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Investing and 
Repositioning for our 
Future



2015 Business Overview

Ç DomesticFreeTelevisionProgrammeService Licenserenewed for next 12
years(2015-2027)

Ç Maintainingleadingmarketpositionwith 5 digital channels. Audienceshare
of 82%duringweekdayprime time, engagingwith over3 million audience

Ç A weakadvertisingmarketin HongKong

Ç Competitivemarketsoverseas,aspiracyissueremains

Ç Importantdevelopmentsto re-positionourselves:

Ç Exitedthe operationsin Taiwan(53%disposalin 2015and47%disposalin 2016)

Ç Officiallaunchof myTVSUPEROTTservicein HongKongin April 2016

Ç Investedin FlagshipEntertainment(WarnerBrothers,CMCandTVB)
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Note: HK TV population 6.46 million, about 2.4 million household 



Some Key Numbers

Ç Revenue: HK$4,455m (2014: HK$4,912m), down9%

Ç Totalcosts: HK$3,439m (2014: HK$3,335m), up 3%

Ç Operatingprofit (before non-recurring items): HK$1,006m, (2014: HK$1,569m),
down36%

Ç Profit attributable to equity holders: HK$1,331m (2014: HK$1,410m), down6%

Ç EPS: HK$3.04/share(2014: HK$3.22)

Ç Finaldividend: HK$2.00/share,givinga full yeardividendof HK$2.60/share(level
with FY14), a 85%payout

Ç Non-recurringitemsbooked:

Ç Againof HK$1,396m from disposedTaiwanoperations(beforerelatedtaxes)bookedin 1H15;

Ç Impairmentlossre: HKpayTVbusiness,TVBNetworkVisionof HK$695m, bookedin 1H15;

Ç Impairment loss on property of HK$88m re: a decision to terminate the construction of new
productionstudiosandrelatedfacilitiesin HongKong;

Ç Exchangelossesof HK$42m re: Renminbifixedterm deposits.
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HK$ million FY15 FY14 yoy change

Continuing operations

Revenue 4,455 4,912 -9.3%

Cost of sales (2,009) (2,016) -0.3%

Gross profit 2,446 2,896 -15.6%

Other revenues 75 75 -0.1%

Selling, distribution and transmission costs (577) (556) 3.8%

General and administrative expenses (853) (763) 11.8%

Other losses, net (85) (83) 1.5%

Operating profit before non-recurring items 1,006 1,569 -35.9%

Exchange losses on Renminbi fixed term deposits (42) (4) NM

Impairment loss on property (88) -- NM

Finance costs (6) (3) 133.1%

Impairment loss on A/R due from associate, TVB Network Vision (695) --- NM

Segment profit 174 1,562 -88.8%

Share of losses of joint ventures (15) (7) 112.3%

Share of losses of associates (33) (72) -54.7%

Income tax expense (144) (221) -34.8%

(Loss)/profit after tax from continuing operations (18) 1,262 NM

Profit after tax from discontinued Taiwan operations 1,336 158 NM

Profit for the period 1,318 1,420 -7.2%

Consolidated Income Statement
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2016 Outlook

ω Hong Kong advertising market still weak.  Segment profit under Hong Kong TV 
Broadcasting will continue to deteriorate. But, the Board believes that the market 
should resume normal growth in 2017 after a period of consolidation.

ω Rio 2016 Olympic Games : possible under-recovery of costs in the region of 
HK$150m.

ω myTVSUPER:  Start-up deficit for the first year : HK$100m. However, the Board is 
confident on the prospects of this new business based on current cooperation 
with our business partners, Hutchison Telecommunications and Hong Kong 
Broadband.  By November 2017, the subscribed number of screens through boxes 
and mobile apps will exceed 1,400,000.

ω Disposal of remaining 47% in LiannYee completed in March 2016.  Proceeds 
approx. HK$1,017m received.  No special dividend proposed.  But, a steady 
dividend policy is maintained for foreseeable future.
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Financial Position
HK$ million 31.12.15 31.12.14

Non-current assets 2,771 3,900

Current assets (other than bank deposits, cash 
and cash equivalents) 3,525 3,325

Bank deposits, cash and cash equivalents 2,817 3,332

Total assets 9,113 10,557

Total equity 7,836 8,704

Total liabilities 1,277 1,853

Total equity and liabilities 9,113 10,557

Current ratio 8.8 5.0

Gearing ratio 3.0% 4.5%
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CAPEX in FY15 was HK$290m (FY14: HK$354m), mainly on maintenance & upgrade of existing 
equipment.



Turnover by Operating Segment

HK$ million FY15 FY14 yoy change

HK TV broadcasting                        3,105 3,420 -9%

HK digital new media business (note 1) 170 196 -13%

Programme licensing and distribution (note 2) 951 1,085 -12%

Overseas pay TV operations (note 3) 186 243 -24%

Channel operations (note 4) 105 125 -16%

Other activities (note 5) 129 75 72%

Elimination (191) (232) NM

Total 4,455 4,912 -9%

Note: 1 Includes portal business under www.tvb.comand mobile apps. 2. Includes businesses in Malaysia, Singapore and Mainland China.              
3. Includes platforms in USA, Australia and Europe. 4. Includes satellite channel operations under TVB8 and Xing He.
5. Other activities include magazine publications and  music publishing 7
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Turnover by Geographical Location
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In HK$ million
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Ç FY15 turnover totaled HK$4,455m (FY14: HK$4,912m).

ÇNewmarketslike Vietnam& Cambodiaachievedencouraginggrowth in revenue.



Segment Profit

9

HK$ million FY15 FY14

yoy 
change

HK TV broadcasting                        551 947 -42%

HK digital new media business 41 66 -38%

Programme licensing and distribution 410 618 -34%

Overseas pay TV operations (31) (27) 13%

Channel operations 17 32 -47%

Other activities & elimination 11 (3) NM

Subtotal 999 1,633 -39%

Less: Non-recurring items:

Exchange losses on Renminbi deposits, impairment 
losses on property & Network Vision

(825) - NM

Loss on liquidation of subsidiaries __-_ (71)  NM

Total 174 1,562 -89%

HK TV broadcasting
55%Programme 

licensing & 
distribution 41%

Overseas pay TV-3%

Channel operations2% Others
1% HK digital new media4%
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Revenue Segment profit Segment profit margin

Ç HK retail sales fell 3.7% yoy. Jewellery, 
watches and valuable gifts sales plunged 
15.6%. Other important revenue-
generating categories also faced a cyclical 
downturn.

Ç Revenue dropped 9% due to sluggish retail 
sales & absence of 2014 FIFA world cup ad 
revenue.  

Ç !ǳŘƛŜƴŎŜ ǎƘŀǊŜ ƻŦ ¢±.Ωǎ ǘŜǊǊŜǎǘǊƛŀƭ ¢± 
channels aggregated to 82%.

Ç Key categories ςbaby milk powder, 
skincare & supermarkets cut ad spending. 
But, online travel agents category, mobile 
apps, online property agents & personal 
care products increased spending.

Ç Channel modification in early 2016.

Hong Kong TV Broadcasting
HK$ million

Note: Broadcasting of five digital channels, namely Jade, HD Jade (renamed J5 in 2016), J2, Pearl and iNews through terrestrial TV network in 
Hong Kong and  programme production  
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Ç Revenue dropped 13% due to sluggish
economy & absenceof FIFA world cup
advertisingrevenue.

Ç GOTV(paid VODservice)income rose as
number of subscribersexceeded116,000
paidusers.

Ç Flagship service, myTV (free) has
undergone a major revamp for add-on
content and new user interface to boost
viewership. myTV has more than 2.7
million uniquebrowsers.

Ç myTVSUPEROTTservicewill be officially
launchedin April 2016.

Hong Kong Digital New Media Business

HK$ million

Note: Hong Kong digital new media business includes portal business under www.tvb.comand mobile apps.

http://www.tvb.com/
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Revenue Segment profit Segment profit margin

Ç Revenuedropped 12% due to lower
incomefrom MalaysiaandChina.

Ç Malaysia& Singapore: hurt by piracy.
We increased investment in locally-
produced programmesto sustain our
leadingposition.

Ç Depreciation of Malaysian Ringgit
loweredour income.

Ç New markets such as Vietnam &
Cambodiapostedgoodgrowth.

Ç Chinarevenuefell due to lower license
fee from digitalnewmedia.

Programme Licensing and Distribution

HK$ million

Note: Licensing of TVB programmes for distribution in Mainland China and overseas market (principally Malaysia and Singapore)  




