomas Hui To, Executive Chairman of the Company,
is also a director of CMC Inc. which has interests in the
Interested Companies. At the same time, Mr. Hui is a
non-executive director of Shaw Brothers Holdings, and
is a member of its executive committee.

The Interested Companies and/or Shaw Brothers
Holdings may be considered to be in businesses which
compete or are likely to compete with the programme
production, the programme licensing and distribution
and e-commerce businesses of the Company. However,
as the Interested Companies and Shaw Brothers
Holdings operate independently of, and at arm’s
length from, the businesses of the Company, and
taking into account that the programme production,
the programme licensing and distribution and the
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e-commerce businesses of the Interested Companies,
Shaw Brothers Holdings and the Company taken
together only represent a small percentage of the

total market for programme production, programme
licensing and distribution and e-commerce in mainland
China, the impact on competition is considered
insignificant.

Nevertheless, the Company has adopted the following
internal control measures with a view to enhancing its
corporate governance and managing any potentially
conflicted transaction or business decision should it
arise:

1. The Company will maintain a sufficient number of
independent directors in order to advise on any
conflicted transaction or business decision should
it arise, and to ensure that the interests of its
general body of shareholders will be adequately
represented.

2. Transactions, if any, between TVB and CMC and/or
TVB and Shaw Brothers Holdings will be handled
by the other directors of the Company. In the
event that such transactions require approval of
the Board, Mr. Li and Mr. Hui will abstain from
voting on such transactions.

3.  Before approving any transaction between TVB
and CMC and/or TVB and Shaw Brothers Holdings,
the Board should be satisfied that the terms
(e.g. pricing) of such transaction are fair and
reasonable, on normal commercial terms and in
the interests of the Company and its shareholders.

4.  Where necessary, the Company will engage
independent consultants and/or legal advisers
to provide advice to the Board, the independent
Directors (when applicable), and/or the relevant
Directors.

In view of the above safeguards, the Board is of the
view that the Group is and should remain to be
capable of carrying on its business independently of,
and at arm’s length from, the business of the Interested
Companies and/or Shaw Brothers Holdings.

Save as disclosed above, none of the Directors of the
Company has any interest in any business apart from
the Group’s business, which competes or is likely to
compete, either directly or indirectly, with the Group’s
business.



DIRECTORS’ INTERESTS IN SHARES

At 31 December 2023, the interests and short positions of the Directors and chief executive in the shares and
underlying shares of the Company and any of its associated corporations (within the meaning of Part XV of the
Securities and Futures Ordinance (Chapter 571 of the Laws of Hong Kong) (“SFQO")), as recorded in the register required
to be kept under Section 352 of the SFO, or as otherwise notified to the Company and the Stock Exchange pursuant
to the Model Code for Securities Transactions by Directors of Listed Issuers (“Model Code”) set out in Appendix C3 of
the Listing Rules are set out below:

Long Positions in the Shares of the Company

Number of ordinary shares held

Percentage
Personal Family Corporate Other Total of issued

Name of Director interests interests interests interests interests shares®
Kenneth Hsu Kin - - 96,817,527 - 96,817,527 22.09%
Li Ruigang - - 96,817,527 - 96,817,527 22.09%

Notes :

Duplication of shareholdings occurred between parties* shown in the table here and below under the sub-heading of “Substantial
Shareholders’ Interests in Shares”.

(@)  Percentage of issued shares was based on 438,218,000 ordinary shares of the Company in issue.

(b)  Mr. Kenneth Hsu Kin (“Mr. Hsu”) was deemed to be interested in these 96,817,527 shares held by Shaw Brothers Limited, an
indirect wholly-owned subsidiary of Young Lion Holdings Limited, which was controlled by Mr. Hsu through Ever Port Limited
(see below Note (c) under the sub-heading of “Substantial Shareholders’ Interests in Shares” for details).

(c)  Mr. Li Ruigang was deemed to be interested in these 96,817,527 shares held by Shaw Brothers Limited. Such interests were
held indirectly through CMC M&E Acquisition Co. Ltd. (see below Note (d) under the sub-heading of “Substantial Shareholders’
Interests in Shares” for details).
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Long Positions in the Underlying Shares of the Company

Number of underlying shares held

Percentage
Personal Family  Corporate Other Total of issued

Name of Director interests interests interests interests interests shares®
Thomas Hui To 4,000,000 - - - 4,000,000 0.91%

Notes:
(@)  Percentage of issued shares was based on 438,218,000 ordinary shares of the Company in issue.
(b)  These interests in the underlying shares of the Company represented interests in share options granted to the Director under

the share option scheme of the Company, details of which are set out below under the sub-heading “Share Option Scheme”.

Long Positions in the Shares of the Associated Corporation of the Company

Number of shares held

Percentage
Name of associated Name of  Personal Family Corporate Other Total of issued
corporation Director interests  interests  interests interests interests shares®
Shine Investment Limited Li Ruigang - - 102® - 102 85.00%

Notes:

(@)  Percentage of issued shares of associated corporation was based on the total number of Class A shares of the associated
corporation in issue.

(b)  These 102 shares of Shine Investment Limited were held by Shine Holdings Cayman Limited through certain corporations
which were controlled by Mr. Li Ruigang.

Save for the information disclosed above, at 31 December 2023, none of the Directors or chief executive of the

Company had any interests or short positions in the shares, underlying shares and debentures of the Company or any

of its associated corporations (within the meaning of Part XV of the SFO), as recorded in the register required to be

kept under Section 352 of the SFO, or as otherwise notified to the Company and the Stock Exchange pursuant to the

Model Code.
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At 31 December 2023, the interests or short positions of the persons (other than the Directors and chief executive
of the Company), being 5% or more of the Company’s issued shares, in the shares and the underlying shares of the
Company as recorded in the register required to be kept under Section 336 of the SFO are set out below:

Long Positions in the Shares of the Company

Number of Percentage of
Name shares held issued shares®
Shaw Brothers Limited® 96,817,527%9@ 22.09%
Young Lion Acquisition Co. Limited 96,817,527#9€) 22.09%
Young Lion Holdings Limited 96,817,527%9@ 22.09%
Ever Port Limited 96,817,527 22.09%
Brilliant Spark Holdings Limited 96,817,527*9 22.09%
CMC Group Corporation 96,817,527%9 22.09%
CMC M&E Holdings Limited 96,817,527 22.09%
CMC M&E Acquisition Co. Ltd. 96,817,527#d© 22.09%
Silchester International Investors LLP 53,577,200 12.23%
Silchester International Investors International Value Equity Trust 25,827,100% 5.89%
Cardy Oval Limited 35,056,1649 8.00%
Gaw Goodwin 35,056,1649 8.00%

Notes:

Duplication of shareholdings occurred between parties* shown in the table here and above under the sub-heading of “Directors’
Interests in Shares”.

Percentage of issued shares was based on 438,218,000 ordinary shares of the Company in issue.
Shaw Brothers Limited (“SBL") was the registered shareholder of 96,817,527 shares of the Company.

SBL was a wholly-owned subsidiary of Young Lion Acquisition Co. Limited (“YLA”), which was in turn a wholly-owned
subsidiary of Young Lion Holdings Limited (“YLH"). YLH was controlled by Ever Port Limited (“EPL"), which was in turn wholly-
owned by Mr. Kenneth Hsu Kin, a Non-executive Director of the Company (“Mr. Hsu”). Therefore, YLA, YLH and EPL were
deemed to be interested in the same 96,817,527 shares held by SBL.
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CMC M&E Acquisition Co. Ltd. (“CMC M&E Acquisition”) was deemed to be interested in the same 96,817,527 shares held by
SBL. Such interests were held through its interest in YLH. CMC M&E Acquisition was a wholly-owned subsidiary of CMC M&E
Holdings Limited, which was in turn a wholly-owned subsidiary of CMC Group Corporation. CMC Group Corporation was
wholly-owned by Brilliant Spark Holdings Limited, which was in turn wholly-owned and controlled by Mr. Li Ruigang.

Mr. Hsu, EPL, CMC M&E Acquisition, YLH, YLA and SBL were the parties of an agreement (“Agreement”) to hold the interest in
these 96,817,527 shares of the Company. The Agreement was an agreement to which Section 317 of the SFO applied.

Silchester International Investors LLP was deemed to be interested in the shares held by Silchester International Investors
International Value Equity Trust and certain commingled funds, in the capacity of investment manager.

These interests in underlying shares (being unlisted physically settled derivatives) represent 35,056,164 shares to be issued
to Cardy Oval Limited upon exercise of the conversion right attached to the convertible bonds due 2028 in principal amount
of HK$156 million at an initial conversion price of HK$4.45 per conversion share issued by the Company to Cardy Oval
Limited pursuant to a subscription agreement dated 16 August 2023. Mr. Gaw Goodwin was deemed to be interested in the
underlying shares held by his wholly-owned subsidiary, Cardy Oval Limited.

Save for the information disclosed above, at 31 December 2023, no other persons (other than the Directors or chief
executive of the Company) had any interests or short positions in the shares and underlying shares of the Company as
recorded in the register required to be kept under Section 336 of the SFO.
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SHARE OPTION SCHEME

The Company adopted a share option scheme
(“Option Scheme”) at its annual general meeting on
29 June 2017 (“Adoption Date”). The Option Scheme
is designed to provide the scheme participants with
the opportunity to acquire proprietary interests in the
Company, thereby encouraging the grantees of such
options to work towards enhancing the value of the
Company and for the benefit of the Company and its
shareholders as a whole.

Basically, the Option Scheme shall be valid for ten years
from the Adoption Date. The Board or its delegated
Committee may at its discretion grant share options to
eligible participants (including a director, an employee
of the Company or its affiliate; a representative,
manager, agent, contractor, advisor, consultant,
distributor or suppliers providing service or goods to
the Company or its affiliate; a customer or joint venture
partner of the Company or its affiliate; a trustee of any
trust established for the benefit of employees of the
Company or its affiliate, any other class of participants
which the Board or its delegated Committee considers
to have contributed or may contribute by way of
different forms of cooperation for development and
growth of the Company).

The exercise price/subscription price in respect of any
options must be at least the higher of (a) the closing
price of the shares as shown in the daily quotations
sheet of the Stock Exchange on the relevant date of
grant (which must be a business day) in respect of such
option; and (b) the average of the closing price of the
shares as shown in the daily quotations sheet of the
Stock Exchange for the five business days immediately
preceding the relevant date of grant in respect of such
option.

The offer of a grant of options may be accepted
within 28 days from the date of grant upon payment
of HK$1.00 by the grantee as consideration for the
acceptance of the offer.
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The maximum entitlement of each eligible participant
(excluding any options lapsed) in any 12-month period
shall not exceed 1% of the shares in issue at the
relevant time. For options granted or to be granted to
an independent non-executive director or a substantial
shareholder of the Company or any of their respective
associates, the said limit is 0.1% of the shares in issue.
Any further grant of share options in excess of such
limits shall be subject to shareholders’ approval at
general meeting.

The Board shall, in accordance with the provisions

of the Option Scheme, be entitled to make an offer

to such eligible participants as it may in its absolute
discretion. The offer shall specify the terms on which
the option is to be granted. Such terms may at the sole
discretion of the Board, include, among other things,
the minimum period for which an option must be held
before it can be exercised, a performance target (if
any) that must be achieved before an option can be
exercised in whole or in part, and/or any other terms,
all of which may be imposed (or not imposed) either
on a case-by-case basis or generally.

An option may be exercised in accordance with the
terms of the Option Scheme at any time during an
option period to be notified by the Board to each
grantee, within which the shares must be taken up.
The option period will be determined by the Board

in its absolute discretion, save that no option may be
exercised later than 10 years from the date of grant.
Any option not exercised within the option period shall
lapse and determine.

At 1 January 2023, there were 17,450,000 options
available for grant under the Option Scheme. During
the year, 218,000 options were exercised, 9,500,000
options were lapsed and no option was granted.
Accordingly, the number of shares that may be
issued in respect of options granted during the year
is nil. As at 31 December 2023, there were 26,950,000
options available for grant under the Option Scheme.



As at 31 December 2023, options exercisable into a total of 16,632,000 shares of the Company remained outstanding.

As of the Adoption Date and the date of this Annual Report, the number of shares of the Company issuable pursuant
to the Option Scheme was 43,800,000 shares (equivalent to 10% of the total issued shares of the Company on the
Adoption Date and the date of this Annual Report).

Details of movement in the options during 2023 are set out below:

Number of options held Closing
price of the
Company's
Outstanding Outstanding shares
at  Granted Exercised Cancelled  Lapsed at  Exercise  immediately
1 January during  during  during  during 31 December price before the  Exercise
Name of grantee  Date of grant 2023  theyear theyear® theyear the year 2023 pershare  dateof grant  period
Director
Thomas HuiTo® 22 March 2018 2,000,000 - - - (2,000,000) - HK$25.84 HK$25.90  Note®
25 May 2022 4,000,000 - - - - 4,000,000  HK$4.65 HK$450  Note®
Employees
(In aggregate) 22 March 2018 7,250,000 - - - (7,250,000) - HK$25.84 HK$2590  Note®
25May 2022 13,100,000 - (218,000) - (2500000 12,632,000  HK$4.65 HK$450  Note®
Total 26,350,000 - (218,000) - (9,500,000) 16,632,000
Notes:

(@  The validity period of the options granted on 22 March 2018 (“2018 Options”) is 5 years, from 22 March 2018 to 22 March
2023 (both dates inclusive). The vesting periods of the 2018 Options are set out below:

(i) 20% of the 2018 Options shall be exercisable from 1 December 2018 to 22 March 2023 (both dates inclusive);
(i)  20% of the 2018 Options shall be exercisable from 1 December 2019 to 22 March 2023 (both dates inclusive);
(iii)  20% of the 2018 Options shall be exercisable from 1 December 2020 to 22 March 2023 (both dates inclusive);
(iv)  20% of the 2018 Options shall be exercisable from 1 December 2021 to 22 March 2023 (both dates inclusive); and
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(v)  20% of the 2018 Options shall be exercisable from 1 December 2022 to 22 March 2023 (both dates inclusive).

(b)  The validity period of the options granted on 25 May 2022 (“2022 Options”) is 10 years, from 25 May 2022 to 24 May 2032 (both
dates inclusive). The vesting periods of the 2022 Options are set out below:

(i) 25% of the 2022 Options shall be exercisable from 25 May 2023 to 24 May 2032 (both dates inclusive);

(i)  25% of the 2022 Options shall be exercisable from 25 May 2024 to 24 May 2032 (both dates inclusive);
(iii)  25% of the 2022 Options shall be exercisable from 25 May 2025 to 24 May 2032 (both dates inclusive); and
(iv)  25% of the 2022 Options shall be exercisable from 25 May 2026 to 24 May 2032 (both dates inclusive).

() The 2018 Options and the 2022 Options granted to Mr. Thomas Hui To, the Executive Chairman, had been approved by the
Board of Directors (including all Independent Non-executive Directors) at its meeting on 22 March 2018 and 25 May 2022
respectively.

(d)  The weighted average closing price of the shares immediately before the dates on which the options were exercised was
HK$5.82.

(e)  There is no performance target which must be satisfied or achieved before an option can be exercised for the 2018 Options
and 2022 Options.
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In determining the grant of the 2022 Options to

the grantees (including a Director, members of our
senior management and certain employees), the
Remuneration Committee took into account factors
such as the Group’s performance, the grantee’s
performance and past contributions to the Group with
a view to better aligning incentives with long-term
value creation.

The 2022 Options have a vesting period of four years in
equal proportions and the main purposes of the grant
were to recognise the performance and contributions
made by the grantees before the grant and to
encourage the grantees to work towards enhancing
the value of the Company and for the benefit of

the Company and its shareholders as a whole. The
grantees have joined the Group for periods of different
durations, and they are all considered to have shown
satisfactory work performance. Having considered the
aforesaid factors, the Remuneration Committee was
of the view that performance targets and clawback
mechanism were not necessary for the grant of the
2022 Options, and such grant of the 2022 Options
was in line with the purpose of the Option Scheme in
providing a flexible means of giving incentive to and
rewarding participants of the Option Scheme. The
Remuneration Committee was also of the view that
the grant of the 2022 Options aligned the interests

of the grantees with those of the Company and its
shareholders.

The fair value of 2018 Options and 2022 Options at the
grant date are HK$56.6 million and HK$13.6 million
respectively, calculated using the binomial option
pricing model. The significant assumptions used in the
calculation of the values of the share options were as
follows:

For the 2018 Options

Date of grant : 22 March 2018
Contractual Option Life (years) : 5

Exercise price (HKS) : 25.84
Risk-free interest rate (%) 1 1.841
Expected dividend yield (%) : 5.386
Expected volatility (%) 1 26.235
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The risk-free rate is the yield of Hong Kong Exchange
Fund Note with maturity matching the contractual
option life of the share options. The expected dividend
yield is derived from the dividend payment history of
the Company. The expected volatility is the historical
volatility of the Company over the most recent period
commensurate with the contractual life of the share
options and reflects the assumption that the historical
volatility is indicative of future trends.

For the 2022 Options

Date of grant : 25 May 2022
Contractual Option Life (years) : 10

Exercise price (HKS) : 4.65
Risk-free interest rate (%) 1 2.551
Expected dividend yield (%) : 4.84
Expected volatility (%) : 28.58

The risk-free rate is the rate of safety investment,
which is based on the market yield rates of Hong
Kong government bond as of the valuation date. The
expected dividend yield is derived from the dividend
payment history of the Company. The expected
volatility is based on the historical share price
movement of the Company prior to the valuation date
for a period over the option life.

Save as disclosed above, no options were granted,
exercised, cancelled or lapsed in accordance with the
terms of the Option Scheme during 2023. Further
details of the Option Scheme is set out in Note 31 to
the consolidated financial statements.

Save as the information disclosed above in relation to
the Option Scheme, at no time during 2023 or at the
year-end date was the Company, its parent company

or any of its subsidiaries or fellow subsidiaries a party
to any arrangements to enable the Directors of the
Company to acquire benefits by means of acquisition of
shares in, or debentures of, the Company or any other
body corporate.



DIRECTORS’/SUBSTANTIAL
SHAREHOLDERS’ INTERESTS IN
CONTRACTS

The following transactions constituted connected
transactions and continuing connected transactions of
the Company which are subject to the requirements
under Chapter 14A of the Listing Rules:

Continuing Connected Transactions

1. Continuing connected transactions with =835

B H HEFEFRAR (“TVBC”), announced on 28
February 2020

As announced on 28 February 2020, TVBI
Company Limited (“TVBI”), a direct wholly-
owned subsidiary of the Company, entered into a
licence agreement (“2020 Licensing Agreement”)
in relation to the supply of the licensed
programmes in Mainland China (“PRC") and a
supply agreement (“2020 Supply Agreement”)

in relation to the supply of the TV broadcasting
and marketing materials in the PRC with TVBC. As
at the date of entering into the 2020 Licensing
Agreement and the 2020 Supply Agreement, TVBC
was owned as to 70% by the Company and hence
a non wholly-owned subsidiary of the Company.
Mr. Li Ruigang, a Non-executive Director of the
Company, could control more than 10% of the
voting shares in TVBC. Accordingly, TVBC was a
connected subsidiary of the Company and the
entering into of the 2020 Licensing Agreement
and the 2020 Supply Agreement constituted
continuing connected transactions for the
Company which are subject to the annual review,
and reporting and announcement requirements
under the Listing Rules. The voting rights over
TVBC controlled by Mr. Li Ruigang reduced to 9%
on 19 January 2023. Accordingly, TVBC ceased

to be a connected subsidiary of the Company on
19 January 2023. Details of the 2020 Licensing
Agreement and the 2020 Supply Agreement are
as follows:

(@) On 28 February 2020, TVBI and TVBC
entered into the 2020 Licensing Agreement,
pursuant to which TVBI agreed to supply
during the period from 1 April 2020 to
31 March 2023 TVBC with the licensed
programmes as selected by TVBC and grant
an exclusive licence to TVBC, among other

things, (i) to broadcast and exhibit those
selected licensed programmes on wireless
TV, cable TV and satellite TV as well as all
new media platforms, and (ii) to produce,
distribute and sell the sound and video
recordings of the licensed programmes (such
as VCDs, DVDs and other storage media),
within the Mainland. The fee received by
TVBI for the period from 1 January 2023 to
18 January 2023 was HK$9,824,555.

(b)  On 28 February 2020, TVBI and TVBC entered
into the 2020 Supply Agreement, pursuant
to which TVBI agreed to supply during
the period from 1 April 2020 to 31 March
2023 TVBC with the TV broadcasting and
marketing materials relating to the licensed
programmes as selected by TVBC under the
2020 Licensing Agreement. The fee received
by TVBI for the period from 1 January 2023
to 18 January 2023 was HK$945,091.

Continuing connected transactions with ZE A
BIE (L8 X LEHEBRAR (“CMC Studios”),
announced on 26 April 2022

(@  On 26 April 2022, the Company entered into
an artistes’ services framework agreement
(“Artistes’ Services Framework Agreement”)
with CMC Studios in relation to the provision
of artistes’ services by the Company to CMC
Studios and its associated companies to
perform in the TV dramas produced by CMC
Studios and/or its associated company(ies)
for a period of 12 months commencing
on 26 April 2022 to 25 April 2023 (both
days inclusive). The performance fee for
each artiste payable shall be determined
with reference to the experience of the
artiste, the shooting period and location of
the drama, and the performance fee that
the artiste would receive in similar types
of dramas subject to a maximum total
artistes’ performance fee of RMB3,000,000
(equivalent to approximately HK$3,630,000)
from 1 January 2023 to 25 April 2023.

The performance fee received by the
Company from CMC Studios and/or its
associated company(ies) pursuant to the
Artistes’ Services Framework Agreement
during 2023 was nil.
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(b) On 26 April 2022, the Company entered into
a distribution rights framework agreement
(“Distribution Rights Framework Agreement”)
with CMC Studios in relation to the purchase
by the Group of the right(s) to distribute
the TV drama(s) produced by CMC Studios
and/or its associated companies in Hong
Kong (“Distribution Right”) for a period of
12 months commencing on 26 April 2022
to 25 April 2023 (both days inclusive). The
purchase price for the Distribution Right
of a TV drama payable shall be determined
with reference to the number of episodes
and the duration of each episode of the TV
drama, the actors and performers in the TV
drama, the quality of the TV drama as well
as the prevailing market practices and other
relevant factors subject to a maximum total
purchase price of RMB6,000,000 (equivalent
to approximately HK$7,260,000) from 1
January 2023 to 25 April 2023.

The purchase price paid by the Group

to CMC Studios and/or its associated
companies pursuant to the Distribution
Rights Framework Agreement during 2023
was nil.

As at the date of entering of the Artistes’ Services
Framework Agreement and the Distribution Rights
Framework Agreement, CMC Studios was indirectly
wholly-owned by ZE A X L BREEAT (“CMCY)

and Mr. Li Ruigang, a Non-executive Director, was the
ultimate controlling shareholder of CMC Studios and
CMC. Accordingly, CMC Studios is a connected person
of the Company, and the entering into of the Artistes’
Services Framework Agreement and the Distribution
Rights Framework Agreement constituted continuing
connected transactions for the Company which are
subject to reporting, announcement and annual review
requirements under the Listing Rules.

All of the Independent Non-executive Directors of the
Company having reviewed the continuing connected
transactions described in paragraphs 1 and 2 above
confirmed the transactions were:

(i)  inthe ordinary and usual course of business of
the Company and its subsidiaries;

(ii)  either on normal commercial terms or on
terms no less favourable to the Company and
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its subsidiaries than terms available to or from
independent third parties; and

(iii) according to the relevant agreements governing
them on terms that are fair and reasonable and in
the interests of the shareholders of the Company
as a whole.

The Company'’s auditor was engaged to report on
the Group'’s continuing connected transactions in
accordance with Hong Kong Standard on Assurance
Engagements 3000 (Revised) “Assurance Engagements
Other than Audits or Reviews of Historical Financial
Information” and with reference to Practice Note 740
(Revised) “Auditor’s Letter on Continuing Connected
Transactions under the Hong Kong Listing Rules”
issued by the Hong Kong Institute of Certified Public
Accountants. The auditor has issued an unqualified
letter containing the findings and conclusions in
respect of the continuing connected transactions
disclosed by the Group on pages 83 and 84 of this
Annual Report in accordance with Rule 14A.56 of the
Listing Rules.

Connected Transactions

3.  Connected transaction with TVBC, CMC and
Gravity Media Holdings Limited (“Gravity Media”),
announced on 19 January 2023

(@) On 19 January 2023, #im 2 1Eee
EEABEXEERER) ("LLP"), a limited
liability partnership beneficially owned
by CMC as limited partner, and with b
REFERES(ENNBRAR (“TVB
Multi Media”, a wholly-owned subsidiary
of the Company) as the general partner
entered into an acquisition agreement
(“Acquisition Agreement”) with CMC and
TVBC, pursuant to which LLP will purchase
a 6% equity interest in TVBC from CMC for a
consideration of RMB25.5 million (equivalent
to approximately HK$28.6 million). The said
consideration will be funded entirely by
CMC in its capacity as limited partner of LLP,
and the Group will not bear any portion
thereof.

Pursuant to the Acquisition Agreement, LLP
has also granted the call option to CMC to
re-purchase the 6% equity interest in TVBC
from LLP at the exercise price of RMB25.5



million, exercisable on 30 June 2024, 31
December 2025 and 30 June 2027 (if any
such date is a statutory holiday in the PRC,
the following working day), whereas CMC
has granted the put option to LLP to sell the
6% equity interest in TVBC to CMC at the
exercise price of RMB25.5 million, exercisable
at any time during the six years from the
date of the Acquisition Agreement (“TVBC
Put Option Period”). If neither CMC nor LLP
exercises the call option or the put option (as
the case may be), LLP shall eventually sell,
and CMC shall eventually purchase, the 6%
equity interest in TVBC within 30 days from
the expiry of the TVBC Put Option Period
(“TVBC Option Arrangements”).

As at 19 January 2023, Mr. Li Ruigang, a
non-executive Director, was the ultimate
controlling shareholder of CMC. Accordingly,
CMC was an associate of Mr. Li Ruigang
and a connected person of the Company,
and the transactions contemplated under
each of the Acquisition Agreement and the
TVBC Option Arrangements constituted a
connected transaction for the Company
which is subject to reporting and
announcement requirements under the
Listing Rules.

On 19 January 2023, the Company
